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( totalprosports.com ) Share

‘Instagram Model’ Rachel Bush
Screenshots LeBron Jumping In
Her DM’s

1l Like 25K

by: Black Adam Schefter On Thursday, December 29, 2016

2 lessons here, Athletes will never learn and screenshots are
the devil. Cleveland Cavaliers PF/SF LeBron James is a mega S
NBA Superstar, so anything he does or says is a big deal w INSTALL

especially to the social media community.
& monitoring

While this may look innocent and LeBron technically wasn't rd needed, no catch

caught saying anything derogatory that would cause his wife pre in 2 min
to question him, it's still not a good look.

‘Instagram Model’ or ‘Hot Chick who takes selfies in hopes of 7 2 6
a millionaire scooping them up’ Rachel Bush took a
Screenshot of King James trying to make it go down in her

DM's.
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CREATES
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MAGICAL
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THESE MOMENTS BECOME
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& MY PHONE IS THE PLATFORM THROUGH WHICH | CAN
KEEP ALL MY MEMORIES, MY WORK, MY
COMMUNICATION, MY ART, MY CONTACTS, MY
RELATIONSHIPS. IT HAS ALLOWED ME ABUNDANT
OPPORTUNITIES, AS WELL AS A SPACE FOR METO
ORGANIZE MY LIFE, ALMOST LIKE MY OWN HOME. OUR
PHONES ARE BECOMING EXTENSIONS OF
OUR PERSONAL SPACE. 39
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THE RISE OF MOBILE PRODIGIES:

MILLENNIALS, GEN Z, AND THE FUTURE OF MOBILE MARKETING
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MOBILE PRODIGIES ARE

SHAPING OUR INDUSTRY

EMBRACING =

THE APP ECOSYSTEM
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DEMANDING INNOVATIVE CONTENT

GRANTING DATA PERMISSION WITH
RELEVANCE

B & B
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60% EXPECT TAILORED ADS

RECOGNIZING LOCATION, INTERESTS, HOBBIES AND HABITS
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9970 MAKE PURCHASES

IN-STORE BASED ON ADS SEEN ON A MOBILE DEVICE
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GET ALL YOUR NEEDS
COVERED ONE PLACE. uut sa
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MINIMIZE STEPS
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397 CUSTOMIZED

BASED ON PRODUCTS THEY WANT T0 BUY
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467 WANT TO BE ABLE

T0 SAVE AND ACCESS IT LATER



SAVE THE
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SAVE THE CALVIN KLEIN

CLEARWATER SKINNY JEANS
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L ] .
’ @3rdGeers © 2017 Verve Wireless, Inc. All Rights Reserved \ VERVE



SMARTRISE ’

VIDEO

HEADLINE

HEADLINE

L] =
’ @3rdGeers © 2017 Verve Wireless, Inc. Al Rights Reserved \ VERVE



C R Uil S
[ -
| ]
(_. WELCOME TO A NEW WORLD
A ¢
‘x OF GODS AND MONSTERS
\

\ LEARN MORE

SUMMER
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OUR APPROACH

10 DESIGN
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LEARN FROM OUR
MISTAKES
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SIMPLICTY
GOES A LONG WAY
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APP-LIKE

EXPERIENGES
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BLUEPRINT :
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8% OF INTERNET AUDIENCE
S RESPONSIBLE FOR 85% OF THE CLICKS

- NATURAL BORN CLICKERS - COMSCORE
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CLICKS ON DESKTOP

IS TAP ON MOBILE
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FORDUSA

Go Further

MUSTANG V6 FASTBACK
POWERFUL. BY DESIGN.

PICKACOLOR
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WHY EVEN TOUCH
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CUBE

EXPERIENGE
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THESE ARE NOT ADS
THESE ARE EXPERIENGES



WE ARE ALLOWING
AN ADVERTISER'S VOICE

10 BE HEARD

BY THE PEOPLE WHO CARE!
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THANK
YOU

’ @3rdGeers Inc. All Rig NV’ VERVE"



