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IF “GPT” HAD A 

“PERSONALITY”



-Increased productivity

-New job creation

-Displacement of existing 
jobs

-New regulations

-Ethical considerations

-Adjustments in 
education & workforce 
training

AI BELONGS TO THE 

‘GENERAL PURPOSE 

TECHNOLOGIES’ GROUP



ELECTRICITY

AI

INTERNET



BIG BLUE BIG PURPLEBIG GREEN



AI IS YOUR POWER TOOL



HUMAN INSTINCT WILL OVERRULE AI
HUMANS BRING TACIT KNOWLEDGE



Training

(skilling)

MMA’S TGA framework



Accountability

(fairness, 
inclusivity, 

transparency)

Training

(skilling)

MMA’S TGA framework



Accountability

(fairness, 
inclusivity, 

transparency)

Governance

(efficient 
utilisation)

Training

(skilling)

MMA’S TGA framework



TECHNOLOGY HAS NO ETHICS 



Federal Bank Inspiring Marketing in the Age of AI



MMA Global’s AI Initiatives



Formed ALC Marketer Coalition:

230+ individuals, 130+ marketing companies. 
Four working groups:

1. Content & Creative & AI

2. Audience & Media w/ AI

3. Measurement & Analytics
4. Responsible AI

MMA ALC Team & Partners:

Retained 2 AI Subject Matter Experts:
1. AI Author/Researcher

2. Responsible AI expert

• Hiring an MMA AI Program Manager
• Building Advisory Council (Professors, 

Consultants, Venture Capitalists, etc.)

MMA AI Marketing Events:

• MMA is AI Marketing Track lead for 4.5k 
person Vegas event - Aug 13-14

COMMUNITIES

Three Benchmark Survey Reports:

State of…:

1. AI in Marketing & Customer Experience
2. Generative AI in Marketing

3. AI in Digital Transformation

Launched Research Consortium for AI Personalization 
(CAP) Studies:
Four studies were completed:

• GM, Kroger, ADT, Monday.com

Ai-driven personalization boosted
marketing performance avg. +195%

• Open to more studies

Launching AI-agent driven rapid marketing insights 
initiative (ARMIn) to simulate focus groups, 
assess/reduce bias and quantify its impact – with 
Media Monks and Claritas

Created project agenda for each working group

RESEARCH
Launched MMA AI Education Programs:
1. AI Skills Training – 5-hrs: “Decoding AI for 

Marketers”  (March 11-15; 12-1pm ET)

2. Daily AI Marketing Newsletter

3. Decoding AI for Marketing Podcast

Guides:

• Is it Real AI (a short guide)

• AI Essentials (guide based on training)

• Defining Responsible AI (Jan.)

MMA AI Webinars:

• AI Research: Value of Personalizing Ads w/ AI (+175% 
on avg)

• Revolutionizing Advertising: CAP - Consortium for AI 
Personalization – Part 2 (coming)

• MMA’s CMO & CEO Summit presentation: The AI 
Conundrum

• MMA’s CMO & CEO Summit presentation: Boosting 
Ad Effectiveness Using AI-Driven Personalization

• State of AI in Marketing & Customer Experience 
benchmarking 

• State of Generative AI and its Application to 
Marketing benchmarking study

• State of AI in Digital Transformation (coming)
• Unlocking Growth: Data Strategies for Gen AI 

(coming)
• State of Data Maturity benchmarking study

EDUCATION

MMA’s AI Endeavours Underway

https://www.mmaglobal.com/documents/state-ai-marketing
https://www.mmaglobal.com/documents/state-generative-ai-marketing
https://www.mmaglobal.com/documents/state-ai-digital-transformation-mmas-cdo-benchmarking-study
https://www.mmaglobal.com/datt/consortium-for-ai-personalization
https://www.mmaglobal.com/ai-training
https://www.smartbrief.com/rest/sign-up/2197C4E0-ED3B-40CD-AF11-A12810B5A945?campaign=in_brief_signup_link&utm_term=B675D8DF-4449-4468-A4FD-B55E5F27560F&utm_campaign=40DBACF7-DEA3-48D7-BFC1-FA25F83D4529&utm_content=4D6D8101-49E3-4569-A98E-85C7DE3301F2&utm_source=brief
https://decodingaiformarketing.com/
https://www.mmaglobal.com/webinars/revolutionizing-advertising-cap-consortium-ai-personalization
https://www.mmaglobal.com/webinars/revolutionizing-advertising-cap-consortium-ai-personalization
https://www.mmaglobal.com/webinar-registration-revolutionizing-advertising-cap-consortium-ai-personalization-part-2
https://www.mmaglobal.com/webinar-registration-revolutionizing-advertising-cap-consortium-ai-personalization-part-2
https://www.mmaglobal.com/on-demand/rex-briggs-presents-ai-conundrum-mit-press-2024-marketers-mma-globals-cmoceo-summit
https://www.mmaglobal.com/on-demand/rex-briggs-presents-ai-conundrum-mit-press-2024-marketers-mma-globals-cmoceo-summit
https://www.mmaglobal.com/on-demand/intelligent-effectiveness-measuring-roi-ai-optimization-and-personalization
https://www.mmaglobal.com/on-demand/intelligent-effectiveness-measuring-roi-ai-optimization-and-personalization
https://www.mmaglobal.com/webinars/decision-series-state-ai-marketing
https://www.mmaglobal.com/webinars/decision-series-state-ai-marketing
https://www.mmaglobal.com/webinars/decision-series-state-gen-ai
https://www.mmaglobal.com/webinars/decision-series-state-gen-ai
https://www.mmaglobal.com/documents/state-ai-digital-transformation-mmas-cdo-benchmarking-study
https://www.mmaglobal.com/webinar-building-data-strategies-growth-and-generative-ai-frontier
https://www.mmaglobal.com/webinar-building-data-strategies-growth-and-generative-ai-frontier
https://www.mmaglobal.com/webinar-registration-state-data-maturity-report


GET COMFORTABLE WITH THE GREY
 

& EMBRACE AMBIGUITY

A reminder to 



A BIG THANK YOU TO OUR PARTNERS 





The question is not
WHAT AI will DO TO US 

but 
what we WANT it to do FOR us

as an Intern, Power Tool, and Marketing Ally!
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