
REIMAGINING
MOBILE ADVERTISING
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WHAT’S THE PROBLEM WITH
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MOBILE ADVERTISING?



I F*CKING
HATE ADS
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YOU’RE GETTING
HALF THE STORY

@3rdGeers



DATA
GUY

CREATIVE
GUY
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LOCATION
CREATIVE
CREATES
MEMORABLE
MEANINGFUL
MAGICAL
MOMENTS
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THESE MOMENTS BECOME

EXPERIENCES
@3rdGeers



“ MY PHONE IS THE PLATFORM THROUGH WHICH I CAN 
KEEP ALL MY MEMORIES, MY WORK,  MY 
COMMUNICATION, MY ART, MY CONTACTS, MY 
RELATIONSHIPS. IT HAS ALLOWED ME ABUNDANT 
OPPORTUNITIES, AS WELL AS A SPACE FOR ME TO 
ORGANIZE MY LIFE, ALMOST LIKE MY OWN HOME. OUR 
PHONES ARE BECOMING EXTENSIONS OF 
OUR PERSONAL SPACE.

“
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THE RISE OF MOBILE PRODIGIES: 
MILLENNIALS, GEN Z, AND THE FUTURE OF MOBILE MARKETING
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EMBRACING 
THE APP ECOSYSTEM

GRANTING DATA PERMISSION WITH 
RELEVANCE

DEMANDING INNOVATIVE CONTENTMOBILE PRODIGIES ARE
SHAPING OUR INDUSTRY
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80% EXPECT TAILORED ADS
RECOGNIZING LOCATION, INTERESTS, HOBBIES AND HABITS
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HIGH IMPACT THAT
MATTERS
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CANOPY
EXPERIENCE
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95% MAKE PURCHASES
IN-STORE BASED ON ADS SEEN ON A MOBILE DEVICE
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DRIVING BETTER
ENGAGEMENT
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CANOPY
ONSCROLL
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MINIMIZE STEPS
TO PURCHASE
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39% CUSTOMIZED
BASED ON PRODUCTS THEY WANT TO BUY
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46% WANT TO BE ABLE
TO SAVE AND ACCESS IT LATER
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SAVE THE
EXPERIENCE
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SAVE THE
EXPERIENCE

@3rdGeers



DESIGN WITH

EMPATHY
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SMART RISE
VIDEO
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SMARTRISE
VIDEO
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TO DESIGN
OUR APPROACH
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LEARN FROM OUR
MISTAKES
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SIMPLICTY
GOES A LONG WAY



TAP TO
MAP
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APP-LIKE
EXPERIENCES
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BLUEPRINT
EXPERIENCE
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IS RESPONSIBLE FOR 85% OF THE CLICKS
8% OF INTERNET AUDIENCE

- NATURAL BORN CLICKERS – COMSCORE
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CLICKS ON DESKTOP
IS TAP ON MOBILE
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WHY EVEN TOUCH
TO ENGAGE?
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CUBE
EXPERIENCE
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THESE ARE NOT ADS
THESE ARE EXPERIENCES
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AN ADVERTISER’S VOICE
WE ARE ALLOWING

BY THE PEOPLE WHO CARE!
TO BE HEARD
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CREATIVE
GUY
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THANK
YOU
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