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MMA Purpose

WHO The People We Serve

Prime Audience: Chief Marketers
By helping Marketers do Mobile better, everyone wins. MMA membership represents
Marketers, Agency, Media and Technology Enablers from across the globe.

WHY our Reason for Being

Mission: To accelerate the transformation and innovation of marketing through mobile,
driving business growth with closer and stronger consumer engagement.

WHAT our Strategic Priorities

Cultivating Inspiration
Aimed at the Chief Marketer; guiding best practices and driving innovation

aﬁ Building Capability for Success

Q Fostering know-how and confidence within the Chief Marketer's organization

Demonstrating Measurement and Impact
II Proving the effectiveness and impact of mobile through research providing
] II tangible ROI measurement and other data

Advocacy
Working with partners and our members to protect the mobile marketing

industry

For more information about membership email: membership@mmaglobal.com

MMA is 800+ Members
Strong Globally

Marketers, Agencies, Media Sellers,
Technology & Operators
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Managing Your Questions

"M O T GoToWebinar Control Panel

s  Share the Insights

Use: () Telephone
(*) Mic & Speakers

MUTED NN #MMAWeb

Talking:

Type guestion here.

_Send |

‘Tenlal]ve: Mobile & Privacy: Actionable Steps
for Success
Webinar 1D#[
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IBM Marketing Cloud

Here’s what we have planned.
The Smartphone Paradox
Mobile Holiday Tips

How To Get Started
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IBM Marketing Cloud

The Smartphone
Paradox

© 2016 International Business Machines Corporation

Jlnl]
Ak
il

T
...||
nm



IBM Marketing Cloud

Smartphones are over 40% of web traffic, yet only 1% of users convert
Mobile devices are increasing in usage every year, but retailers continue to struggle in driving conversion.
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% of smartphone conversions

K]
il

© 2016 International Business Machines Corporation

1Y

@ThatsLogical | #THINKmarketing



IBM Marketing Cloud

Mobile Holiaay T1ps

@ThatsLogical | #THINKmarketing
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IBM Marketing Cloud

1. Create a Real Value Exchange o ™

There should be a reason why a

customer downloads your app, <.bA
subscribes to push notifications, .

or SMS alerts. )
FREE 2-Day Shipping on Mobile App

// December 20, 2016 at 9:00am
................. | THINK

X— Lilly, need some last-minute

holiday gifts? ENJOY FREE 2-
DAY SHIPPING on all orders

/\

purchased through our

C MOBILE APP!
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IBM Marketing Cloud

2. Use Location To Create More Relevancy

Real-time location data can be a powerful element in drive-to-store efforts. It can also be used for
personalization, such as sending location-relevant store hours, for example.
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@ Think o
ﬁ Come in and check out our holiday deals!
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IBM Marketing Cloud

2. Use Location To Create More Relevancy

In-store location using technology like Beacons
can provide a digital companion
experience to shoppers

y ]
N B Think
Welcome! Here's 20% off.

o @ Think
. Think ' ' Come in and check out our holiday deals!
Thanks for shopping with us. You've

reached Silver Rewards Status!
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IBM Marketing Cloud

3. Offer a Mobile-First Return Process
Avoid the frustration of online returns by making the entire process simple and mobile-first.

mobile first A

returned item
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IBM Marketing Cloud

3. Offer a Mobile-First Return Process
Avoid the frustration of online returns by making the entire process simple and mobile-first.

mobile first A

returned item QR code on
packing invoice
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IBM Marketing Cloud

3. Offer a Mobile-First Return Process
Avoid the frustration of online returns by making the entire process simple and mobile-first.

mobile first A

5

2 %

E
:l.-'
1L

[o

returned item QR code on scan code to bring
packing invoice up order
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IBM Marketing Cloud

3. Offer a Mobile-First Return Process
Avoid the frustration of online returns by making the entire process simple and mobile-first.

mobile first
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returned item QR code on scan code to bring  return or exchange
packing invoice up order items
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IBM Marketing Cloud

3. Offer a Mobile-First Return Process
Avoid the frustration of online returns by making the entire process simple and mobile-first.

mobile first
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returned item QR code on scan code to bring  return or exchange  schedule a pick-up
packing invoice up order items
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IBM Marketing Cloud

3. Offer a Mobile-First Return Process
Avoid the frustration of online returns by making the entire process simple and mobile-first.

2

returned item QR code on

packing invoice
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scan code to bring
up order
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mobile first
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schedule a pick-up

3 [
return label/tape

included
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IBM Marketing Cloud

3. Offer a Mobile-First Return Process
Avoid the frustration of online returns by making the entire process simple and mobile-first.

mobile first
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returned item QR code on scan code to bring  return or exchange  schedule a pick-up return label/tape
packing invoice up order items

included
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4. Use Rich Notifications to Drive Engagement B B 5 O
Rich Notifications are in-app messages that can contain rich content such as images, video, or OO0 _ O
interactive and actionable content. O000 0O
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IBM Marketing Cloud

4. Use Rich Notifications to Drive Engagement
Rich Notifications are in-app messages that can contain rich content such as images, video, or interactive and

actionable content.

3:20

Friday, December 6

isonal savings? Enjoy

Redeem Find
today only. Shop °

Offer Location

Interactive Push Notifications

9:40 AM

Messages

" ' Looking for |
gijt ideas?

Shop Seasonal
2

Rich Notifications

[x]
‘ "Tis the season for savings!
Free shipping TODAY ONLY.
THINK )i

Offer applied at checkout.

In-App Notifications

| | #THINKmarketing



IBM Marketing Cloud

5. Channel Onboarding

Users should know the value of your new channels as soon as they start using them.

OOOOO Verizon @ 7 1 80% W

LTE

WELCOME TO THE
MACY'S APP

Shop your favorite store on the go!

3:32 PM
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get started

interactive tour

| | #THINKmarketing



IBM Mark

®

i i i
2tling Gioud

5. Channel Onboarding

Users should know the value of your new channels as soon as they start using them.

eeee0 Verizon LTE 3:32 PM

WELCOME TO THE
MACY'S APP

Shop your favorite store on the go!

@ 7 % 80% W

eeeec Verizon LTE * 3:33 PM @ 7 7 80% W

SHOP SMARTER

Enable Location Services to activate
MACY’S IN STORE for quick access to the
latest offers and the store directory + scan
for prices & more!

enable location services
- e

get started

not now

interactive tour location value prop
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5. Channel Onboarding

Users should know the value of your new channels as soon as they start using them.

eeeec \Verizon LTE 3:33 PM @ 7 % 80% W

BE THE FIRST TO KNOW

Get push notification with can’t-miss
deals, event info & more.

@ 7 % 80% W

3:32 PM

WELCOME TO THE
MACY’'S APP

Shop your favorite store on the go!

eeeec Verizon LTE *“ 3:33 PM @ 7 7 80% W

SHOP SMARTER

Enable Location Services to activate
MACY’S IN STORE for quick access to the
latest offers and the store directory + scan
for prices & more!

eeee0 Verizon LTE

enable push notifications

not now

enable location services
- e

get started

not now

interactive tour location value prop push value prop



5. Channel Onboarding

Users should know the value of your new channels as soon as they start using them.

@ 73 eeeec \Verizon LTE 3:33 PM @ 7 % 80% W

BE THE FIRST TO KNOW

Get push notification with can’t-miss
deals, event info & more.

80% W

eeeec Verizon LTE *“ 3:33 PM @ 7 7 80% W

SHOP SMARTER

Enable Location Services to activate
MACY’S IN STORE for quick access to the
latest offers and the store directory + scan
for prices & more!

eeeeo Verizon LTE

3:32 PM

WELCOME TO THE
MACY’'S APP

Shop your favorite store on the go!

enable push notifications

not now

enable location services
- e

get started

not now

location value prop push value prop

interactive tour

eeecc Verizon LTE 3:33 PM @ 7 1 80% W

DISCOVER A FUN, NEW
WAY TO SHOP IN STORE

Enable MACY'S IN STORE MESSAGES
& turn on bluetooth to unlock real-time
alerts for deals, special events & more

while shopping!

s
(=X

enable in store messages
T\ —

not now

beacons value prop




IBM Marketing Cloud

6. Communicate Deadlines via Mobile Channels

Use mobile channels to alert customers of impending events such as the last day orders can be
made so they can be received by the holidays.

O Y O ~ ~ eeeC0 Verizon LTE @ 7 % 78% W)

> L 209000¢ 10:07

Friday, December 18

@ Think

LAST CHANCE! Today is the final day to

ayprefd purchase with guaranteed delivery before
the holiday. It's time to cross every gift off
your list!




IBM Marketing Cloud

7. Offer Alternative Payment Options at Checkout
Which options looks easier to you? Your mobile customers will think the same way.

T ' s )

Check Out Check Out

First Name

( )

Last Name Username

( J ( J

Mailing Address Password
( ) ( )
Pay with PayPal

( J )
Payment Information
L J
L J( )
IEE: owien THINKmarketing

Next >




IBM Marketing Cloud

/. Alternative Payments

Platforms such as ApplePay,
AndroidPay, and SamsungPay
are gaining popularity and
capabilities. ApplePay, for |
example, will be made available e
for use on websites this fall.

& Safarl File Eda  View History Bookmarks Window ¥ 5 o) M MonSs1AM Q @ =

e ® <

JAPPLESEEDSICLOUD COM

$128.00
tRee 3 covouns e
BAY LULULEMON $128.00 - o o
perre o S00% -
S % Pay
v
Done

ADD YO BAO

L
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S
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MacBook




IBM Marketing Cloud

the :
gentleman cyclist.com

SHOP HERE | BIKE FINDER | REPAIR & BIKE FIT | RIDES & EVENTS

8. Holiday Onboarding

Make your customers
aware of the high volume T— ® 7 e

< Inbox N

of messages they might
. ; From: The Gentleman Cyclist
receive this season. o Jokin

'Tis The Season!
November 28, 2016 at 3:28 PM

Seasons’ Greetings!

With the holiday season fast approacing, we thought you'd like to know that
the Gentleman Cyclist can take the sweat out of finding the perfect gift

for the cycling enthusiast.

We've got the widest range of bikes and gear online and over the next few
weeks, special holiday season offers that'll knock your toe clips off.

Offers include:

Gentleman Cyclist Gift Guide 365 day returns
= . Free ground shipping Daily deals
Seasons' Greetings! ; i (no minimum) Free gifts with purchase
e et Y e holkday st ik apptoccig, e Tt Yo s Jo e i \_J Watch this space — We'll be emailing you regularly though December to make

— the Ge clist can take the sweat out of finding the perfect gift

ur u don’t miss any offers. keep watching your inbox and get ready to
for the cycling enthusiast Siireiyo y So keep gy g y

Gt share the holiday spirit.
We've got the widest range of bikes and gear onfine and over the next few
weeks, special holiday season offers that'll kneck your tee clips off. 1 Regards,

p The Gentleman Cyclist
Offers include:

Gentleman Cyclist Gift Guide  * 363 63y retums
PR

Unsubscribe from our mailing list | Veiw email in your browser
You recieved this because you registered on the gentlemancyclist.com




IBM Marketing Cloud

9. Email My Cart

Performance Rain
Jacket

®* % X (6 reviews)

From $55.96

Take 20% off Almost EVERYTHING
(Or take 20% off full price stuff

with code chainring) Details

I Select a Size

I Burnt Orange

sz[::] This Item SHIPS

FREE
Add To Cart

+earnup to $1.60 in Rewards

Add to Wish List »

adds to cart

@ThatsLogical | #THINKmarketing




IBM Marketing Cloud

9. Email My Cart

Performance Rain
Jacket

®* % X (6 reviews)

From $55.96

Subtotal: $55.96

Shipping: More Info FREE

Sales Tax: See Checkout

Order Total: $55.96

Take 20% off Almost EVERYTHING
(Or take 20% off full price stuff

with code chainring) Details You Saved: (2) $19.94

You Earned: Rewards of $1.40

I Select a Size

I Burnt Orange

PayPal checxout

: This Item SHIPS
W E FREE

Add To Cart

+earnup to $1.60 in Rewards

Email Your Cart

Add to Wish List »

adds to cart

rporation @ThatsLogical | #THINKmarketing




IBM Marketing Cloud

9. Email My Cart

Performance Rain
Jacket

* % % (6 reviews)

From $55.96

Take 20% off Almost EVERYTHING
(Or take 20% off full price stuff

with code chainring) Details

| Select a Size

I Burnt Orange

Qty: [I] This Item s;g:g

Add To Cart

+earnup to $1.60 in Rewards

Add to Wish List »

adds to cart

Subtotal: $55.96

Shipping: More tnfo FREE

Sales Tax: See Checkout

Order Total: $55.96

You Saved: (2) $19.94

You Earned: Rewards of $1.40

‘Secure Checkout »

PayPaI Chackout

Email Your Cart

check-out page

9:41 AM

PayPal Checkout

Email Your Cart

I { Continue Shopping |

v/ Norton

Symantec

ABOUY SSL CERTIFICATES

More Info, FAQs & Stuff A

000000

email your cart

hatsLogical | #THINKmark

e



IBM Marketing Cloud

9. Email My Cart

Performance Rain
Jacket

®x X %X (6 reviews)

From $55.96

Take 20% off Almost EVERYTHING
(Or take 20% off full price stuff

with code chainring) Details

| Select a Size

I Burnt Orange

: This Item SHIPS
b EI FREE

Add To Cart
+earnup to $1.60 in Rewards

Add to Wish List »

adds to cart

Subtotal: $55.96

Shipping: More tnfo FREE

Sales Tax: See Checkout

Order Total: $55.96

You Saved: (2) $19.94

You Earned: Rewards of $1.40

PayPaI Checkout

Email Your Cart

check-out page

9:41 AM

PayPal Checkout

Email Your Cart
I |[[send ]

| ¢ Continue Shopping |

v Norton

Symantec

ABOUY SSL CERTIFICATES

email your cart

IS ﬂ hegentlema :

————— e A

You've successfully emailed your cart!

FREE

Sales Tax: See Checkout

Order Total: $55.96

$19.94

You Saved: (2)

You Earned: Reviards of

PayPal crecrout

Email Your Cart

I Ea

confirmation notification

@Th
@]

hatsLogical | #THINKmarketing



10. Pick One New Technology and Test With [t

Dedicate a small portion of your budget to emerging technologies to see if improves the customer experience.

group messaging artificial intelligence bots virtual reality
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IBM Marketing Cloud

Artificial Intelligence

© 2016 International Business Machines Corporation
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10. Link Channels Together

on coordinated channels.
@

If your priorities are consolidating the channels you already have, holidays are a great time to test performance

A4

b4

@ThatslLogical | #THINKmarketing
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IBM Marketing Cloud

How to get started

@ThatsLogical | #THINKmarketing
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IBM Marketing Cloud

Easy Ways To Get Started
T E——
N N
i ® ® R
OO0 010
HiEEEEEN
HiEIN|N{E.
O0ooooo ?) _
i \ O
Review last year Determine ROI vs. Remember: 50% of
Level of Effort your shoppers will likely

start on a mobile device

=7= © 2016 International Business Machines Corporation @ThatsLogical | #THINKmarketing



IBM Marketing Cloud

Interested In Learning More?

lommarketingcloud.com
silverpop.com/marketing-resources
twitter.com/IBMforMarketing

£ © 2016 International Business Machines Corporation

@Thatslogical | @_orenMcDonald | #NewWayToEngage



IBM Marketing Cloud

Michael Trapani

Q&A Product Marketing Manager

IBM Marketing Cloud
¥ @ThatslLogical
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IBM Marketing Cloud

Thanks!

=T © 2016 International Business Machines Corporation

Michael Trapani

Product Marketing Manager
IBM Marketing Cloud
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Be Inspired and Learn

MMA Webinar Series Upcoming MMA Events

Discover How Location Based Intelligence

gelnerates Real-Time Insights, Foot Traffic, and
ales

Wednesday Oct 26th

i MMA Forum Istanbul
& November 1, 2016

Introducing the Mobile Prodigies: Millennials
and Gen Z Define the Future of Location-Based

Marketin

q MMA Forum Singapore
Tuesday, Nov 1st

1§ November 28, 2016

Debunkin%The Myth of Programmatic TV: A
#NoFilter Close-Up
Wed, November 9th

Top 3 Tips to Nail Native Advertising
Thursday, November 10th

mmaglobal.com/webinars mmaglobal.com/calendar/monthly

MOBILE MARKETING ASSOCIATION


http://www.mmaglobal.com/calendar/monthly
http://www.mmaglobal.com/webinars

Take a Seat at the Table

MMA programs and working groups consist of executives who discuss key issues for a specific
industry segment, technology or business issue. The programs and working groups meet on an
ongoing basis to develop and execute industry initiatives that reflect the needs of their initiative
area and membership.

Attribution Analysis Currency Internet of Things Location Mobile
Measurement Messaging
|alil [a] V 7 =
Mobile Native Mobile Mobile Shopper Mobile Video Privacy
Advertising Programmatic Marketing

B = w H @

To join a program, contact committees@mmaglobal.com.

MOBILE MARKETING ASSOCIATION



http://www.mmaglobal.com/programs
mailto:committees@mmaglobal.com
http://www.mmaglobal.com/programs/mobile-video
http://www.mmaglobal.com/programs/mobile-video
http://www.mmaglobal.com/programs/programmatic
http://www.mmaglobal.com/programs/programmatic
http://www.mmaglobal.com/programs/currency-advertising
http://www.mmaglobal.com/programs/currency-advertising
http://www.mmaglobal.com/programs/native-advertising
http://www.mmaglobal.com/programs/native-advertising
http://mmaglobal.com/programs/internet-things
http://mmaglobal.com/programs/internet-things
http://www.mmaglobal.com/programs/location
http://www.mmaglobal.com/programs/location
http://www.mmaglobal.com/programs/privacy
http://www.mmaglobal.com/programs/privacy
http://www.mmaglobal.com/programs/messaging
http://www.mmaglobal.com/programs/messaging

Participate in the Conversation

MMA Smartbrief Mobile Marketing ~ MMA LinkedIn Group Get Social with MMA
Insights Group with MMA

MMA SmartBrief MOBILE MARKETING INSIGHTS

capabilities | inspiration | leadership | In ation

News for moblle marketing professionshs SIGNUP | FORWARD | ARCHIVE | ADVERTISE — - -
T pinsand . 7 f b - >
" o o e
Tre A on Thanksgineg
Soee v e PR I for Entries
Stove ¢ aie »
) A, * e n
Key Insights from<¢he MMA_ Dead ay 24th = .»
Googl Pl Emoods Mobile Automation & B % ofe » THhE
(D5 Dononda U T oot Dutsins Buses On Oudated App Marke B3 Prograrnmahc Forum W ‘ :
key areas of focusforta T ——

Case Study Hub The Mobile Marketing ~ Guidance Reportsand  \yahinar ibrary
Playbook and Benchmarks

2 e
Coke PLAY
=

Guidance Report
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http://www.mmaglobal.com/case-study-hub/
http://www.mmaglobal.com/case-study-hub/
http://www.mmaglobal.com/subscribe
http://www.mmaglobal.com/subscribe
https://www.linkedin.com/groups/Mobile-Marketing-Association-3314/about
https://www.linkedin.com/groups/Mobile-Marketing-Association-3314/about
http://www.mmaglobal.com/events/other/webinars-archive
http://www.mmaglobal.com/events/other/webinars-archive
https://www.youtube.com/user/MobileMarketingAssn
https://www.youtube.com/user/MobileMarketingAssn
http://vimeo.com/mmaglobal
http://vimeo.com/mmaglobal
https://twitter.com/mmaglobal
https://twitter.com/mmaglobal
https://www.linkedin.com/groups?gid=3314
https://www.linkedin.com/groups?gid=3314
https://plus.google.com/110274107735215443262/posts
https://plus.google.com/110274107735215443262/posts
https://www.facebook.com/mmaglobal
https://www.facebook.com/mmaglobal
http://www.mmaglobal.com/mobile-marketing-playbook/
http://www.mmaglobal.com/mobile-marketing-playbook/
http://www.mmaglobal.com/documents
http://www.mmaglobal.com/documents

Thank You!




