Mobile Marketing in 2019 and Beyond: Trends
and Tips You Need to Know

MMA Webinar Series

September 5, 2019




||| MMA Purpose

WHO (The People We Serve):
Prime Audience: Chief Marketers

WHY (Our Reason for Being):
Purpose: To accelerate the transformation and innovation of marketing through mobile,
driving business growth with closer and stronger consumer engagement.

WHAT (Our Strategic Periorities):
Primary Focus:
1. Demonstrating Measurement and Impact: proving effectiveness and optimizing impac
2. Cultivating Inspiration: aimed at the Chief Marketer; guiding best practices and
driving innovation
3. Building Capability for Success: fostering know-how and confidence within the
Chief Marketer’s organization
Secondary Focus:
Advocacy — monitoring and maintenance activity only; via partnership with the DAA
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" MMA IS 800+ MEMBERS STRONG GLOBALLY

MARKETERS, AGENCIES, MEDIA SELLERS, TECHNOLOGY & OPERATORS
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|| MmA MEMBERSHIP

SMoX
Mobile ROI Research

Industry Working Groups
Driving the Future of Mobile

MM25 Marketer Peer Group
Tackling Core Issues for
Marketers
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20+
Events Worldwide

CEO & CMO Summit
Annual Mobile Think Tank

800+ Members
From the Entire Mobile
Ecosystem Worldwide

40+ Webinars
Annually and Many More
Available on Demand

Guidelines & Best Practices

Viewability, Location, Native
and more

Education & Training

SMARTIES
Awarding Best in Class Mobile
Campaigns

SmartBrief
Daily Mobile News in your
Inbox

600+ Mobile Case Studies
Inspiring Creative Innovation




Il MANAGING YOUR QUESTIONS

"™ O O GoToWebinar Control Panel

Use: () Telephone
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Tentative: Mobile & Privacy: Actionable Steps
for Success
Webinar ID# 249-340-790
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PRESENTER

Danielle Levitas
EVP, Global Marketing & Insights

App Annie
Dlevitas@AppAnnie.com

@dlevitas | #AppAnnie

App Annie

MODERATOR

Leo Scullin
VP of Industry Programs
Mobile Marketing Association

leo@mmaglobal.com
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Agenda

- Mobile: A Disruptive Force

- Mobile Marketing Trends

- The Importance of Mobile Web & App

- How to Succeed in Organic Mobile Marketing: ASO
- Getting the Most for Your Money: UA



Who We Are 1M+ 1M+

The Mobile Performance Standard Connected Apps Registered Users

App Annie provides the mobile data 1 1 00+ $1 oo M +
and analytics companies need to thrive in

a mobile world. Enterprise Clients




App Annie Intelligence Platform
The Most Complete Offering to Confidently Grow Businesses Through Mobile

DISCOVER STRATEGIZE ACQUIRE ENGAGE MONETIZE
Understand the Develop a mobile Increase app visibility Better understand Accelerate revenue
opportunity, competition strategy to drive market, and optimize user targeted users and drive through mobile
and discover key drivers corp dev or global acquisition deeper engagement

of success objectives



Our 1100+ Enterprise Customers
Span Industries & the Globe
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OA
LYMH UNITED Bai®bE[E LINE amazoncom &@JNetEase

Google  {% Infult  NBcUnversal  Tencenrmin il & UBS

SOUNDCLOUD

STARZ ~ \giflf ~ SAMSUNG ()  vovseemecy  @Rakuten

Grao P PELOTON @0 Vungle  copnadl match” 3y



Mobile: A Disruptive Force



Average Daily Hours Spent Per Device
on Mobile in 2018

Emerging Markets Mature Markets
5
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1
\<\’° ® > 6\@ &
\Qéc’ /\Q& %o\é\{_o‘ & Q Q&Qés% v\)a, &eép(\qé “ é@



We Use Over 35
Apps Per Month
and Have Over 100
Apps Installed

China

Japan

Brazil

United Kingdom
France
Germany

United States
India

Canada

South Korea

0

Monthly Average Number of Apps Used and Installed
Smartphone Users in Select Markets, 2018
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Mobile Is Transforming All Industries
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Global App Downloads
Hit 60B in H1 2019, up

20% From H1 2017

Downloads (Billions)
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Worldwide Overall Downloads
iOS and Google Play Combined
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Worldwide Overall Consumer Spend
iOS and Google Play Combined

$508 —50%
Global App Store = Mo
Consumer Spend Hit 2 ga08
$458B in H12019,up 50% & __
From H1 2017 :
2 $108
$08
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Worldwide Overall Time Spent
Android Phone

Time Spent in Apps -
Globally Grew 40% From = ™
H1 2017 to H1 2019 £ oos
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Google Play

Dominates Install
Base,

iIOS App Store Leads
in Monetization

Share of Worldwide Downloads

4% 39

m Google Play

i0S App Store

g 33% 32% 30% 28% 27%

54%
67% | 68% | 70% | 72% 73%
s4% | 61%
46%

2012 2013 204 2015 2016 2017 2018

H1
2019

Share of Worldwide Consumer Spend

69% 62% 62% 66% 66% 64% 64%
86%

2012 2013 2014 2015 2016 20177 2018 HI

2019
Google Play i0S App Store



Phase 3:
Ubiquity
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Phase 2:
Adoption

Phase 1:
Experimentation

T1-2 Cities

App Market
Maturity Model

/|

— Downloads
— Usage
— Revenue

T3+ Cities & Rura

Volume

Time



Mobile Marketing Trends



Breakdown of ASO Updates
iOS, US, H1 2019

Descriptions Are Most
Used ASO Lever Today

Description Changed
lcon Changed
Name Changed



60% More Apps Will

Monetize Through In- $1 8 5 B

App Advertising in Global Mobile
2019 Advertising Market




Advertisers Leverage
More Ad Platforms for
User Acquisition

Average Number of Ad Platforms Used
Top 100 Apps by Downloads, US

#
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Apps Games



The Importance of Mobile
Web & App



Emerging Markets

H1 2019 | Share of Time Spent on Mobile

Mature Markets

100%
7% 8% 8% 9% 1% 1% 1% 12%
12% 13%
L 7% Worldwide
- - = = - o - - - = - = ) erage
)70
90% of Ti
o O iIme

60%

S t M b ° I Mobile Browsers
pen on oplie ‘ 89% [NE9% NN o I < 5> I <% 51 P [l Other Apps

Is in Apps |

20%

0%
N N ? e
2 & 3 o° i & & 2 fag K\ e >
oY A R & 10 & & & & & X N
Yo® & & & . < o 2
& R C) A2 oF
&Y 0(“ x@



App Avinie

MOBILE'S ROLE IN THE MARKETING FUNNEL

Awareness (Mobile Web)

Drive Traffic to the App
Store via Mobile Web

CCCCCCCCCCCCC



Know Your Mobile App
and Mobile Web Users

Best Photo App

13apps 8 mobie websites
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Uncover Strategic
Partnerships

e

premierleague.com

Mobie Wetsita  Sports (Application)

Cross-App/Web Usage s v moon

2 apps -

Cross-App/Web Usage

Select sops 1o compare. Hoamap @

App Category

App One Sports

App Two Games

App Three Huatn and Fitness
App Four Games

App Five Sports

App Six Sporty

App Saven Healih and Faness
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App Ten Games
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How to Succeed in Organic
Mobile Marketing: ASO



@ Spotify - Music andl Podcasts
Free  Music & Audio (Appicatior

Keywords (ASO)

Choose the Right

Keywords: Spotify

Optimized for phin | e
“Podcasts” — LI L =

Demonstrating a
Strategic Expansion

s . e . Keyword Rank Resufts m Share Search Volume Diffculty Search Voume / Difficulty



Keep Tabs on
Competitors:
Capitalize on
Strategic Events

Compare asout Y ¢
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Calm
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Reviews
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Getting the Most for Your
Money: UA
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Drive
Consistent
Demand with
Long-Term,
Steady Drip
Campaigns

Creative Gallery
iPhonre *  United States *  Owerall *  Platform 1
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Select apps 10 compare
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Meet Consumer
Preferences:
Video and Both
Orientations
Are Key

Creative Gallery
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Search Ads by Store
iOS Google Play

Leverage Search
Ads Defensively &
Offensively for
Optimal App Store
Placement

“grubhub”




App Annie

The State of Mobile in 2019
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EVP, Global Marketing & Insights Leo Scullin

[ VP of Industry Programs
App Annie [ . o
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| #ShapeTheFuture® with the MMA
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UpcoMING MMA WEBINAR SERIES

How to stop wasting ad impressions: Holiday
audience targeting guide for 2019

Tuesday, September 17

Sponsor: Cuebiq

The State of eCommerce: Trends for 2020 and
Beyond

Tuesday, October 22

Sponsor: jumpshot

@% www.mmaglobal.com/webinars

UpcomMING MMA EVENTS

MMA The Smarties
November 6, 2019

CELEBRATE THE FUTURE Los Angeles, California

Innovate
MMA November 6 - 7, 2019

Los Angeles, California

IMAGINE THE FUTURE

(% http://www.mmaglobal.com/events MMA
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Mobile Native
Advertising
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Things

%

Mobile
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Marketing
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Messaging
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Privacy
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Thank you!

-MMA



