


MMA IS 800+ MEMBERS STRONG GLOBALLY
MARKETERS, AGENCIES, MEDIA SELLERS, TECHNOLOGY & OPERATORS



MMA PURPOSE
WHO 
The People We Serve

Prime Audience: Chief Marketers
By helping Marketers do Mobile better, everyone wins. MMA membership represents Marketers, Agency, Media and Technology Enablers
from across the globe.

WHY 
Our Reason for Being
Mission:To accelerate the transformation and innovation of marketing through mobile, driving business growth with closer and stronger 
consumer engagement.

WHAT 
Our Strategic Priorities

Cultivating 
Inspiration

Building Capability 
for Success

Aimed at the Chief Marketer; 
guiding best practices and 

driving innovation

Fostering know-how and 
confidence within the Chief 

Marketer's organization

Demonstrating 
Measurement and Impact

Proving the effectiveness and 
impact of mobile through 

research providing tangible ROI 
measurement and other data

Advocacy 

Working with partners and 
our members to protect the 
mobile marketing industry



MMA: RESHAPING THE FUTURE OF MOBILE MARKETING

SMoX
.

Mobile ROI Research

30+ MMA Events

Spread across 20 Countries 

SMARTIES

Awarding Best in Class 
Mobile Campaigns

Industry Working 
Groups 

Driving the Future of 
Marketing & Mobile

CEO & CMO
Summit 

Annual Mobile Think Tank

Guidelines & Best 
Practices 

Viewability, Location, 
Native

MM25 Marketer 
Peer Group

Tackling Core Issues for 
Marketers

Shared Knowledge 
of 800+ Members 
Entire Mobile Ecosystem 

Worldwide

1,000+ Mobile 
Case Studies

Inspiring Creative
Innovation

Marketing Attribution Think 
Tank

To Rethink 
Mrktg Org

Marketer Brand 
Safety Council

Brand Safety Council











Managing Your Questions

Share the Insights

#MMAWeb



Ms.Hoa Tran
Sales Manager
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A closer look at 
Vietnam's Fintech 
mobile market
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Adjust is the 
analytics platform 

marketers trust to drive growth.
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We help mobile 
marketers be      
more effective

SMARTER EASIER MORE SECURE
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Over 53,000 clients and partners rely on Adjust
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Fintech clients in the region
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APAC Mobile App 
Trends 2021: 

A Regional Benchmark 
of App Performance
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Industry trends and predictions

APAC leads the world in 
mobile app download growth

45% of mobile app market 
growth is predicted to come 
from APAC between 2020 
and 2024

APAC accounts for 64% of 
global mobile app downloads

Fintechs from APAC attracted 
USD 11.6 billion across 565 
deals in 2020
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Fintech trends in Vietnam

~$8B
Fintech investment fund 

in 2020

31%
Payment start-ups

+179%
Fintech growth from 

2017 to 2020

~120
Fintech start-ups

in 2020
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Adjust report methodology

A mix of Adjust’s top 910 APAC-based apps and the total 
dataset of all apps tracked by Adjust. Countries include: India, 
Indonesia, Japan, Malaysia, Myanmar, Philippines, Singapore, 
South Korea, Taiwan, Thailand and Vietnam.

Date: 01.01.2019 - 31.05.2021

Verticals: Fintech, Gaming and Ecommerce
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Installs across all verticals in APAC 
Q1 2020 - Q1 2021
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Overall install growth in APAC by country



23

Fintech install growth by country

Vietnam ranks 2nd with 
strongest growth rate 97% 
in 2020
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Effective cost per install by quarter in USD
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Reattributions share by vertical by quarter
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Sessions across all verticals in APAC 
Q1 2020 - Q1 2021
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Sessions growth by vertical
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Retention rates by vertical Q4 2020
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Top 3 takeaways

Installs and sessions in APAC grew by 31% and 54% respectively from 
2019 to 2020, and are continuing to grow in 2021, demonstrating that the 
industry is hanging onto users acquired during lockdown and continuing to 
bring new users in.

Fintech is the strongest vertical with installs and sessions growth of 
36% and 110% respectively from 2019 to 2020, and is seeing a double digit 
growth in first half of 2021.

Retention rate for fintech apps is exceptionally high, keeping a 7.14% 
of users by day 30, well above the overall average of 5.68%. This shows  just 
how well the industry adapted to the large number of users acquired during 
lockdowns.



Panel Question 4
Panel Discussion





Panel Question 1

• As more people turned to mobile banking and payments, Adjust data shows 
fintech apps installs grew 36% in 2020 and Vietnam particularly has a very strong 
growth of 97% in 2020 (ranked 2nd amongst other countries in APAC), and this 
trend is expected to continue in 2021.

• Covid-19 is one of the factors driving this trend, but besides that, what do you 
think contributes to the growth of mobile banking and e-payment in VN? 

• What do you see in the trend of mobile lending? How was the user acquisition 
performance of FE$nap and FE Credit Mobile App? 



Panel Question 2

• Techcombank has been a well-established bank since the 90s and your 
app F@st Mobile has also been around for some time. Could you share 
your acquisition strategy when marketing your app?

• Which challenges do you often see that fintech companies face when they are  
acquiring users? 

• Digital MKT of FEC maintains the ROMI (Return Of Marketing Investment) at 
203% during 2020 and H1- 2021, 68% Digital SOV and expanded the power of 
Digital MKT through MKT Automation Implementation in H1 - 2021. Could you 
share more about how you are applying automation in your MKT activities?



Panel Question 3

• Reattribution is a re-install of a user who hasn’t used an app in an extended 
period of time and has returned due to a retargeting campaign. Do you face the 
same challenges with many dormant users or having users uninstalling the app?

• How do you ensure users stick around and continue using your app? And a follow 
up question to that is given the current Covid situation, what is your strategy to 
balance acquisition vs retention? Do you prioritise on acquiring new users or 
ensuring your existing users continue to use your app? 



Panel Question 4

• What is your view of Vietnam’s fintech app market in second half of 
2021 and beyond? And what final advice do you have for the 
audience when it comes to recovering from COVID-19 crisis?



Panel Question 4
Q&A Section




