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A Year’s Worth of Insights & Education

Events designed to #ShapeTheFuture of marketing:

mmaglobal.com/events

MM A | VIRTUAL
FUTURE OF ATTRIBUTION

CONNECTED TV UNPLUGGED | vIRTUAL

FUTURE OF OTT, CTV AND CONSOLES
JUNE 8, 2021

CEO:CMO SUMMIT | VIRTUAL

ARCHITECT THE FUTURE
JULY 19-20, 2021

| VIRTUAL
DATA IN MARKETING THINK TANK

MOSTT UNPLUGGED | VIRTUAL

FUTURE OF MARKETING ORGANIZATION DESIGN
OCTOBER 19, 2021

SMARTI=S UNPLUGGED | VIRTUAL

FUTURE OF INNOVATION & CREATIVE EFFECTIVENESS
NOVEMBER 9-10, 2021

Deep dive into the future of
attribution.

Connected TV is at a tipping point —
discover how to add it into
your next campaign.

An invitation-only intimate gathering
of industry thought leaders.

Event for data geeks or wannabe
marketing data geeks.

Deep dive into marketing organization
insights and knowledge.

Deep dive into the future of innovation
& creative effectiveness.
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AGENDA

@ Market Dynamics & Future-Proof ID

@ Epsilon’s Strategy & Solutions

CORE ID Details & Success Stories
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PLATFORM EVOLUTION UNDERWAY

Mobile & browser infrastructure is transforming as third-party identifier deprecation accelerates

Sept. 2019

Firefox removed 3PCs

4% of browser
market share

10 © 2021 Epsilon Data Management, LLC. Al rights reserved. Proprietary and confidential. * EPSILON
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NEXT-GEN CHALLENGES MARKETERS FACE
AMIDST THIRD-PARTY DATA DEPRECATION

How can | rapidly accelerate my Can | recognize my customers in real-
first-party data strategy? time across channels and deliver

meaningful, personalized messaging?

Will my ads reach the right

: AN
people at the right time Am | losing line of sight into

performance measurement?

Is the omnichannel customer

journey going to suffer? How much waste will | incur on

poorly optimized frequency or
targeting the wrong people?

11 © 2021 Epsilon Data Management, LLC. All rights reserved. Proprietary and confidential.
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WHY CONNECTED IDENTITY RESOLUTION MATTERS

Maximize Enhance Power Minimize Enable
reach targeting personalization waste precise measurement

SR @& I} [uiii
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FOUR DATA STRATEGIES
TO EXPAND YOUR VIEW

Zero-party Data

+ Prospects Let consumers tell you how they want to
engage with your brand

First-party Data
Direct and digital information consumers share
with your brand

Clients 360 Second-party Data
customer view Another brand's 1P data, creating partnership

opportunities to reach your consumers
What is

possible

Third-party Data
Demographics and transactions are still
critical, but less focus on derived or

When paired ]
with cleanroom self- declared interests

13 ©2021 Epsilon Data Management, LLC. Al rights reserved. Proprietary and confidential. EPSILON
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FOUR ELEMENTS OF
FUTURE PROOF ID RESOLUTION

First-Party Pl (D\ %

‘20 NOW TECH
ID RESOLUTION

Onboarding
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EPSILON EXCLUSIVELY EXCELS IN ALL FOUR
ELEMENTS OF FUTURE PROOF ID RESOLUTION

Now Tech: Identity Resolution, Q3 2020

First-Party PII \/ Q % \/ Digital Identity
PeopleCloud Customer

PeopleCloud Prospect
CDP Cleanroom

Onboarding V é 2

People Cloud Discovery
Omnichannel connectivity

Vv Embedded Digital Identity

Digital Media Solutions
People-based advertising

15 © 2021 Epsilon Data Management, LLC. All rights reserved. Proprietary and confidential. EPSILON
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EPSILON CORE ID BY THE NUMBERS -
NAME-BASED + DIGITAL ID-BASED

= G
& ARA

Privacy Accuracy Longevity Connectivity

95% of records Omnichannel
) 200M+ consumers have >1 source 25+ years of privately ~ e€ngagement from
experience 125M households 87% of records sourced move history single managed
have >4 sources data set

50+ years'

=)
w
n
g
=
W
=
g
<

GDPR & CCPA
compliant

Rigorous client 1st-
party data protections

_ 200M+ consumers 96% cross-device 0
PseUdonymlzed + Avg. match rate = 75% link accurac 80% reachable 5 dlgltal tOUChpOintS
. : y after two years
individual-level Avg. reach rate = 85% per ComScore per person

consent on average

ID-BASED

16 © 2021 Epsilon Data Management, LLC. Al rights reserved. Proprietary and confidential. EPSILON
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THE KEY TO CLOSED LOOP CONNECTIVITY:
DIRECT + DIGITAL 1P DATA FLUIDITY
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Use cases: Use cases:

* Real-time interactions CORE ID * Insights & analytics

* Orchestration * Modeling

* Reporting * Attribution

Data Platforms
47 © 2021 Epsilon Data Management, LLC. Al rights reserved. Proprietary and confidential. EPSILON
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COLLABORATING ON THE FUTURE
OF OPEN IDENTITY

We haven’t waited to act in the face of the
disappearance of 3 party cookies... we are
ensuring that all of our clients have the necessary
strategic input and tools to navigate this new

Making Unified ID 2.0 interoperable with Epsilon’s

ecosystem and turn this threat into an opportunity
CORE ID represents a major step forward

Jeff Green

CEO theTradeDesk Arthur Sadoun PUBLICIS

Chairman & CEO GROUPE

We’re proud to be partnering with Epsilon &
integrating further with the company to provide

enhanced targeting solutions for advertisers We're working hard to make sure our powerful

identity, data and Al capabilities can be activated
with the right partners, helping alleviate marketers’
concerns as 3" party cookies are eliminated

verizpn Ivan Markman Ric Elert
media chief Business Officer EPSILON President, COO
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SUPERIOR RECOGNITION AND REACH
PROVEN TO IMPROVE OVER TIME

Head-to-head match test

10M
PEOPLE
COMPETITOR EPSILON DIGITAL MEDIA
129nr1‘ol?1ct)ha£$2rgs 50% matched = 5M RrEAANEN Y A
Past 9ROec?a(§/2 30% = 1.5M AR
Accuracy 60% = 0.9M [ AR

Verified individuals

Persistence

12-month retention 80% = 4.9M

LLC. All rights reserved. Proprietary and confidential.
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CONNECTED IDENTITY MAKES MEASUREMENT ALONG THE
PATH TO PURCHASE POSSIBLE custover > @)

4 site visits @ [

1 in=st HBse ®
IN=Store purC ase m

—
Oﬁne Purchase @

@ * Loyalty Email

o}
, @ @ In-store offer redemption

t

‘e

! ® Retail Media Iyression :

@ ® Mobile A+ Download

Conversion
| Offline
Online




OUR COMPASS: CORE ID

|dentity resolution CAPABILITY that drives
all Epsilon PeopleCloud products enabling -

« Single view of customers
» Real-time recognition

* Personalized advertising and
experiences

» Accurate performance measurement

@ |D-based
® Name-based

PSILON PEOPLECLo

PRIvacy py DESIGN

EPSILON




EPSILON’S CORE ID OPERATES IN
BOTH NAME-BASED & DIGITAL ID-BASED WORLDS

Name-
based
Known

Identity

Privacy

Controls

ID-based

Anonymous
Identity

Establish name-based
& ID-based identities

29 ©2021 Epsilon Data Management, LLC. All rights reserved. Proprietary and confidential. EPSILON
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EPSILON’S CORE ID OPERATES IN
BOTH NAME-BASED & DIGITAL ID-BASED WORLDS

Name- VN
based Lrd

Name &

Known address
Identity @

Phone
numbers

Privacy

Controls ]

Device IDs

—
ID-based Third party Publisher
Anonymous First-party

Identity

Establish name-based Formulate CORE ID on
& ID-based identities identifiers of individuals

23 ©2021 Epsilon Data Management, LLC. Al rights reserved. Proprietary and confidential. EPSILON
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EPSILON’S CORE ID OPERATES IN
BOTH NAME-BASED & DIGITAL ID-BASED WORLDS

Name- VAN
based Lrd

Name & Transaction
Known address @ behavior

Identity

Phone
numbers

Privacy

I Connction
U U 1 Contextual
] interests

Controls

Device IDs

—

Third-part = ,

ID-based coohies” Publisher In-market

Anonymous FirsItE)party life stage
S

|dentity pooes

Establish name-based Formulate CORE ID on Layer in Epsilon & partner data
& ID-based identities identifiers of individuals to establish the Profile
24 ©2021 Epsilon Data Management, LLC. Al rights reserved. Proprietary and confidential. EPSILON
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EPSILON’S CORE ID OPERATES IN

BOTH NAME-BASED & DIGITAL ID-BASED WORLDS

Name-

based
Known
Identity

Privacy
Controls

ID-based

Anonymous
Identity

Establish name-based
& ID-based identities

/X
L

Name &

address @

Phone
numbers

ml

CTV IDs Device IDs

]
Third-party
cookies Publisher
First-party
IDs

Formulate CORE ID on
identifiers of individuals

Transaction
behavior

Contextual
interests

life stage
triggers

Layer in Epsilon & partner data
to establish the Profile

" CLIENT A PROFILE 2 |

Client Profile

CORE PROFILE

CORE ID

CORE PROFILE

CORE ID

(.

J

Layer in Client data to
establish proprietary
client profiles
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FUTURE-PROOF STRATEGY BUILT ON CORE ID

eb
TIME S
)fia - US  €heNewlorkTimes

= . usa tripadvisor yahoo!
E R ,/ msn WebMD
HGTV  iziet Forbes

Name-based REDFIN CpRanker
+
ID-based Legacy hometalk

Aol.

CORE ID; 78987
BRAND OWNED FIRST-PARTY 5000+
RELATIONSHIPS PUBLISHER PARTNERSHIPS




EPSILON’S FUTURE-PROOFED STRATEGY IS ALREADY WORKING

Epsilon built its CORE ID platform in 2007 and launched direct publisher relationships in 2012

25% 98%

of Epsilon ad impressions
delivered to CORE IDs (known
people), NOT to cookies or devices

increase in clients’ ad delivery on
Safari after the browser deprecated

third-party cookies in 2017

EPSILON

27 © 2021 Epsilon Data Management, LLC. All rights reserved. Proprietary and confidential.
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EPSILON HELPS MONETIZE BROWSER TRAFFIC
WITHOUT THIRD-PARTY COOKIES

6X

increase in share
of impression
served on Safari

460%

increased ad fill

135%

more revenue

2g ©2021 Epsilon Dat M nagement, LLC. All r gh reserved. Proprie y and confiden EPSILON
All names and logos trademarksorrg red trademarks fh espec tlve owners.
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introducing

On-the-Go__
Orderifig™ >

HOW IT WORKS )

Sandwiches
& Wraps

el
Bakery
& Snagks

. ,7\..’ b '
W M fe
'
............................. (G N P @ e (= [y me—
Real-Time Enterprise Messaging Audience Insights & Creative & Campaign Deterministic
Loyalty Platform (Email, Push) Analytics Messaging Orchestration Identity
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THE CORE OF IDENTITY: RELATIONSHIPS

31
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The Great Marketing Growth Debate:
After session Panel Discussion

Erin Yasgar
Global Practice Lead
Marketing and Agency Strategy

Tobin Ireland
Special Advisor to WHO

Matt Prohaska Scott Cunningham
CEO & Principal Founder of IAB Tech Lab

Prohaska Consulting Technology Consultant Prohaska Consulting Data Investor & Advisor
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In partnership with:

BOSTON ALL IDENTITY SOLUTIONS IN ONE PLACE
% CONSULTING + TO REGISTER & LEARN MORE:
mmaglobal.com/identifiers

IDENTITY PANEL MARKETING
SOLUTIONS DEBATES EXPERTS Join the Discussion: #ldentifiersDebate

U P N EXT Striking the right balance: the challenge and promise of people-first data
solutions

i v 4
}Iﬁglg%ﬂ \| Navigating identity headwinds with an integrated approach centered on
consumer privacy and choice.

Varun Bhagwan
VP, Product Management &
Engineering, Ads Data 7 May 2021

Verizon Media 1:00 pm ET
ConnectID
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For Questions or More Information:

Greg Stuart
greg@mmaglobal.com
mmaglobal.com/identifiers

Join the Discussion:
H#ldentifiersDebate

THE GREAT DEBATES

GREAT IDENTIFIER SOLUTIONS DEBATES

MMA

BCG

r PROHASKA
CONSULTING


mailto:greg@mmaglobal.com

