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MOBILE INNOVATION



• Campaign objective : Get to the nearest forecourt and Buy a Lucozade , Enter your Unique underline code and win your share of R500,000 Instant Cash!

• Creative concept : Competition page built for Mobile to live on Social media pages Face book / Twitter and distributed by preferred Geo Location Suppliers 
(Loop Me / Waze) 

• Creative assets : Open .PSD files supplied to Loop ME by JWT. 
“Issues faced – lead time to go live not long enough for creative agency to build and costing's to high”  – Loop ME brought in to execute this

• Results : Still running, end date 30 May 2018 (Slide 5) As of Monday 21st May 2018 ,1pm we have had just over 100,000 people take part in the competition,  
2,391 Total winners – (R100 – 1,987) / (R250 – 163) / (R500 - 162) / (R1000 – 79)

• Summary
Measurement of this campaign was on the ability to distribute the R500,000 in prize winnings in 2 month duration in a managed time frame 
Total Prize winnings giveaway as of Monday 21st 1 PM – R399,450 

We built a Secure link (URL) , which was then shared with external publishers, for further amplification. With this approcah we were able to fast track creative
production from start to end, Limtiing creative cost for Lucozade Brand

Lucozade creative was built and executed in 1 working week to go live starting 1st April 2018 and ending 30 May 2018
Execution : Next Slide (Video)

Lucozade  “# Boost Your 
Drive”

TOTAL 
BUDGET
R200K

DEV 
COSTS
R75K

MEDIA 
COST
R125K
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760,090 Impressions served 
100,041 Engagements
13,17% engagement rate

252 Comments 
61 Share’s
859 Like’s
42,523 Views

118 Comments
613 Re-Tweets
5,682 Like’s
72,571 Views

328,838 Impressions served 
57,547 Engagements
17,53% engagement rate

*Stats taken 21 May 1pm*
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THANK YOU

Carl Sandells
Head of Sales
(082) 573 4459

Carl@thisisfuture.com
thisisfuture.com 
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