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India’s linguistic diversity is now online

63%
(o
of local language users would A
prefer reading exclusively in
regional languages A

Disclaimer: This map is used for creative representation only, and is not intended to be used for reference
purposes.

Source: Kantar ICube 2015-2020, Google/Kantar Indic Preference Research, IN, Jan 2021, n= 3596 Urban Google
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éé

How can
someone like
me use the
internet?”
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People feel
reassured by
local language
experiences,

helping them
shop more
confidently...

éé

Earlier (when the description
was in English), | would only

look at the picture and
choose,

but now it isin Tamil and it is
very helpful.”

Male, 41,
Coimbatore




éé

This site is in Hindi. | can and creating
clearly stronger
understand what to do... on

my connections and
own. | will tell my friend to try love for your

i brand

@ Female, 32, Nagpur
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C Q)

Indian language
keywords

Indian language
landing page

=

Indian language
ad copy

)

Indian language
speaking customer
support



By creating a ‘

seamless Hindi e remental
experience, conversions

HDFC Mutual

Fund saw \ 4 2%
lower cost per
acquisition




Building for Indian Language Users

5 UX principles to
build apps & sites in
Indian languages

oogle



UX principles for building apps and

sites for Indian language users

~ s Q

Use Build digital Make key Be visual Prioritize voice
conversational confidence information easily forward
language discoverable
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Use
Conversational

Language




Why this principle?

| understand Hindi well, but not every
time | am able to understand the use of
typical hindi words like taral (liquid)
here. | have not heard of this word
since school. No one understands
these anymore.”

Female, 22, Kanpur
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Use conversational language

TIP #1

o Avoid Academic Translation

ORIGINAL:  Edit Booking
® WRONG: gféT Hurfed B3
© RIGHT: fT1 s

Use colloquial language

- . ® Use Colloquial L
and explaln domaln_ se Colloquial Language

.0 ORIGINAL: G
specific terms ® WRONG: u”r(;a?qu;::ﬁz g
© RIGHT: ST fos Wi fed= gem

Use English numerals

ORIGINAL:  Your OTP should have 4 digits
%) WRONG: 37U 3Tt & 8 3ie 81 T1fRT
© RIGHT: 3MYas 3Tt # 4 3icp g TIfgy
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Use conversational language

® Maintaina single script

ORIGINAL: Use oil to stop hair fall
() WRONG:  Hairfall &I 3 & foT oil 7R
© RIGHT: STl B! 218 A AP & T dd e

. o : : .
AVOld Retain brand names in English
i i RIGINAL: honY
mixed scripts ORIG Search on Youtube
) WRONG:  Feqa@ wast
© RIGHT: Youtube W @ISt

[ 3] Provide meanings of acronyms

ORIGINAL: EMI
© RIGHT: EMI (3T fopsa)
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Build
Digital

Confidence




Why this principle?

Filter is something hi-fi. | don’t understand.
They are showing options (to filter buses)
by AC/Non-AC and arrival and departure
timings. | don’t understand why they
have given these options. | don’t know
why they have given the reset option

here.”
Female, 22, Indore

in context of bus booking experience
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Build Digital Confidence

SHOPNOW

of ... .Yl

5 o S 5 o Wﬁe

Provide visual tooltips
for better discovery and
comprehension

A
AB & XY My Fashion AB & XY My Fashion
¥595 2154500 (61%0)  ¥599 3149900 (62% ot ¥595 2154500 (61%off) 599 7149900 (62% off)

¢ i

My Fashion AB & XY
¥599 2149900 (62%o0f)  T595 24,54500 (61% off)

€

Fubar AB & XY
¥599 2149900 (62%off)  T595 21,54500 (61% off)

Do Do
Introduce complex features Use subtle animations to draw
with ‘Try it Now’ hint attention to tooltips
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Make Key
Information

Easily
Discoverable




Why this principle?

What is the meaning of this complete
protection? | don't know the details of
the same. | think we will be able to see
it only if we give it our details. | am
not able to scroll anything too over

plal':a, 29, Vijayawada
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Make Key Information Easily

INSURECOMPARE

° 3T T Sead= @ 3|
Provide helpful - |
( A
° Y HIAH
information upfront | .
S e L b
HGge Fa L B —
S, ST U G
Don’t Do
Ask for personal Offer information before
details without sharing asking users to share their
useful information details

Building for Indian Language Users



Be Visual
Forward




Why this principle?

We can understand the color. When
they say misty blue as moodupani
blue, it sounds silly. | will take as blue
only.They can write it in English or
better show through an image.”

Male, 33, Coimbatore
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® SHOPNOW 4

Avoid abstract icons,
use realistic visuals

ACCESSORIES
Lorem lpsum s

{extof tha ndusty

Don’t Do
Use abstract icons Use realistic visuals
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| didn't quite hear you. Tap the mic
and then speak into the phone.

Search or type web address

Videos

~
<9

Google Translate YouTube

B ? ]

Calendar Maps Gmail

Photos

c

Drive
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Prioritise
Voice

oogle



Why this principle?

Typing in Hindi script is little difficult
for me. Sometimes the matras, vowels,
and spellings | am not sure of... we
learnt it so long ago in school.”

Female, 22, Nagpur
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@ SHOPKART ZZZ = =

fechtadt &t e got
EERTE ada [0
ERSSIEEd ' v sl
= . l )

Hiarge o

Accept voice. Where user e [ oot |
input is essential, provide

3
3
-

e
3 M 3 5§ 3 & Y U o aff 6 3t (0-9) e ]
L]
easy alternatives sanavsan
e, HHH AT, W, H, A
T 3 T T U d YT Y T l ]
U ® d ¥ 5 3 3T d d &g
w Yy 9 g F & % w0 & TeF, Y, Hicl, T
2233 ? [:::) i CHA. [ }
v -

Don’t Do
Don’t discard the input Allow users to scan in
submitted through voice address details
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UX principles for building apps and

sites for Indian language users

~ s Q

Use Build digital Make key Be visual Prioritize voice
conversational confidence information easily forward
language discoverable
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