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Reliance signs deal to merge JioMusic with Saavn

Reliance Industries and Saavn have signed & deal for the combination of Saavn with JioMusic 10 create a global online
music streaming platform
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Reliance JioMusic to comnbine Saavn with
itself in $1 billion-plus deal

The combined enlily will seek (o entericin ¢ billion users in India and around the world, Llappin
Jio's strengths in connectivity and Saavn's streaming expertise
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Reliance signs deal to merge JioMusic with Saavn

Reliance Industnes and Saavn have signed a deal for the combination of Saavn with JioMusic to create a global enline
music streaming platform
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File photoc Shivani Singh, Nirst customer 1o receive the exicusive Jio Welcome offer with the latest Apple iphone 7, with Akash
Ambani (centre) and Manoj Modi at Reliance Digital Store in Mumbai on October 07, 2016. | Photo Credit: Shashi Ashiwal

As part of the deal, additionally, Reliance will be acquiring a partial
stake from the existing shareholders of Saavn for $104 million.

In a deal led by Reliance Jio Director Akash Ambani, Reliance Industries today
signed an agreement for merging the digital music service Saavn with JioMusic
to create a digital media platform with global reach having total value of over

S1 billion.

TECHNOLOGY

Saavn to merge with RIL’s JioMusic

Coumbined entily will have a valualion of over $1 billion with JioMusic's implied

valuation zl $470 million.
By DEEPTICHAUDHARY , Mar 23 2018 | 2minread
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Pressing Problems in Marketing



AP Challenges of Modern Marketing

Paradox of Power & Choice

e We are hit with 3,000+ messages daily
 We check our phones 77x per day

 More options lead to fewer actions

Source: Source: Ericsson Consumer Lab | New York Times MMA
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Millennials are Rejecting Advertising

e 84% of millennials distrust advertiser communication

e 380 million devices use ad blockers globally, a 30% YOY increase

e 90% of mobile devices equipped with an ad blocker are in Asia
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@)\ Challenges of Modern Marketing
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@AY Industry Expectations

AdAge Survey

Viewability
Ability to align with audience's daily activities
Ability to connect with audience organically

No risk of fraudulent inventory

Brand safety

Higher recall rate

Non-skippable/blockable

Other

Confidential Source: AdAge Importance for Planning Survey Mm
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A Potential Framework



@)\ Winning Back Attention
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e Tier Il Indian city
e College educated

e Gainfully employed
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@)\ Winning Back Attention

O Emotional
Engagement

Be human to build a bond

=—=0O- The Useris w Stories Exist
O .
—=() in Control < > Around Us

Make their experience better Layer into existing artists’ stories
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\P) Data Driven

All About Experience...
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New Music This Week
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A2 Mood Chart by Age

Devotional

Romantic

Devotional

Devotional Romantic

Confidential Source: Saavn Internal Data Logs MMA
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NO. | FOR
Music outranks all other interests/hobbies as an important/very important part

U.S. COMPARISON®

OF GEN POP
LISTENTO MUSIC

TOTAL AVERAGE TIME
GEN PCP SPENDS
WITH NUSIC

@\? Rise of On-Demand Music & Audio

- Qutranks all other interests/hobbies, more

than Sports (67%), Cooking (66%), Movies
(64%) and Travel (63%)

- Music = 20 hours per week

- Audio Streams > Video Streams for Music

and had 59% YoY growth
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D\ Genres Rising

15% increase in non-Bollywood music
share of streams over the last year
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Confidential Source: Saavn Internal Data Logs ;MMA
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@\ Evolution of our Country’s Top Song

'\.b‘ Baby Doll O,
’LO Upbeat/dance Bollywood st
AS Chittiyaan Kalaiyaan
’Lo Upbeat/dance Bollywood e’
6 :‘ Ae Dil Hai Mushkil
’LOI\‘ Aaedil Sad/slow Bollywood track e
1 Shape of You
103 American/English Dance/pop
Bom Diggy \p
7,0'@ Indie-pop (Non-Bollywood) O wVe
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D)\ Listener-Artist Alignment by Age

* Arijit Singh 1
® Sunidhi Chauhan
® Aastha Gill e
Alka Yagnik
® [ata Mangeshkar
R.D. Burman Z% 5O | e
e
100 —9Q
13-17 18-24 25-34 35-44 45-54 55-64
Age Group
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:,:] A Creator’s Audience has Real Attention

TAKE 2

ANUPAMA & RAIEE

DAODCAST

with Purva, Pronofi & fmit

Confidential ¥MA
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@\ Daily Story of a Listener

/9% of audio consumption happens

when people are engaged in activities
that make it impossible for them to
engage with visual media.

Bollywood

@ Bhangra

Oo® Hip—Hop
é? Devotional

Mapping user listening preferences based on time, day and top genres

MOLAE MA BXTES ATICO VIR
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@)\ Saavn’s Advertising Journey

Display Networks Native Impact Native Impact
Spot Spot 2.0

: Programmatic
Display Roadblock Audio

2010 PAONRC 2015 2017 Coming Up
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@\?) Native Audio Ad Platform

)

AUDIO AD

Audio Ad

15 Seconds of
Non-Dismissible Ad

H &

COMPANION CLICKTHROUGH
DISPLAY ENGAGEMENT
Display Units

15 Minutes of 100% Share of
Voice through Display
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@\?) Become a Part of Culture

Curator Creator Collaborator

3
NETFLR e
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\P) Bira91 as a Curator
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Bira 91 Desi Hip Hop
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The Besl of South Asian Hip Hop.
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Weekly Top 15 For You Bewafa Hur

ﬁ New Releases =J Charts & Playlists

Tap to view the video
Confident @ Radio Stations @ Browse & Discover MMA
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https://youtu.be/2-NylREY0oM

\P) Netflix as a Creator

ull T-Mobile = 5:55 PM @ ¥ 100% 4

x 000

HE CREATED ONE HELL
OF A UTOPIA

K-Pop, Explained

Trailer - You Can't Make This Up

WiLD WiLD
COUNTRY

Wild Wild Country
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\?) Netflix as a Creator

nielsen

AD EFFECTIVENESS

2 M M Unique Users reached
5 2 O/ Wanted to know more about
O the web series content
4 1 Cy Wanted to know about the real
O lifeincidents in the show

Confidential
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©\?) Emirates Airline as a Collaborator

(AP OoRIGINAL AP ORIGINAL

FILM
C gMPRNION ~— .......

Anupama Chopra Shah Rukh Khan
& Alia Bhatt

mwl"o.m

Prlyaka
Chopra!

SPCNSORED BY é.‘a“
Emirares’
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D\ Q&A | Anupama Chopra

\2 ORIGINAL

ANUPAMA & RAJEE

SEASON 2
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