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Mobile marketing in a hyperconnected world

01

Why are we here today

02

A hyperconnected world
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Mobile marketing Is changing fast-

challenges and opportunities
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Huawel at a glance
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194,000
Employees

170+
Countries
and regions

105,000+

R&D employees
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44
on Global 500

FORTUNE

Global oo Ranked

<
/
\ '
/

BOSTON
CONSULTING
GROUP

The 5o Most Innovative Companies|In
2021 Ranked
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Huawel at a glance — 1B Connected Devices

#3 Smartphones

>,

1152% PCs 1 75% TWS headsets #1 10T
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Technologies empowering seamless Al Life

Voice & Data Communications

Seamless Al Life

Mobile Internet Life

First Analog Text Messaging Mobile Data
Telecommunication Introduced Introduced
1G 2G cle 4G 5G + Al + Cloud + loT
1980s 1991 1998 2008 2019 onward
HUAWEI Ads
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Every decade In the information age has seen a paradigm shift

MAU has peaked In
many leading
economies- the
] ‘ ‘ ‘ | | | example of China

MAU between 01/18 and 03/19

Source MAU: QuestMobile (TRUTH), China Mobile Internet, December 2020 HUAWEI Ads
All About Quality



Growth In mobile app usage has slowed

Global App usage Is
I I I I I I about 5 hours/ day

03/17 06/17 09/17 12/17 03/18 06/18 09/18

HUAWEI Ads

Source App usage:Internet Consumer REshufling- Traffic Anxiety and Valuation Rebuilding, Huajian Securities, Feb 14, 2019 All About Quality



Focus has shifted from mobile phones to IoT devices

10.

7.5

9
=
9+ smart devices per person
) 3 projected for 2025- globally
2.9 > |||||
, 1

2010 AON RS 2020 2025

HUAWEI Ads

Source: Statista and Research Gate All About Quality



Does this mean
complexity or
opportunity?

From a single device to all scenarios
From separation to collaboration

From an isolated to a shared ecosystem

Telematics

A

HUAWEI Ads
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Three trends for marketers to look out for

HUAWEI Ads

All About Quality



The rise of privacy has upended mobile advertising

It is getting harder for advertisers to
Users need to give explicit permission _ 3'd party cookies being phased out
understand campaign performance
to be tracked, and they are opting out | adds to complexity of profile creation
and measure conversion

HUAWEI Ads

All About Quality



How are marketers reacting to users

They believe that Ad targeting accuracy will decrease

They predict an increase In spending by up to 25%* in order to

reach the same goals as 2021

They plan on diverting budgets to explore new Ad networks

HUAWEI Ads

All About Quality



A solution Is to make first-party
data part of your strategy

All About Quality



Platforms with first-party data built-in:

Global Device MAU Global Mobile Services MAU Global HUAWEI ID MAU

-

HUAWEI Ads

All About Quality



A holistic ads platform with first-party data at its heart

PUBLISHERS HUAWEI ADS PLATFORM ADVERTISERS

MONETIZE SSP ADX DSP REACH YOUR

Register, download, import 4 » Supplier Side Ad Exchange Demand Side TARGET

and test the HUAWEI Ads platform Platform
SDK in your apps to start
monetizing

Diverse bid options, to
drive costs down and
promote conversions

DMP

Huawel Own and Data
Operated content Management

platform
3rd party

apps

HUAWEI Ads architecture

HUAWEI Ads

All About Quality



First-party data retains targeting accuracy

HUAWEI Ads

All About Quality



In a hyperconnected world targeting channels will be key

HUAWEI Ads

A . All About Quality



ldentify users segments that are more
engaged, improve DL: Pay user ratio

Improve discoverability with native video, podcast
editorials, they have higher conversion

Diversify UA strategies, add touchpoints to
the mobile experience

Standing out In ASO

HUAWEI Ads

All About Quality



Cross Platform AppStores for a hyper

AppGallery MAU Global Registered Developers HUAWE!
(+20%Y0Y) ( 123k in Europe)
Nt
Europe MAU Global 2020 Downloads
(+20%Yo0Y) (+83% YoY)
HUAWEI Ads

Sources: HUAWEI Internal Data 2021 All About Quality




Simplifying the Consumer experience

My Locations +

Automatic Location
Tap to activate

One-click Install for a higher conversion rate

Key highlights: aggregated KPIs from successful
partners using Huaweli Ads

Fast and affordable rides

£2
- +35% +184% ~70%
MORE DETAILS L/ |N8TALL AN CTR Improved Conversion Rate Lower UA cost
HUAWEI Ads

All About Quality



Track performance accurately and ensure brand safet

App tracking: Full integration with AppsFlyer, Adjust, Kochava, Singular and
Sizmek

All In app events such as in App purchases, subscriptions etc..
can be tracked

Data privacy, GDPR and fraud safety processes in place

HUAWEI Ads

All About Quality



Plan for the acceleration of 5G

Active Smartphones and 5G ready Smartphones
2018-2023 - Global

Huawel 5G market
share
45% 5G
share

2018 2019 2020 2021 2022 (est)  2023(est)
®m 5G Ready ®m Not compatible with 5G

1.5 Bn units

HUAWEI Ads

Sources: HUAWEI Internal Data Mar 2021, Newzoo Global Gaming & 5G reports. All About Quality
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mailto:youssef.el.kara@huawei.com

