




The next big thing 
often starts off 
looking like a toy”
Clay Christensen's 'Disruptions Theory'

“



Marketers who are waiting for the 
metaverse to arrive are  already late to 
the game.

It’s august, 2021...



The Metaverse is a ‘successor state’ to the 
modern internet, enabled by Web3, and 
featuring interconnected, decentralized virtual 
environments.

METAVERSE
noun.meaning

‘beyond’
from
‘universe’



ASIA PACIFIc
...A region primed for the Metaverse



30% GROWTH
in video streaming
between Q1/2 of 2020

55%
of the world’s 3bn gamers
live in Asia

SOURCES: Newzoo, Intelligence Insider

Content hungry

https://venturebeat.com/2021/07/04/newzoo-game-market-will-hit-200b-in-2024/
https://www.emarketer.com/content/digital-video-consumption-spiking-asia-pacific


4+ HOURS per day
an hour longer than any other 
region in the world

SOURCE: Newzoo

90%
use smartphones to access
the internet

MOBILE FIRST

https://newzoo.com/insights/rankings/top-countries-by-smartphone-penetration-and-users/


25% of SEA’s population 
in 2025 will be gen z
SOURCES: McKinsey

YOUthful

https://venturebeat.com/2021/07/04/newzoo-game-market-will-hit-200b-in-2024/
https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/what-makes-asia-pacifics-generation-z-different


26% 
discover new brands on  
social media

62.6%
of e-commerce sales came 
from Asia in 2020

SOCIAL COMMERCE



To understand the Metaverse, 
we have to understand Web3...



WEB3WEB 2.0 VS

Decentralized
interconnected

BLOCKCHAIN ENABLED
CO-CREATED 

Live & persistent
Economically fertile



TOFROM

A Seismic Shift
Metaverse Marketing Ecosystem

Storytelling Storymaking

Spokespeople Virtual Humans

Direct to Consumer Direct to Avatar

Experiences Massive Interactive Live Events (Miles)

Fast FashioN Virtual Fashion

Loyalty Programs Blockchain Backed Benefits



THE METAVERSE MARKETING ECOSYSTEM
Here’s what it looks like...



OPPORTUNITY 

● Avatar based online identities, spending habits and 
brand preferences 

● Our avatar will be our user ID

AVATARS



https://docs.google.com/file/d/1eZa3xf9n25siRdfn5VSLTvjo3tscLepp/preview


OPPORTUNITY 

● More than collectibles

● Blockchain enabled benefits 

● Bridge between virtual & physical

NFTs



https://docs.google.com/file/d/1cKYcfR0qUDNPEZ1bobUXiKkxx3MfHpKA/preview


OPPORTUNITY 

● Fans don’t distinguish btw. virtual + physical

● Unlimited attendees

● NFT / offline integration 

VIRTUAL PROGRAMMING



https://docs.google.com/file/d/10Z9D4Y3pHyQeWas-DIvmaDufqWpfoPMw/preview


OPPORTUNITY 

● Massive, limitless audiences

● Crossover of music, fan fic, games, film 

● Real time engagement / Fan influenced outcomes

MILEs



https://docs.google.com/file/d/1SUFy0UQyhSbPcVwk1Kq1NjoDmIKxSkmi/preview


OPPORTUNITY 

● Physical experiences gamified

● Phygital stores / showrooms

● Shopify: +94% conv rate when AR is used

extended REALITY



https://docs.google.com/file/d/1vYvc1AWQQh_iruNFws4UTxkeXin5lH4c/preview


ENABLER

Reducing barriers to 
entry + enabling 

unique virtual 
experiences 

Participant

Crafting new 
experiences as ‘cultural 

curators’

Authenticator

Providing forums to 
authenticate 

consumer lifestyles 
and passions

CELEBRANT

Celebrating our 
customers 

through gamified 
rewards, virtual goods 

and more... 

RETHINKING OUR 

VIRTUAL BRAND ROLE



Thank you. Salamat. Danke. 
Arigato. Terima Kasih. Xie Xie. 


