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Raise your hand

If you are responsible for
managing your lawn care
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TRUGREEN™ Inspiring the world to live life outside
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Planting the Seeds of Success:

TruGreen Campaign Goals
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Leverage Watson Leverage Digital Assets Engage Users via Differentiation
for to Contemporary within the
Innovation Build Awareness Technology / Industry

Consistent Messaging
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The Consumer Journey:

Working Together
to Deliver the
Optimal Experience

Create a conversation
Personalize the experience

Differentiate products
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Insights & Key Learnings

Mobile Success

2.1x

Mobile Branded
Backgrounds

3.9x

Mobile App
Users
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1 ._4x

Big Web Users

*Watson Ads campaigns is the aggregate of all previous campaigns
**Industry comparison: Google Rich Media Interaction Time

(RM Time = Total Time Spent / Interactive Impressions)
***TruGreen Watson Ads Millward Brown Study

Significant Time Spent

Consumers are spending 2x more
time in the unit than the Google RM
Interaction rate.

Brand Favorability
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Weather’s Impact on
Conversation and Engagement
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As temperature
increases week
by week, so do
these metrics:

Conversation
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What's sprouting next for TruGreen?

Media Technology Innovation
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Sometimes, the grass is greener.
Thank you.
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