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Being ‘business as normal’ can feel a bit insensitive, but constant reminders can also come across as scaremongering.
Your customers need to hear that you understand, but also that you are here to alleviate their concerns and offer more.

CreativeCrispCompassionate Careful

Summary of Learnings
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Compassionate/ 
Optimistic Messaging

Adapting to meet 
the customer Online

Donations &
Discounted offerings

Above &
Beyond BAU

Summary of Offerings
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Inspiration from Indian Brands
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TRAVEL

Indigo, British Airways, Ixigo: Flexible ticket modification 
offers
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TRAVEL

Oyo Rooms: Offering Work From Oyo with rooms at up to 50% 
discount
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Travel Blue: Travel Accessories brand provided 2,000 N90 face 
masks to its travel retail partner Flemingo, as a preventive measure 
for airport staff against Covid-19 across India

TRAVEL

Travel Blue
Travel Accessories brand provided 2,000 N90 face masks to its travel retail partner 
Flemingo, as a preventive measure for airport staff against Covid-19 across India
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https://www.thehindubusinessline.com/catalyst/getting-creative-in-the-midst-of-corona/article31115478.ece


TRAVEL

9

Ixigo, Tripoto: Public Service announcements from travel 
aggregators



FINANCE

Health Insurance Providers: StarHealth Launches policy to 
cover COVID-19 patients & Edelweiss assure customers of 
coverage through COVID-19

10

https://www.businessinsider.in/business/news/star-health-launches-policy-to-cover-covid-19-patients-without-travel-history-exclusions/articleshow/74727132.cms


AUTO

11

Ford: Offers credit support to customers impacted by 
COVID-19

http://www.youtube.com/watch?v=w0NhryN0drs
https://www.google.com/search?sxsrf=ALeKk03ULDLS3vby_qU85ksScRJim3Uv9g%3A1584807916044&ei=7D92Xt-qAoq6rQH-74yoCQ&q=+ford+credit+support+corona&oq=+ford+credit+support+corona&gs_l=psy-ab.3..33i160l2.4211.5996..6167...0.3..0.179.1238.0j8......0....1..gws-wiz.......0i71j35i39j0i30j0i8i30j0i324j0i22i30j33i22i29i30.Kq69TG6CnBg&ved=0ahUKEwjf0P3G_avoAhUKXSsKHf43A5UQ4dUDCAs&uact=5
https://www.youtube.com/watch?v=yg7F6Yd1gvw


Netflix: Using show dialogues as topical posts to raise 
awareness & establish relatability for fans 

MEDIA &
ENTERTAINMENT
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MEDIA &
ENTERTAINMENTJio Cinema & Comedy Central: Using social media to educate 

users with humour while they quarantine at home
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MEDIA &
ENTERTAINMENTShemaroo: Launches the ‘be Sanskari & Safe’ campaign on 

social media along with filmy humour 

14

https://twitter.com/ShemarooEnt/status/1235609452193013760


●
●
●
●
●

MEDIA &
ENTERTAINMENTT Series x Govt of Maharashtra: Unites Bollywood influencers 

in a PSA video appealing the country on behalf of the 
government, in the wake of partial lockdown in Mumbai

15

http://www.youtube.com/watch?v=OQk0VrL2I-w
https://www.thehindu.com/entertainment/movies/watch-amitabh-bachchan-alia-bhatt-madhuri-dixit-other-bollywood-stars-feature-in-coronavirus-awareness-video/article31117136.ece


Food Tech Brands: Assure customers of kitchen sanitation, 
employee hygiene, food untouched by bare hands, santised 
delivery bags & contactless delivery

FMCG

16

https://www.afaqs.com/news/mktg/fast-food-chains-now-offer-contactless-delivery-thanks-to-covid-19


F&B Brands: Turn to social media and newspaper ads to assure 
customers of hygiene measures
 

FMCG

17

https://economictimes.indiatimes.com/magazines/panache/corona-fallout-zomato-urges-customers-to-check-hygiene-rating-urban-ladder-instructs-delivery-partners-to-wear-masks/articleshow/74613512.cms


FMCG

F&B: Brands like Amul generating topical content and raising 
awareness 
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https://www.livemint.com/news/india/coronavirus-update-amul-posts-ad-calls-for-cleanliness-as-precautionary-measures-11583320056742.html


FOODTECH

Food Tech Services: Reiterate preventive measures taken to 
ensure hygiene of restaurant partners and delivery executives

19



Food Tech Services: Also rely on social media to spread 
awareness with humour, creativity and updated taglines

FOODTECH

20



FOODTECH

Dunzo: Ensures contactless delivery at doorstep, chimes in with 
humour regarding working from home on social media with 
#MahagharBandhan

21

https://twitter.com/DunzoIt


Dettol: Introduced a ‘Dettol TikTok Challenge’ known as 
#HandWashChallenge in India to encourage more people to 
wash their hands in order to fight COVID-19

CPG

22

http://www.youtube.com/watch?v=mQIMcyPzqoI
https://www.socialsamosa.com/2020/03/dettol-launches-handwashchallenge-on-tiktok/


Lifebuoy: Partners with Paytm and YouWeCan to open 
donations to procure and distribute soaps and hand-wash to 
vulnerable sections of society - India Fights Corona Campaign

CPG

23

https://www.thehindubusinessline.com/catalyst/getting-creative-in-the-midst-of-corona/article31115478.ece


CPG

Protekt: Godrej’s Protekt starts the #ProtektIndiaMovement to 
encourage regular hand washing & recommend effective 
measures to prevent the spread

24

http://godrejprotekt.com/protektindiamovement/
http://www.youtube.com/watch?v=WNEfLOnd4Sw
http://godrejprotekt.com/protektindiamovement/


CPG

Fevicol: Came out with a 
digital creative around social 
distancing with a spin on its 
“mazboot jod” proposition

Dabur: Launches “Dabur 
Sanitize” to help meet surging 
sanitizer demand

25

https://www.thehindubusinessline.com/catalyst/getting-creative-in-the-midst-of-corona/article31115478.ece
https://www.adgully.com/dabur-enters-hand-sanitiser-market-with-dabur-sanitize-91571.html


TELECOM

Jio Internet: Reliance Jio Data Vouchers Now Offer More 
Talktime and Twice the Data during Coronavirus Crisis

26

https://www.thehindubusinessline.com/info-tech/work-from-home-jio-revises-4g-data-vouchers-users-to-get-double-the-high-speed-data/article31126065.ece


Urban Ladder: Assuring customers of safe furniture installation 
by providing masks to delivery boys for the visit and ensuring 
hygiene checks

RETAIL

27

https://twitter.com/MohitAgrawal939/status/1238102480992567298?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1238102480992567298&ref_url=https%3A%2F%2Feconomictimes.indiatimes.com%2Fmagazines%2Fpanache%2Fcorona-fallout-zomato-urges-customers-to-check-hygiene-rating-urban-ladder-instructs-delivery-partners-to-wear-masks%2Farticleshow%2F74613512.cms


Retail brands & shopping malls: Mall closure announcements, 
tapping  into WFH & safety precautions 

RETAIL
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●

B2B

LinkedIn: Opens up 16 of its learning courses for free online 

29

https://www.socialmediatoday.com/news/linkedin-makes-linkedin-learning-courses-on-working-from-home-available-for/573963/


B2B

Adobe: Giving everyone 2 Months of Free Creative Cloud during 
this economic downturn

30

https://www.t3.com/news/free-adobe-creative-cloud


Snapchat: Partners with WHO to provide users with credible 
information & rolls out “Here for You” tool to help users manage 
coronavirus anxietya

SOCIAL

31

https://www.dailymail.co.uk/sciencetech/article-8130447/Snapchat-releases-mental-health-support-tool-early-coronavirus-crisis.html


SOCIAL

Tinder: Launching “Tinder Passport” to let users match across 
the world now while social distancing, besides in-app PSA & 
on-social humour

32

https://www.livemint.com/technology/tech-news/virtual-dating-in-time-of-coronavirus-tinder-passport-made-free-until-31-april-11584954066948.html


SOCIAL

Bumble, Grindr: Also relying on social media to promote 
video-call features and educate users about hygiene practices

33



Website uses ML to help you not touch your face: 

Website uses ML to help you not touch your face
GLOBAL:

TECH

34

https://www.theguardian.com/world/2020/mar/06/dont-touch-your-face-website-tracks-you-to-help-you-avoid-covid-19


SOCIAL

Facebook, Twitter, YouTube & Instagram: Fight misinformation 
regarding Corona Virus by redirecting all COVID 19 related 
queries to credible sources only and updating creator guidelines
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Facebook: Pledges $100 Million To Small Businesses Impacted 
By Coronavirus

SOCIAL

36

https://www.entrepreneur.com/article/347797


Mumbai police & Municipal corporation: Tells hoarding 
owners to carry awareness messages about COVID19 and 
publishes awareness memes on social media

GOVT & SOCIAL 
ORGANISATIONS
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Event management asso. of Kerala: Released an ad with a 
Kathakali dancer encouraging audiences to use “namaste” as a 
greeting instead of shaking hands 

GOVT & SOCIAL 
ORGANISATIONS

38

http://www.youtube.com/watch?v=5TzG59xhsrE
https://www.thehindubusinessline.com/catalyst/getting-creative-in-the-midst-of-corona/article31115478.ece


World Health Organisation & GOI: Whatsapp helpdesk/ 
chatbot to answer COVID19 related queries

GOVT & SOCIAL 
ORGANISATIONS

39

https://in.mashable.com/tech/12406/who-is-on-whatsapp-to-answer-your-coronavirus-queries


DESIGNER 
INSPIRATION - BRAND 

LOGOSDelhi Capitals, Audi: Reimagine iconic logos to reflect the need 
of the hour and remind consumers of hygiene best practices

40

https://www.socialsamosa.com/2020/03/covid-19-brand-posts-appeal-users-to-flatten-the-curve/
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Global Examples



Toyota & Hyundai: Offers buyer protection to car buyers who 
may lose jobs/ cannot pay in the next 6 months 

GLOBAL:
AUTO

42 AdWeek

http://www.youtube.com/watch?v=ZEcHrFkqrpM
https://www.adweek.com/tv-video/toyota-and-hyundai-pivot-messaging-to-helping-people-in-new-ads/


GLOBAL:
F&BGuiness: Irish beer makers Guinness shares encouragement for 

their patrons on Patrick’s Day by saying, "We'll march again"

●

●

43

http://www.youtube.com/watch?v=GWVW5p62sO8
https://adage.com/article/digital/st-patricks-day-brands-bring-us-together-social-distancing-message/2244951


Alcohol Brands: From raising money for bartenders that have 
been sidelined as bars & restaurants close to sanitizer 
production
 

GLOBAL:
F&B

44

https://adage.com/creativity/work/miller-lite-virtual-tip-jar/2245586


Chipotle & Dunkin’ Donuts make social distancing fun and 
rewarding for their customers with celebrity lunches and 
grab-and-go points

GLOBAL:
F&B

45 Fastcasual

https://www.fastcasual.com/news/chipotle-partners-with-zoom-to-promote-social-distancing/


Source: AdWeek Source: PopSugar

Nike & Popsugar Fitness: Offered their premium features 
training club app for free 

GLOBAL:
SPORTS

46

https://www.adweek.com/brand-marketing/nike-rallies-all-sports-fans-to-play-inside-play-for-the-world/#summary-section-1
https://www.adweek.com/brand-marketing/popsugar-released-its-new-fitness-app-for-free-to-keep-us-moving-under-quarantine/


MTV, Comedy Central & Viacom use social media and 
influencer engagement in their  #AloneTogether campaign 

GLOBAL:
M&E

47 AdAge

http://www.youtube.com/watch?v=ZZS7Fjywudg
https://adage.com/creativity/work/viacomcbs-alone-together/2244816


The Light, Mediacorp: Launches a song to rally Singaporeans and 
cheer the frontline medical help battling the disease for them

GLOBAL:
M&E

48 Channel News Asia

http://www.youtube.com/watch?v=cTsmXbRNmSI
https://www.channelnewsasia.com/news/singapore/covid19-coronavirus-mediacorp-launches-song-health-the-light-12457890


Israeli outdoor media company Edri-8 is using its space for a 
public health message about coronavirus

GLOBAL:
M&E

49 Marcusmylesmedia

https://marcusmylesmedia.com/media-buying-boston/this-billboard-tells-you-not-to-look-at-it-and-stay-home-instead/


Australian paper prints extra pages to help with toilet paper 
shortage

GLOBAL:
M&E

50 nypost

http://www.youtube.com/watch?v=kjWm3R5X_KI
https://nypost.com/2020/03/05/australian-paper-prints-extra-pages-to-help-with-toilet-paper-shortage/


GLOBAL:
TRAVELVienna Travel offers a virtual tour of museums while Las vegas 

Tourism lets travellers know that they’re thinking of their health 
 

51  The Hindu Business Line, Ad Age

http://www.youtube.com/watch?v=3x0QVlKnjRE
https://www.thehindubusinessline.com/catalyst/getting-creative-in-the-midst-of-corona/article31115478.ece
https://adage.com/article/hot-spots/watch-hopeful-new-visit-las-vegas-commercial-addresses-coronavirus-pandemic/2245401


Samsung: Offering UV light phone sanitation services in an effort 
to maximise hygiene for customers
 

GLOBAL:
TECH

5252



GLOBAL:
FMCGLush offers public free hand washes to halt coronavirus spread

53



GLOBAL DELIVERY 
SERVICE

Self-driving cars are now helping people affected by COVID-19

5454



GLOBAL:
HYGIENECanadian group uses hand sanitizer distribution to 'stop the 

spread of racism'

5555



GLOBAL:
RESTAURANTSRestaurants roll out a new investment opportunity: 

‘Dining bonds’

5656
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Initiatives by Google



GOOGLE OFFICIAL 
UPDATESGoogle's response to COVID-19: TWG articles, blog posts & 

official COVID website on product updates & responsible 
marketing

58

https://www.thinkwithgoogle.com/intl/en-apac/ad-channel/search/coronavirus-how-google-is-helping/
https://www.google.com/covid19/
https://blog.google/inside-google/company-announcements/coronavirus-covid19-response/?_ga=2.198383852.231749580.1584945922-1611686159.1578303395&_gac=1.57603544.1584945923.Cj0KCQjwmdzzBRC7ARIsANdqRRkfPZDWAbhQlZ7bUaQlaskISeQ17Zti35ffeHPA4qThsz7nouq-TzcaAuCrEALw_wcB


GOOGLE ON 
SOCIALGoogle's response to COVID-19: Social posts carrying 

credible information from WHO & MoH
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GOOGLE 
DOODLE & HPPSGoogle's response to COVID-19: Doodle animation urging 

people to wash their hands properly

60



YOUTUBE

YouTube’s #WithMe campaign launched to encourage  
people to flatten the curve , promoting playlists to help people 
stay home

61

https://www.youtube.com/user/YouTube

