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FROM RX ONLY… 
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TO OVER-THE-COUNTER 



Awareness 

KEY CAMPAIGN GOALS 

Perception Education Reach Efficiency 
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What makes 
you sneeze? 
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Beyond pollen… 

Tree Pollen  Dust Pet Dander Ragweed Mold/Mildew Smoke Grass Pollen 
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Weather is personal…  
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The result…
Allergy Tracker 



9 ALLERGY TRACKER TOOL 



Seattle 
Below avg temps 

 and cloud coverage 

Chicago 
Warm and Breezy 

Miami 
Hot and Muggy 

REAL-TIME MEDIA ACTIVATION: Ads display most prominent local condition 
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REAL-TIME MEDIA ACTIVATION: Ads display most prominent local condition 
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CONTENT DEVELOPMENT & AMPLIFICATION 



13 FLONASE.COM AMPLIFICATION 
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Surpassed 
$150MM in Retail 
Sales Launch to 

Date 

Launch to Date 
11.5% Market 

Share of Allergy 
Category: 

#3 Allergy Brand 

Contributed 91% of 
Total US Allergy 
Category Growth 

of +15% 

#1 & #2 Product 
in Total US 

Allergy Category 

#1 & #2 Product in 
Total US Healthcare 

& Beauty During 
Spring 

#1 Doctor recommended Total Allergy Brand in the US within 3 months of launch 
#1 Pharmacist recommended Allergy Nasal Spray Brand in the US within 2 months of launch 

STRONG RESULTS 
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WHAT’S ON THE HORIZON… 
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Thank You. 


