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MMA Purpose

Cultivating Inspiration

Aimed at the Chief Marketer; guiding best practices and driving innovation

Building Capability for Success

Fostering know-how and confidence within the Chief Marketer's organization

Demonstrating Measurement and Impact

Proving the effectiveness and impact of mobile through research providing tangible ROI 

measurement and other data

Advocacy

Working with partners and our members to protect the mobile marketing industry

• WHO The People We Serve

• Prime Audience: Chief Marketers

• By helping Marketers do Mobile better, everyone wins. MMA membership represents Marketers, Agency, 

Media and Technology Enablers from across the globe.

• WHY Our Reason for Being

• Mission: To accelerate the transformation and innovation of marketing through mobile, driving business 

growth with closer and stronger consumer engagement.

• WHAT Our Strategic Priorities

2 For more information about membership email: membership@mmaglobal.com

MMA is 800+ Members 

Strong Globally

Marketers, Agencies, Media Sellers, 

Technology & Operators

mailto:membership@mmaglobal.com
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Managing Your Questions
Share the Insights

#MMAWeb
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Presenter

Moderator

Leo Scullin
VP of Industry Programs

Mobile Marketing Association

Bill Simmons
Co-Founder, CTO and EVP of Product Development

DataXu



5

Agenda

• A Look At Advertising Today

• What Is Native Advertising?

• What Has Made Native Such An Instant Hit?

• 3 Tips To Nail Native Advertising

• Audience Q&A
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Introduction

Dr. Bill Simmons
Co-Founder, CTO & 
EVP of Product Development
DataXu

bill@dataxu.com
@DataXu
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DataXu: Making Marketing Better Through Data Science

“DataXu has set itself apart as a more complete solution for marketers.” 

The Forrester Wave™: Demand-Side Platforms (DSPs) Q2 2015
The Forrester Wave™ is copyrighted by Forrester Research, Inc. Forrester and Forrester Wave™ are trademarks of Forrester Research, Inc. The Forrester Wave™ is a graphical representation of Forrester's call on a market and is plotted 

using a detailed spreadsheet with exposed scores, weightings, and comments. Forrester does not endorse any vendor, product, or service depicted in the Forrester Wave. Information is based on best available resources. Opinions reflect 
judgment at the time and are subject to change.

A Demand-Side Platform For 
The World’s Leading Brands

• Media Activation

• Data Management

• Marketing Analytics

• Cross-Device

• Programmatic TV

https://dataxu.com/forrester-wave
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A Look At 

Advertising Today
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Consumer behaviors and expectations are changing
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Consumers want faster, in-feed experiences

w w w . d a t a xu. c o m



In a 2016 study from HubSpot, 91% of people say 
ads are more intrusive today than 2-3 years ago

Ads are often viewed as abrasive and intrusive 
interruptions that result in a poor user experience

w w w . d a t a xu. c o m



Ad blocking has been conservatively 
projected to likely cost publishers 
$35 billion by 2020, according 
to eMarketer

26.3% of Internet users use at least 
one ad blocker when surfing the web

U.S. Ad Blocking Users & Penetration 2014-2017

w w w . d a t a xu. c o m
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So What Is Native 

Advertising?



Definition Of Native Advertising

Form
Native ads match the visual 

design of the experience they 
live within, and look and feel 

like natural content. 

Function
Native ads must behave 

consistently with the native 
user experience, and function 

just like natural content.

The Official Definition

na•tive ad•ver•tis•ing

n. Native advertising is a form of paid media where the ad experience follows the 
natural form and function of the user experience in which it is placed.

w w w . d a t a xu. c o m



What do native ads look like?

How To Recognize Native Ads

w w w . d a t a xu. c o m



The Two Categories Of Native

A)  Bespoke Native B)  Programmatic Native

w w w . d a t a xu. c o m



OpenRTB 2.3 is set of guidelines that set the standard for how 
native ads could be bought and sold through real-time bidding 

January 2015: IAB rolled out OpenRTB 2.3

Customize Ad

https://www.styld-by.com/en-uk/part

Content URL

Gap

Advertiser Name

Be on the forefront of the next cool t

Content Title

Constantly on the search for new 
locations and hidden corners in New

Description

https://dumb-waiter.s3.amazonaws.c

Thumbnail URL

Ad by

Ads by text

https://dumb-waiter.s3.amazonaws.c

Brand logo URL

https://styld-by.com

Custom Button URL

Visit Styld.by

Custom Button Text

Update Ad

w w w . d a t a xu. c o m
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What Has Made Native 

Such An Instant Hit? 



Native advertising appeals to 
a wide variety of industry players

Publishers Vendors AdvertisersConsumers

w w w . d a t a xu. c o m



In a recent study conducted by Sharethrough, users 
looked at native ads 52% more often than display ads

Consumers are more willing to share native ads

w w w . d a t a xu. c o m



Examples: TripleLift, Teads, Unruly

Major ad networks and exchanges support the buying 
and selling of native ads through programmatic

w w w . d a t a xu. c o m



Programmatic native brings a 
slew of advantages to marketers

Non-contextual Interruptive Seamless Likeable Shareable

NATIVE ADSBANNER ADS
Standard 300x250 ad 
placements in the upper 
right hand corner of the 
webpage

Content-based ads that 
are integrated within the 
editorial feed

Targeted, bought and broadcasted Targeted with large social component

• Brands are trying to figure out ways 
to get around such ad-advoiding 
behavior as “banner blindness,” 

skipped pre-roll ads, and highly 
fragmented media

• Limited screen real estate on mobile

• Emphasis on being discoverable within 
the user experience. 

• Consumers will only flock to and share 
stories that feature content they love.

• Solves mobile scale issue

w w w . d a t a xu. c o m



By 2021, native advertising is slated to account 
for 74% of total U.S. display ad revenue

$13.2

$16.8

$13.4

$20.9

$13.6

$25.2

$13.6

$28.9

$13.0

$33.5

$12.8

$36.3
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3 Tips To Nail Native 

Advertising



1. Get started with content

• The easiest way to start is by promoting content
• Content is a story you are trying to tell, and native is similar to a sponsored story

Content Recommendation Widgets Custom Content Units

w w w . d a t a xu. c o m



2. Treat native advertising differently

• Don’t treat native like just another banner
• Use a very high quality image, but it should not be overlaid with a call to action  
• The headline should be engaging – but not clickbait
• The text body should be enough to get your message across even if the viewer does not click 

In-Feed Native Ads Search & Promoted Listings

w w w . d a t a xu. c o m



3. Partner with analytics experts

• Work with a partner that can provide you with the analytics needed to 
understand how effectively native ads are reaching your target audience

w w w . d a t a xu. c o m



4. Consider silent video

• Native silent video (with captions) is the fastest 
growing type of native

• The completion rate for this format is far superior 
to standard digital video, according to research 
conducted by Sharethrough w w w . d a t a xu. c o m



Examples of bad native creative vs. good

Bad Good
w w w . d a t a xu. c o m



Thank You!
Questions? Get In Touch.

Dr. Bill Simmons
Co-Founder, CTO & 
EVP of Product Development
DataXu

bill@dataxu.com
@DataXu
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Audience 
Q & A



Upcoming MMA EventsMMA Webinar Series
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mmaglobal.com/calendar/monthly mmaglobal.com/webinars

Be Inspired and Learn

MMA Forum Istanbul

November 1, 2016

MMA Forum Singapore

November 28, 2016

http://www.mmaglobal.com/calendar/monthly
http://www.mmaglobal.com/webinars


• MMA programs and working groups consist of executives who discuss key issues for a specific industry 

segment, technology or business issue..

• To join a program, contact committees@mmaglobal.com.
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Take a Seat at the Table

 

 

Attribution Analysis 

 

 

Currency Measurement 

 

 

Internet of Things 

 

 

Location 

 

 

Mobile Games 

 

 

Mobile Messaging 

 

 

Mobile Native Advertising 

 

 

Mobile Programmatic 

 

 

Mobile Shopper 

Marketing 

 

Mobile Video 

 

 
Privacy 

 

 
 

Research Council 
- In Development -  

 

http://www.mmaglobal.com/programs
mailto:committees@mmaglobal.com
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Participate In The Conversation

Getting Great At Mobile

MMA Smartbrief Mobile Marketing Insights MMA LinkedIn Group Get Social with MMA

Case Study Hub The Mobile Marketing 

Playbook

Guidance Reports and 

Benchmarks
Webinar Library

http://www.mmaglobal.com/case-study-hub/
http://www.mmaglobal.com/subscribe
https://www.linkedin.com/groups/Mobile-Marketing-Association-3314/about
http://www.mmaglobal.com/events/other/webinars-archive
https://www.youtube.com/user/MobileMarketingAssn
http://vimeo.com/mmaglobal
https://twitter.com/mmaglobal
https://www.linkedin.com/groups?gid=3314
https://plus.google.com/110274107735215443262/posts
https://www.facebook.com/mmaglobal
http://www.mmaglobal.com/mobile-marketing-playbook/
http://www.mmaglobal.com/documents


Thank You!


