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Hung Huynh

Ecom/Retail vertical lead at Facebook
« 2 vyears at Facebook + 12 years of
experience in Ecom/Retail industry

. . . Hung Huynh
« Help corporation clients grow business TSI A

with FB Ad solutions

e Can’t wait to come back to Vietnam # Works at Facebook

] o .
when Covid-19 ends s oNGEstonl Rt

2 Studied PFIEV at University of
Technology HCMC

# Lives in Singapore

Facebook company



What will 1. How consumer behaviours change on the
be shared digital ?
today ? 5 min
2. What should retail business do to move from
Bricks to Clicks ?
25 min
3. Case study: Circle K

10 min

Facebook company






Context

The desire to stay
is rapidly

changing behaviors

More time on their smartphone:

More news coverage: 67%

More shows/films on streaming services: 51%
More time messaging:

More time on social media:

More time on computer/video games: 36%

Facebook IQ source: “Coronavirus Research” (online survey of people ages 16-64 in AU, BR, CN, DE, ES, FR,
GB, IT, JP, PH, SG, US, ZA), by GWI, Mar 16-20, 2020. Numbers are an average across markets.




Context

Video group calls
re-create in-person

socialization

Participation in In one week,
Messenger Group time spent in
Video Calls has group video calls
grown globally by has grown by

Facebook IQ source: Facebook data, global, Mar 17, 2020.




Context

They're coming
together for

real-time experiences

Globall We've seen Facebook
Live viewers in the US
increase up to

are interested in Live
streams of events that
are cancelled or in @a month
postponed

Facebook IQ sources: Facebook data, US only, Feb-Mar, 2020.
GlobalWeblndex, survey of people in AU, BR, CN, DE, ES, FR, GB, IT, JP, PH, SG, US, ZA, Mar 16-20, 2020.
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Context

And they still want to hear from

brands -ERlelgle IR SV N
relevant value.

10%

Completely Agree Completely/Somewhat Agree Completely Agree

I want to continue to I expect companies to Brands that advertise
hear from brands and acknowledge today’s during today’s climate
companies on what crisis and situation in are tone deaf.

they have to offer and their advertising.

what they stand for.

Ipsos Study 2020: Base: 999 adults 18-65 | Q: Please indicate your level of agreement with each statement.




Source: GWI Custom Researc h, March 31to April 2, 2020

Facebook company

People are turning
to ecommerce more
than ever

Almost half

of respondents surveyed globally
report that they are doing more
online shopping due to COVID-19



What should retail
businesses to move
“From Bricks to Clicks” ?



People spend more

time on Livestream

& still want to hear
from brands

People spend more
time on messaging

People are doing

more online
shopping

%

Manage brand’ «
presence with
~ Livestream &

\

Build conversational
shopping
experience with
Messenger

Drive sales & unlock
partnership with
Dynamic Ads &
Collab Ads



Build conversational
shopping
experience with
Messenger

P

Drive sales & unlock
partnership with
Dynamic Ads &
Collab Ads
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Awareness:

Facebook & Instagram Live

ooooooooooooooo



Connecting

Among people surveyed globally

N 4

are interested in live streams of events
that are cancelled or postponed

Jasmin Smith
Show us a side view!

Melissa Sun
Do they come in any other colors?

Comments - 2.5K -+ 0

led 17

Facebook IQ sources: Facebook data, US only, Feb-Mar, 2020.
GlobalWeblndex, survey of people in AU, BR, CN, DE, ES, FR, GB, IT, JP, PH, SG, US, ZA, Mar 16-20, 2020.



How to host your live? Key considerations

AUDIENCE

Consider your target
audience, established
following, overall
brand tone across
each platform

TUNE-IN

Consider how will you
drive tune-in and across
which platforms, surfaces

(feed / stories), using
which tools (FB schedule

live + event reminders),
etc

== d’T

ENGAGEMENT
STRATEGY

Consider how you’ll show up
in Live—should it be
laidback/scrappy or more
polished? Do you want to
broadcast from your
partners page ? Will it be
interactive Q&A? Is it meant
to be ephemeral or live on as
VOD?

PRE + POST MEDIA
STRATEGY

Will you drive pre-live
awareness for tune-in?
On Facebook, will you
promote the final show
after-the-fact?



Consider to repurpose live assets to

marketing assets

N
oo 2:04 PM -

LIVE DR ADS

'

1 D J b I

Edit the most engaging parts of the live
video into Ads to drive incremental sales

Facebook company

{ Q Search Facebook

LOVFEE
Sponsored - @

[ @ SIS #V REDTE WAL AR )

HBREXESR S https:lreurl.ce/e5RVO]
... Continue reading

LOVFEE

LOVFEECOM

REBRMLESBLITAR S | shop Now |
ABREVEFFIRFE L DT =

259 views

o) Like (J Comment ¢ Share



Acquire users from livestream using Messenger

Live Stream

£ i/-_
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6 Phi Lee « 003
Sin phim cua nudc nio viy a.
Klenl'so
Héi tu Kat ca yeu cau cla san
phdm dudng da hoan hao, Kem

Dudng Ngadm Nudc Calendula
Serum-Infused Wa... r

(D Share

Page Post

11:49

< Messenger

< . Kiehl's o

Home Shop Posts About Locations Phq
= Kiehl's
. phs -

[#CALENDULADEAL] THU THI CHUYEN LAN DA
CUNG MR BONES, NHAN NGAY QUA TANG MUA HE

CUC XINH XAN @
Link ddng ky dat mua: hitps://shop.kiehis.com,vn/

collections/bo-san-pham-uu-dai
& Tin vui cho cac tin d6 yéu da nha Kiehl'..

| m\
& “mp(um\'u /

':] Comment @ Share

T -

A @ ® ¢ =

Reconnect

11:47
<o s Kiehl's
N

H3y néi Mr. Bones biét ban
quan tém dén chuyén muc
dudng da nao &

T van céc san pham danh cho
da mét

Bét dau lai
Tu van Ch3m séc Da

Tinh trang Don hang



MEDIA PLAN PHASE
flove

LIVE Announcement (Pre)

Influencer Organic + Paid

(Feed + Stories)
Brand Organic + Paid Live
(Feed + Stories) Live Boost

Live Highlights
Retarget to engage

Day -7 Day 1 - Live Day 2-14






Tesco Malaysia

The retail brand wanted to find an effective
way to lift awareness for its Lunar New Year
offerings ahead of the holiday and was

eccee 2:04PM -_—

Tesco Malaysia was live.
"""" sponsored (demo) - P

. . . . . Join us on this exciusive 13-Hour CNY Special FB LIVE
interested in exploring video ad options for 56w e s cks Wt T oy S,

. . . special deals and tips and tricks as we gear up for
the campaign, as video consumption peaks Chinese New Year!

during the festive period.

% 2M 60K

Increase in People Viewers with
SGIeS YOY ReGChed the help Of [f) Like () Comment &> Share
ThruPlay 0O 863
129 shares

) ) Most relevant v
Facebook company https://www.facebook.com/business/success/2-tesco-malaysia

=
(©] Write a comment GIF) @

©



https://www.facebook.com/business/success/2-tesco-malaysia

Awareness:

In-Stream Videos

ooooooooooooooo



REACH PEOPLE WHERE THEY’RE WATCHING

In-Stream Ad can run during original, publisher and creator content on Facebook or Audience Network

V.4 Nzo4

o
o

Your Watchlist

Top Videos For You

’% Jay Shetty

4 days ago + 1.2M views

Before You Get Frustrated Watch This

2

WATCH

Watchlist

‘ Your Watchlist

@ Red Tablk Talk

Jordyn Weods Shares The Truth What Men Really Think|

Refinery29

h, 1o R —
We Tested High-End Vs. Drugstore  R29x Torresella Wines|
Beauty Products "
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NEWS FEED

Vietnan's Next Top Model

Vietnam's Next Top
Model & L
Ll Lke
°

Heme Photos Posts Videos Abaout

About Suggest Edits
& m
(~]
LB v
a3 T Members
200

See Al

About Vietnam's Next Top Model

SEARCH

NANG DAU SUGNG NHAT QUA BAT

% -
BUQC ME CHONG CUNG NHU TRUNG MONG
CHAM LO CHO TONG MIENG AN GIAT NGO

»’:j Mg'Ch?ng N‘ang Dau

SHOW PAGES




CAPTURE ATTENTION

Capture attention at scale across quality,
socially-engaging long form video content

REACH

Connect with key audiences at
scale

MEASURE

" Drive measurable results with
~ transparency and control




- Refinery29

e | OPT-IN TO IN-STREAM AS AN
“5({2PM%  ADDITIONAL PLACEMENT AND
UNDERSTAND HOW IT WORKS

nuruLL 5-15 SECONDS NON-SKIPPABLE, SOUND ON
70% COMPLETION
RATE
| C ent St
| >180s
Localish
oo}
The Crawfish Shack | Worth the Wait
I Recommend PLAYS WITHIN APPEARS IN FEED,
- = & — 16:9 aspect PUBLISHER VIDEOS WATCH AND
ratio LONGER THAN AUDIENCE

3 MINUTES NETWORK






MAYBEL
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Point lift in Ad Recall  Point lift in Message ~ Video completion
% association rate (15s)
To promote the new make-up product, Maybelline ran
a digital campaigh combining In-stream and
Collaborative ads (CPAS) for the first time. The
2X Lift in Sale ROAS

combination creative a strong synergy in driving both
the brand and conversion metrics.



Manage brand

presence with

Livestream &
Instream

Drive sales & unlock
partnership with
Dynamic Ads &
Collab Ads

28
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DELIVE ~ S EXT_ [ Hi Lucy, the price is $40 after discount J “
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[ Yes we do! J )
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Do you accept COD? J




It creates the “best of both worlds” experience

Online Shopping

v Convenience of shopping
anytime, anywhere

CONVERSATIONAL :rﬁgiii: to large variety of
Co M M E RC E v Products demonstration

X No touch & feel/demo

X No guidance during purchase
X Concern on product quality
X Difficult to navigate Uls

Source: “Conversational Commerce - the next gen of E-com” by BCG

(Facebook-commissioned study of 8,864 people across BR, ID, IN, MX, MY, PH,
TH, US and VN), Aug2019. Respondents, who bought from a business in the
past 3 months using messaging, or sold to a customer in the past 3 months

using messaging, May-August 2019. Source for internet messaging (IM)
penetration is survey data and time spent on IM is an estimate based on
ComsScore data and survey data,



Top 10 widely bought categories using chat

N 5 o I B

1. Clothes 2. Food delivery 3. Footwear 4. SKincare 5. Handbags
67% 36% 32% 28% and wallet
23%
6. Cosmetics 7. Watch 8. Mobile 9. Hotel 10. Car
30% 18% accessories booking accessories
26%

20%

Source: “Conversational Commerce - the next gen of E-com” by BCG (Facebook-commissioned study of 8,864 people across BR, ID, IN, MX, MY, PH, TH, US and VN), Aug2019.



Conversation can carry a consumer journey

Discover

eccce 2:04 PM

<{© 0 Jaspgrvs‘ Market

Hi there! Here’s your
coupon for 20% off when
you visit us this month.
Just show it to us at
checkout:SUMMERSALE

20% off entire purchase
Expires October 1, 2019

T @Y ®

Inquire

eecee 2:04 PM

<{© ﬁ Jasper's Market °

Hi! Do you deliver?

I'm hosting a lasagna

party for 50 people.

S O I~ IEUBIE @

&

Purchase

eccce 2:04 PM

-
<{© ﬁ Jasper's Market °

Thanks so much for
your payment!

Your food will arrive by
11:00am on Saturday.

T @Y ®

Reconnect

eccce 2:04 PM

<{© ﬁ Jasper's Market °

That was so fun! Do you
do pizza parties too?
| also like pizza.

And cheesecake.

S O I~ IEUBIE @

&



START

Building out
your experience

Choose a problem
better solved by
messaging

Partner with the
right developer




Find conversational commerce partners
that match your business needs

+ Storefront set up
 Inventory management
*  Supply chain

marketing investments
Discovery: Get people
to discover your

products on multiple

surfaces and find the E 3 “ N g ......................................... Remarketing & CRM:

Upsell, cross sell,

return and services
Inquiry and purchase: to e

manage multiple threads with

customer, manage queue and Order management &
workflow for the sales reps, fulfillment: shipping slip,

faster replies, knowledge about order management,

customers to help increase logistics tracking, payment
satisfaction and close rate services including COD

.6

Analytics & reporting:
making data driven
decisions for their

ones that are more
likely to purchase







MIAVN: LUGGAGE RETAILER

“In our experience, our customers often have specific questions about our
products before purchasing. Retail staff can easily answer these questions in

> P =y our stores, and we wanted to extend this ease to our online customers. This

{ Q SearchFacebook

campaign has shown that Messenger is a great way to address customer’s

MiA.vn questions and needs efficiently.”

Sponsored «+ Q3

@) BLACK FRIDAY — SALE DAM NHAT NAM
® 49.000 Vali Giam Khéng Phanh 70%, Chi Tir #599K

B Chi Trong 10 Ngay: Tl... See more
ICK
BLAFR‘MY @ @

—Tuan Tran, CEO, MIA

B oy Ll 299,000

£ 5 Y

increase in return on ad spend lower cost per conversion
website views (for both onlineand  (compared to an average
- o offline sales) cost per conversion of all
Valinice Zayca Valinice Zayca
ID07.20 S Blue ID07.20 S Cor catalogue sales
d899,000 899,000 .
campaigns)
Y Like (D) comment /> Share

Link to case study: https://www.facebook.com/business/success/mia

wht BB &8 & =


https://www.facebook.com/business/success/mia

%

Manage brand

presence with

Livestream &
Instream

Build conversational
shopping
experience with
Messenger




Drive online sales with

Dynamic Ads

ooooooooooooooo






Dynamic Ads

wianisn Update Starus Acd PhotoaVides
e

od -

O Jasper's Boutique
a3 "

Geeat summer picks! All new products 1o wear while you 503k up ths sun’
" Grab therm whslo thay're 588 hot!

: Jospers Housohobds
Cay . C
- 3 Wen there's 1003 and
DIk e papee lowols ard
» Wonep #t cean

Wloction Taoning sun lotion Juspers Haireare
rod Shap Now Shop Kow
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o

-4 o Pop soda It taste b
~ - summor dl your bag!
0

@ Krishna Singh

Ve made it 10 Seattol After we cot out the Car, wo nushed ta Public Market

\

Automatically promote your entire product catalog
across Facebook Family of Apps with Dynamic Ads

L
@  —
reeoo T 941 AM 100% W
jaspersboutique Sponsored v

¥n

E—
C Q

® 1,084 likes

jaspersboutique Tan and bathe lotion.
#summerready

()

Ve
e

Lifestyle

A Scientist Explains The Healthiest Way To
How Meditation And Eat Sushi

Prayer Rewire Your

Brain

O Jasper's Boutique

Gomsr up fer wimnmmet Downoad our mobin

2P0 10 shep all ou latest products.
Install Now

@

() Products from Shops

e

PR
S )

0 Jasper's Markat

Save on all seasonal organic preduce today!

‘.»:,!‘ ’;\
- N




Dynamically match the right product to the right

person at scale

BROAD AUDIENCES

Expand your dynamic ads to
reach beyond your website
or app visitors to generate
demand

RETARGETING

Target people who have
been to your site or app to
generate sales



Getting started with dynamic ads

ad

O1

Upload your online
product catalog to
Business Manager

02

Place the Facebook pixel
on your website and/or
Facebook SDK and App

Events in your mobile app

Use info from your pixel or app to creata a
retargetng audience.

o Define a broad audience and let Facebook
optimize who sees your products

03

Choose your targeting
option to focus on your
recent site/app visitors
or expand beyond them

04

Set up your
ad template

44



Bring your brand and products to life with
catalog-powered formats

Carousel

2:04 PM -

wl = g
@ Wirite a comment... @ @

Silie Kvaerne, Court Willams and 40 others like
Michael Kors.

__ MichaelKors
Sponsored (demo) + @

Scmany bags, so little time.

N\

Chatham Leather — Gramercy
Bowling Satchel |shopNow | Leather S
315645 —— $35800

oY Like (D comment @ Share

B3 ® & =

Categories

i)

These styles are only available for a little longer! Come
back and get 2 lzggings for $24!

o

Leggings Sock
Shop Now ]

Starting from $9.95

u v
Y Like (D comment 4> Share

| Starting from £30.05

) P Cerissa Tanner
R Octat 11.450m - 24

We made it to Seattle! Loving the pacific northwest.

Collection

Louis Vuitton
Sponsored - €

Enter Louis Vuitten's World of Wondrous Gifts and find

the inspiration that makes your holiday wish come

true,

LOUIS VUITION

Waondraus gifts for her

5 & & &

Fixed cards

Sunpyo SP Hong
Sept 28th

Dior
Sponsored - @

Discover Dior's nawest baauty products.

Complimentary shipping and samples with any order.

Qi 'y
Z/@/{ 7/ 4

Enjoy Exclusive Gift Diorshow
Wrapping Shen Naw Pump'n'volu
$2450

"~

ol Like B Comment A Share

m) (»] : @ =

7Y Like

Overlays

’ il Like ® Comment

Jet
Sponsored - @

Free shipping when vou spend $35.*

Liberty Schieich
Manufacturing C... | Shoo Now || Bayala?”

| | *etcomonly shipsto.. *Jot.com o

() Comment £ Share




Customize your

dynamic ads to
drive more
relevance

Sape
moeyV

Celor
o®00000

Peattian

Snape
|

Color
2000000

Position

OO tohn Evans a2 othar

@ukn

k)
Snape

. er
Coter
0000000

Positien

ma@r

=
o%00000

Postton

FRAME

Work with your
creative team to
design decorative
borders or logos for
your dynamic ads

CATALOG INFO
Automatically add
information from
your catalog, like
price or discount, to
images






© O
TIKI
Greater ROAS with Dynamic Ads
& value optimization

The ecommerce platform ran dynamic ads with value
optimization to its sales campaigns, realizing a 50% lift in return

on ad spend for lower-priced products.
5% 20% 229
OU% 70 70
lower cost per order for low-

lift in return on ad spend for lift in return on ad spend for
low-priced product range high-priced product range priced product range

Tiki ran 2 split tests, one for high-value products and one for low-value products, testing the impact of value
optimization. Each used 2 dynamic ads, with one optimized for value and the other for sales conversions. The
dynamic ads automatically featured products relevant to the interests of person viewing it. Both targeted a
Custom Audience: people who had previously visited Tikivn’s website or used its app. Tiki also created a
lookalike audience that was based on the Custom Audience. The tests ran for 12 days in March 2018 and used
automatic placements on Facebook, Instagram and Audience Network.

oil Singtel 2 @ 7 100% -

[ , Tikivn
) Sponsored (demo) - @

@ TRA GOP 0% LAl SUAT LEN T&I 6 THANG
«*Hang ngan san pham tha hd Iya chon

#Tra gdp 0% lai suat - ho trd nhiéu hinh thic thé tin
dung khac nhau

« Giao hang mién phi an toan toan qudc

[Mua ngay!]

Dién Thoai iPhone 8 Plus 256GB : ]
(Xam) - Hang Nhap Khau Hong) -
Gia chi 423.990,000! [MUA NGAY!) 3

Write a comment...

53 08 O

48



Unlock partnership with
Collaborative Ads

ooooooooooooooo



362

Companies

Average Return On , .
Ad Spend (ROAS) in
Southeast Asia ~ 4
during H1 2019




COLLABORATIVE ADS: HOW IT WORKS

11:23 PM ol 2:40 PM 1005 -
O 5ke.rn§anetgphones X www jaspermarket.com wee
< “ . Jasper Market Q@

RETAILER SHARES CATALOG

O Akemia Headphones
SEGMENT WITH ADVERTISER

\ W / > \ #
ADVERTISER DRIVES HIGH-
SHOP AT Jl-?’F‘!'RCO!J ‘.Hn?:-T Jad QUALITY TRAFFIC To Akemia Noise X
S e S} G RETAILER SITE OR APP 510099
Q70O John Evans and 23 others 2 Comments
i Virite a comment.. » 4
COLLABORATIVE ADS PASS
8 O S BACK SIGNALS FROM
PIXEL/SDK
Run performance marketing Send traffic from
directly on Facebook with shoppers with high
your products using intent to drive

retailer’s catalog purchases



COLLABORATIVE ADS

Reach high intent
shoppers at the right
time to drive sales

- Target people who

are more likely to buy.

- Optimize your

campaigns to drive
results.

- Measure the impact of

your campaigns on
sales.




THE PROCESS

s simple

® </> ®

1. Validate that your Pixel/SDK 2. Create a catalog segment

are set up properly
(This is a one time step)

ORI | ®

4. See the impact of your brand 3. Brands will run performance
partners’ campaigns on sales marketing campaigns
with their products




More online merchants are utilizing
Collaborative Ads to drive quality traffic &
purchases to sites & apps

YTD including
pipeline

4in 2018 7in H12019

.ﬁ

-b| bl ~ Sendoin

o

Sl

JD CENTRAL

. Sendo::
@







COLLABORATIVE ADS CASE STUDY @

Huggies Vietnam combined Facebook’s Collaborative Ads,
dynamic ads and retargeting to increase ecommerce sales

@ Huggies Vietnam
Sponsored « . . . .
s ) return on ad lower cost lift in sales revenue increase in
Duy nhat ngay 8/9 & 9/9! Nhan con mua voucher .
cling freeship toan qudc khi mua Huggies Gold spend per purchase within 2 weeks weekly purchases
——— N compared
ey & 4 (compa Soveek
T to previous 4-wee
L campaign without

Collaborative Ads)

To boost online sales, Huggies tested Facebook’s Collaborative Ads in combination with
dynamic ads and broad audience targeting. Huggies was able to run performance-driven

YANG QAU mamocsoms) & dynamic ads to promote products from its Lazada store directly on Facebook, creating a

Catalog Segment with the brand’s products hosted on the ecommerce website, and then

Mua voucherduy (o Té dén caoc d‘irectly inc.lude the prqducts‘in the dynamic ads in a Collection Ad format, pgiring a hero

nhatngay 8/9 &9/0 | PN THAYES video ad with 4 dynamic ads in a Carousel that featured products from Huggies’ store on
Lazada.

oY Like () comment &> Share



People spend more

time on Livestream

& still want to hear
from brands

People spend more
time on messaging

People are doing

more online
shopping

%

Manage brand’ «
presence with
~ Livestream &

\

Build conversational
shopping
experience with
Messenger

Drive sales & unlock
partnership with
Dynamic Ads &
Collab Ads



Thank you

FACEBOOK
f X~ NCROX—



