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Three key takeaways

1. Growth enablers
2. Changing consumer journeys
3. Creating impact with Flipkart
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India has the
3rd largest
online shopper base

globally, only behind
China and the US.

Set to grow further
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Explosive growth in middle income
households

Households

386M

High

29M
(7%)

Upper mid
168M
(44%)

$8-40k annual HH income M iddle

Lower mid

132M Income

(34%)

$4-8k annual Segment

HH income

Low is set to grow
o significantly
m1in 2 household today
2030F ® 3in 4 household by 2030
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Bharat is turbo-charging user growth e e

2.5 - 3X

GMV growth rate for tier 2/smaller
towns vis-a-vis metro/tier 1 cities in

2020

80+%

Share of tier-2/smaller towns in new

customer growth in 2020
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Multitude of aspirations and mindsetse o o
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GLOBAL MINDSETS
Motivators: Exploration,
Competitiveness, Universality,
Success, Achievement

Ll crystalise
ceae their identity, can also be
categorized as
“True son of soil”
TRADITIONALISTS

Motivators: Shrinking
Category, Non-Urbanising,
Not seeking validation,
Believes old is gold

Source: Flipkart Research & Insights

Aspirers who couldn’t

URBANISING ASPIRERS
Motivators: Adaptation,
Upgradation without alienating
the roots, smart hack/ todis
crucial for them

° DISLOCATED
MIGRANTS
Motivators: Perseverance,

Pragmatism, Resilience,
Adaptability

© nsuLar

Motivators: Pride in self, Self
sufficient, Insularity is their
reaction to perceived threat
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Different mindsets correspond to S
different levels of digital acceptance o o o

4
4 DISLOCATED
MIGRANTS TRADITIONALIST
Transitional Identity
Challenge: Assistance, Lagk-trust / fﬁaé o
GLOBAL URBAN social quotient eing mocke
MINDSETS o ASPIRERS - D -
Looks for curation / Fe[a)reZiFZL?nfgijt\:\?rfng VASLE";Q;:QON
S ke Challenge: Trust INSULAR
4 Absence of credibility

Challenge: Language

& trust
| 4
\ ) \ J\ )
Y Y Y
Shoppers / Browsers Browsers Non - Browsers
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Solving for these diverse challenges

:j Social
L‘ Commerce

rA Vernacular
A

~0:04 ISR AN = Flipkart Feeds

Women's Fashion Men's Fashion
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€ Choose Language

& biscuits Q ¢

¢ Choose Language

= Filter oy i PY
avourites
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Tamil Bengali -
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= DesiGirl Caprese  Accessory..  Realmi

Hindi T Maratt - -

Up to 15% off on Chocobakes >

o Flipkart Live
SBeord [C{=x]] 'y ¥4 9% BRITANNIA Little Hearts Classic Sweet.
Telugu =
g )dia @ Expiry Date 17 Sep 2022
SO 4.4 (4,648)
LZAERY 16 off | @770/ 2509
33,3 3os2uedl 3 .
—

Krishti B. : Hifrom
Abhishek Sri... : PP??

Olivia Rai: Any discounts if i buy 22
( @ StyleKudi - Follow

Sunfeast Bounce Tangy Orange Biscui...
© Expiry Date 11 Sep 2022

DRIIBo - Grrft e
Malayalam mﬁm Puiital —

4.4 (886)

RN 0% off @720605 /2509 Rahul_23 :Love the colors. Is XL available?

3 - Wou .

ST - STt ® o T . Mehal: Wow Collection
Bengali b e Assamese SHARE o Flipkart Live: Bargain & Win is happening now

x .
= t % Products listed by 1 Lakh+ trusted
plaiy English B 4 Flipkart suppliers
Marathi ° E ,;,,g;. -
P |

mujhe kuch meetha khane ka man hai

START EARNING

\_ Qe )

21,000 21,220 21,220
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Collapsing Shopping Funnels

Awareness
Product discovery

L m Consideration
Product S h, .
Feature comparison Different parts of the
customer journey on a
D single platform
? Financing
%
L Verticalization of search

'\r‘-|_|/7 Conversion,
— Purchase
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Discovery platforms are heterogenous . «

Search
Horizontal search engines Horizontal search engines
Commerce
search engines
OS App store
Commerce Apps
Commerce
platforms
Con;ir::tithezc/":pps, Social Media -
. ] short / long form
Programmatic - Display, .
. video platforms
video
) ) EDITION
Flipkart Display/Video MMA.  IMPACT INDIA
J\Ads FUTURE OF MODERN MARKETING

Source: Stratechery

19 & 20 MAY 2022




~500 million online transactors by
2025

Growth in
User Base User Base User Base
(FY 20-21) (FY 20-21) (FY 26P)

Internet Users ~5% 625-675M 850-900M
Chatting & Social Media ~15% 400-450M 725-775M
Video Content ~25% 350-400M 600-650M
Service -18% 200-250M 500-550M

Transactors

Product
~32% ~140M 350-400M
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The rise and rise of commerce

e 0 o
TS e 0o 0
advertising
126710
100% -
106710 Others
94028
84000 Shortform
75%
oTT
Product Commerce
50%
Social ecosystem
34000 -
Search & video
2019 2021 2022 2024 ecosystem
0%
Others WPrint ®mTV m Digital CY19 CY20 CY21F CY25F CY3OF
Digital ads estimated to be ~48% - Commerce advertising estimated to
55% of overall adex by 2025 - be $1bn+ opportunity this year itself
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We understand consumer journeys

Category, Product

000

6]

Ratings and
Reviews

Young Parents

Gadget geeks Households

Flipkart

Affordability

preference
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Intent is not singular

llII l_l' _l' .}
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Strong Intent Latent Intent Nascent Intent New Intent
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Disruptive, Unique and Scalable e s
opportunities oo o

Product Finder Search: Rich PCA Search: Hindi PCA
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jbl headphon.. Q & @ W

UBL
| T ® “
TUNE 760 NC \ w 1200ﬂmﬁ Levi's Gﬁﬂ! >
\ Levi's § WR
All Details >
Mute the World with JBL | Buy Now > ‘ <D
| Help us improve your shopping experience '
Mute the World with JBL | Buy Now > &’) P i ‘
rvey

BESTSELLER

PUMA FOOTWEAR FINDER QUIZ!

FIND YOUR PERFECT PAIR
b

3 Similar Products ; -
vV N / \
- i 26N | / : e
Flying Machine Lee =2 . Soft
(€9 Assured ]

Slim Men Blue J.. GEEETEED  Skinny Men's Gr.. 8

JBL C150SI Wired Hea... JBL C150SI Wired Hea... .

1,399 %646 53% off 1,399 ¥649 53% off ¥699 1899 63% off X899 2,499 64% off A 4

Delivery by 11 AM, Tomorrow ~ Delivery by 11 AM, Tomorrow

(;:rmm;um 46,048) @EETED — of F '\M "

Light Moisturiser Wo. | UshtMoisturiser Alls... | ..
AD AD - €191 309 38% off u e 15% off 40% of|
» (€5 Assured ] (@ @rEmm 2
of 9

R 4-5 min to complete

-
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\ Ratings & Reviews Rate Product ‘
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Disruptive, Unique and Scalable ste s
opportunities c oo

Non-endemic: Customized Sampling: Building a trial to : Off-deck: Full Funnel
customer journey : feedback loop : Performance

3:39 7 R B

Flipkart
pPluso @ Ll
Q Search for Products, Brands and More

AllCategories  Offer Zone  Grocery Mobiles Fashion  Electronics  Applie

Sponsored

Brand identifies the TG:
Geo, Verticals, Behavior

Brand manages logistics : ﬂ% D_D::

for Samples \_p; % -

Uni Pay 1/3rd Card
Apply Now

Go the distance

Apply Now

Flipkart ships samples to

; the TG ! Re-engaging Flipkart behavioral
=7 ! i audiences using open-internet
soohtow | | AppipNow_| |Baokonne - inventory
P Feedback & post sampling | Enabling full funnel marketing
! | | behaworhmor;ltored & | objectives
S:.:p Sup‘e,rC... e Cgit Qﬁ E E
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Summarizing

» Bharat is turbocharging growth

ﬂ Flipkart is building Disruptive, Unique and Scalable solutions to help
D |:| 1 brands reach, engage and convert consumers
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