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Comprehensive 55+ page strategy 
guide for marketers, by marketers to: 
1. Deepen Brand’s knowledge 

around creating a corporate 
brand safety strategy 

2. Formulating proactive responses 
3. best practices, by leading 

marketers, and 
4. practical worksheets.

Full guide available to MMA 
Members after webinar series is 
complete.

The Brand Safety Strategy Guide, created for Marketers by Marketers

MMAs Brand Safety Guide CHAPTER 1: WHAT IS BRAND SAFETY AD 
WHY DOES IT MATTER?

CHAPTER 2:  STAKEHOLDER ROLES & 
RESPONSIBILITIES

CHAPTER 3: DETERMINE YOUR BRAND 
SAFETY STANDARDS

CHAPTER 4: RESOURCES AND BUDGETING

CHAPTER 5: BRAND SAFETY TOOL 
SELECTION

CHAPTER 6: BRAND SAFETY VENDOR 
SELECTION & MANAGEMENT

CHAPTER 7: CRISIS MANAGEMENT 
PROCESS

CHAPTER 8: GOVERNANCE & 
PERFORMANCE MANAGEMENT

CHAPTER 9: THE FUTURE OF BRAND 
SAFETY?



SAVE’s Program Chairs & Expert Advisors

MMA’s SAVE Council Leadership & Partners

§ Terri Schriver – SVP Media & Brand Safety Exec, Bank of America
§ Lauren Radcliffe, SVP Marketing, A Place for Mom
§ Joshua Lowcock, UM Worldwide – Brand Safety Expert & Advisor

§ Brian Pokorny, MolsonCoors
§ Cathy Hoag, Marriott International
§ Shani Belisle, AT&T
§ Bryan Steele, General Motors
§ Jessica Ruscito, CVS Pharmacy Inc
§ EJ Conlin, Travelers

SAVE’s Content Leads 

Member Participants

§ Andrew Stephen, Assoc. Dean of Research
Oxford University

§ Lauren Grewal, Assistant Professor of 
Business Administration, Dartmouth 
University

Academic Team



2021 EVENT CALENDAR ¢ EMEA ¢ GLOBAL¢ LATAM¢ APAC

¢ IMPACT INDONESIA
OCT 21-22, 2021 

¢ DATT UNPLUGGED 
VIRTUAL

OCT 13, 2021 

¢ IMPACT VIETNAM
OCT 29, 2021 

¢ IMPACT 
JOHANNESBURG

NOV 2021 

¢ SMARTIES 
UNPLUGGED VIRTUAL

NOV 9-10, 2021 

¢ MMA FORUM 
FRANCE

DEC 2021 

¢ IMPACT ISTANBUL
DEC 7-8, 2021 

¢ MOSTT UNPLUGGED 
VIRTUAL 

OCT 19, 2021 

¢ IMPACT GERMANY
OCT 27-28, 2021

¢ SMARTIES 
UNPLUGGED VIRTUAL

NOVEMBER 2021 

¢ MMA x CDP 
CERTIFICATION

SEPT. 21-22, 2021 

¢ MMA x CDP 
CERTIFICATION

AUG 23-24, 2021 

¢ THE GREAT 
IDENTIFIERS DEBATE

APRIL - OCTOBER

¢ BRAND SAFETY 
STRATEGY SERIES 

AUGUST- DECEMBER

MMA Global Events



Discussion PanelOpening Remarks

Today’s Agenda: Defining Brand Safety and Why It Matters

Greg Stuart, 
CEO, MMA 

Global

About MMA, Webinar 
Series Background & 

Context

Terri Schriver, 
SVP  Enterprise 

Media, 
Bank of America 

Yale Cohen, EVP, 
Global 

Digital Standards,
Publicis Media

Brand Safety Strategy Guide: Defining Brand Safety and 
Why It Matters

Caitlin Rush,
Global Head of 
Brand Safety 

Strategy

Neal Thurman,
Co-Founder, BSI

Q&A + Overview of 
Brand Safety Institute

Concluding Remarks

Louis Jones, 
Brand Safety 

Officer, 
Brand Safety 

Institute

Moderator:



Discussion Panelists

Terri Schriver, 
SVP of 
Enterprise 
Media, Bank of 
America

As the leader of Bank of 
America’s brand safety 
practice, Terri focuses on 
protecting the bank’s 
customers, brand and 
investment in the media 
ecosystem. 

Yale Cohen,
EVP, Global 
Digital 
Standards, 
Publicis Media

Yale Cohen serves as EVP of 
Global Digital Standards for 
Publicis Media, encompassing 
all areas of media quality, safety 
and suitability and now Brand 
Integrity to help advertisers.

Louis Jones
Brand Safety 
Officer, Brand 
Safety Institute

Louis’ 30+ year career been 
focused on pushing has 
pushed for strategic impact, 
innovation and success 
through growth. 

Caitlin Rush
Global Head of 
Brand Safety 
Strategy

Caitlin Rush leads Twitter's 
global brand safety strategy, 
ensuring advertiser safety 
and suitability needs and 
concerns are addressed in 
policy and product 
development.



GARM Framework

Download the Framework here:

https://wfanet.org/leadership/garm/garm-resource-directory-%28weblog-detail-
page%29/2020/09/23/Brand-Safety-Floor--Sustainability-Framework

The GARM Brand Safety Floor & Sustainability Framework is intended 
to provide the following:
1. A common understanding of what harmful and sensitive content is 

via content categories
2. A common understanding of where ads should not appear, as 

expressed in a Brand Safety Floor
3. A common way of delineating different risk levels for sensitive 

content, as expressed in a Brand Suitability Framework

Brand Safety 
Matters 

https://wfanet.org/leadership/garm/garm-resource-directory-%28weblog-detail-page%29/2020/09/23/Brand-Safety-Floor--Sustainability-Framework
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Brand Safety

Q&A



Concluding Remarks

Neal Thurman
Co-Founder of the 
Brand Safety Institute

Neal Thurman is the Co-founder of the Brand Safety Institute and Director of the 
Coalition for Better Ads. Mr. Thurman’s career has been intertwined with the 
evolution of digital technologies for more than 20 years. 

He is also the Co-chair of the Education Committee of the Global Alliance for 
Responsible Media (GARM).



The Brand Safety Institute was founded to professionalize and advance the 
executive capacity needed at every company in the digital advertising supply chain 
to protect their brands and the brands they steward through research, 
accreditation, networking, and education.

About The Brand Safety Institute



Our Mission



Awareness & Escalation 
(Brand Safety Business 
Partners)

Expert Practice

Executive Mgt
Board, CEO, CMO, VP 
of Marketing, VP of 

Product, Chief 
Revenue Officer

Brand Safety Officer 

Sales/Account 
Management

Risk Mitigation 
(Procurement, 
Compliance, 

Contracts, Legal, 
Accounting/Finance)

Media Buying, 
Programmatic Traders, 

Ad Ops, Product 
Development

Supporting 
Organizations 

(Industry 
Associations, Policy 
Teams, Journalists, 
Regulators, NGOs, 

Academics)

Brand Safety Officer

THREE LAYERS OF BRAND SAFETY



• A certified professional who has undertaken 
education to deepen their expertise in key areas of 
brand safety

• Is responsible for leading the safeguarding their own 
firm’s brand

• Contributes to the community of BSOs to help 
safeguard the broader digital ad supply chain.

What is a Brand Safety Officer?

MMA/BSI Partnership
• Exclusive 25% discount on 

BSO Certification – CODE: 
MMABrandSafety

• Launching the Certified 
Brand Safe Workforce 
Program for leading brands
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Brand Safety

Thank You!


