
What we learned during the pandemic and how truly 
being driven by our purpose helped build our brand. 

Maria Koutsoudakis
Brand Director Vodafone
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“We Connect for a 
better future”
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Make your purpose relevant:

1. For someone
2. For today
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Purpose + Consumer
=

Values + Employees
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Purpose is for people – and sometimes you 
don’t have to say anything more than 

“Thank you”
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Purpose is about the greater good.
Its not just about us. 

You need to be prepared to join forces with 
like minded, and sometimes competition for 

the greater good.
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Purpose is not just CSR.
It can drive very commercial results

through focused propositions & promotions 
that matter.
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Do and tell versus just say.
Critical proof points of purpose in action.
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