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MMA Purpose

Our Strategic Priorities

WHAT

Measurement & Business Impact 

Drive marketing effectiveness and the future of
measurement for sustainable business growth

Marketer Org Development

Redefine marketing organization dynamics and
future capabilities needed in a data

Inspiration

Lead marketing innovation and creative
effectiveness/impact for mobile and emerging
technologies

Advocacy

Establish standards and self-regulatory
guidelines to improve consumer trust and
confidence in marketing and connected devices

WHO

The People We Serve

Prime Audience 

Pioneering Chief Marketers

Our Reason for Being

Purpose 

WHY

To enable marketers to drive innovation and
enduring business value in an increasingly
dynamic and connected-connected world.
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Managing Your Questions

Share the Insights

#MMAWeb
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Moderator/Host

PHAN BICH TAM

Country Manager MMA Vietnam, 
Myanmar & Cambodia  

Speakers



Sharing by 
Cuong Nguyen – Biti’s Marketing Director and Tien Khong – DentsuRedder As. Creative Director



Covid-19 not only caused economic & medical crisis

It was a button pressed that reshaped the world into 
the new-normal.



Questions this sharing will answer 

When budget freezing becomes logical response to the 
situation, why did Bitis invest in this project? 

How did Biti’s get creative communities, artists, brands on-
board in this project? How did it turn out? 

New trends in the situation of living with Covid-19 and 
recovering the economy? What Biti’s will focus on to activate 

and widespread the impact of the project? 



Background 
And Strategy



Covid-19 = Healthcare system crisis + Business 
turndown (global and local scale)



Covid-19 = Positivity + Brand opportunity



POSITIVITY.



VIET NAM IS GOING THROUGH A TOUGH TIME IN THE MIDST OF COVID-19. 



BUT NEVER HAVE THIS SMALL COUNTRY WITNESS SUCH

HUGE LOVE 
HUGE POSITIVITY

VIỆT NAM LÀ NHẤT VIỆT NAM LÀ NHẤT 

VIỆT NAM LÀ NHÀVIỆT NAM LÀ NHÀ



WHERE UNCONDITIONAL CARE, LOVE, COMPASSION SHINES THROUGH

Mr. Luc bought returned fruits (due to border closing) 
and turn them into flavored breads 

Free mask for those in need Soldiers sleep outdoor to give space for quarantined citizen

9-year-old girl donate 
all her lucky money for 
mask & hand-sanitizers

Free Food & 
Commodity for 
quarantined residence 



AND NO ONE WILL EVER BE LEFT BEHIND

A dedicated flight with voluntary crew to Wuhan – the outburst of pandemic, to 
take all Vietnamese back home 

And once again, we truly understand the spirit of the word [ĐỒNG BÀO]



OUR SMALL COUNTRY RISES IN THIS PERIOD OF TOUGHNESS, 
A TINY VERSUS OTHER GIANTS BUT DEFINITELY SHINES, 

SUPERIOR IN THE WAY OF PROTECTING AND CARING PEOPLE. 



NEVER BEFORE STANDING ON OUR FEETS, STEPPING UP AS A VIETNAMESE THAT PRIDE WORTHY. 



BRAND
OPPORTUNITY

Brand appreciation uplift Business & Brand presence sustenance Momentum for bounce-back



We need an approach to embrace Vietnam Positivity onto the Products, to create Brand opportunity



Message
Deployment
And Results



The long-term platform we created in 2019



Leverage on Human Megatrend of 

PERSO-
NALIZE

JOIN
HANDS

To fit my own perspectives And raise voice for good cause



Leverage on what we have in hands
- The Canvas for Personalization



Proudly presents CANVAS OF PRIDE

A special Collection | Inspired and Voted by Vietnamese | Crafted by Communities & Artists. 



Non-commercial commercial Contribution back to societyMaximum freedom for creativity & engagement



Celebs voluntarily joined hands

As visual creators As music creator As supporters



Communities voluntarily joined hands

Showcasing a large numbers of Participants with variety of Styles & Stories –
taken inspiration from Real Prideworthy Stories.





Brands voluntarily joined hands

Shared platform Contribution back to societyBrand opportunity









Key take-away initiatives for bitis & local brands 
(leading corporates & SMEs) 

in upcoming periods 



UPCOMING
TRENDS

Shift in investment Domestic consumption



HOW TO 
LEVERAGE

Locality & Culture



HOW TO 
LEVERAGE

Agile Innovation
(Digital transformation – Product)



HOW TO 
LEVERAGE

Value for Money



HOW TO 
LEVERAGE

Uniting & Partnership



HOW TO 
LEVERAGE

Common Purposes



HOW TO 
LEVERAGE

Locality & Culture

Value for Money

Uniting & Partnership

Agile Innovation
(Digital transformation – Product)

Common Purposes



Click to 
play

https://youtu.be/dWri7XRp-qk
https://youtu.be/dWri7XRp-qk
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Upcoming MMA Webinars

https://www.mmaglobal.com/webinars

• May 5 – Supporting Businesses Navigate Through the Current Challenges of 

Covid-19

• May 6 – Responsible Marketing (Vietnamese)

• May 11 – COVID-19 Impact On APAC Industry Sentiment

• May 21 - Powering Digital Transformation in China

https://www.mmaglobal.com/webinars
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Take a Seat at the Table

• MMA programs and working groups consist of executives who discuss key issues for a 

specific industry segment, technology or business issue. The programs and working 

groups meet on an ongoing basis to develop and execute industry initiatives that reflect 

the needs of their initiative area and membership.

• To join a program, contact committees@mmaglobal.com.

Attribution Analysis Currency

Measurement

Internet of Things Location Mobile 

Messaging

Mobile Native 

Advertising

Mobile

Programmatic

Mobile Shopper 

Marketing

Mobile Video Privacy

http://www.mmaglobal.com/programs
mailto:committees@mmaglobal.com
http://www.mmaglobal.com/programs/mobile-video
http://www.mmaglobal.com/programs/programmatic
http://www.mmaglobal.com/programs/currency-advertising
http://www.mmaglobal.com/programs/native-advertising
http://mmaglobal.com/programs/internet-things
http://www.mmaglobal.com/programs/location
http://www.mmaglobal.com/programs/privacy
http://www.mmaglobal.com/programs/messaging


MMA Smartbrief Mobile Smart 

Fundamentals

MMA LinkedIn Group Get Social with MMA

Case Study Hub The Mobile Marketing 

Playbook

Guidance Reports and 

and Benchmarks
Webinar Library
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Participate in the Conversation

Getting Great at Mobile

http://www.mmaglobal.com/msf
http://www.mmaglobal.com/case-study-hub/
http://www.mmaglobal.com/subscribe
https://www.linkedin.com/groups/Mobile-Marketing-Association-3314/about
http://www.mmaglobal.com/events/other/webinars-archive
https://www.youtube.com/user/MobileMarketingAssn
http://vimeo.com/mmaglobal
https://twitter.com/mmaglobal
https://www.linkedin.com/groups?gid=3314
https://plus.google.com/110274107735215443262/posts
https://www.facebook.com/mmaglobal
http://www.mmaglobal.com/mobile-marketing-playbook/
http://www.mmaglobal.com/documents


Thank You!


