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Shaping our future



CONNECTIVITY



The Meaning of Connectivity has changed in a Post-COVID 
world



RESPONSIBILITY TO MORE 
THAN JUST SHAREHOLDERS



The brands that will do best are the ones that help their 
customers, communities, and shareholders grow together
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RESILIENCE AND 
FLEXIBILITY



Is Resilience is the New Efficiency?

Restaurants, like Dishoom, had to pivot and 
reassess their assets and delivery/supply 
chains.



New ways to use assets and drive brand 
experiences for customers

With nearly all flights grounded due to COVID-
19, Lithuania’s largest international airport in 

Vilnius has been converted into a drive-in 
cinema. 

Thai Airways has opened a pop-up restaurant in its 
Bangkok headquarters, so that customers missing 

the days of in-flight dining can get their fill.



BRAND AS AN 
EDUCATOR



Creators have been using tech to break down barriers of entry 
and understanding on key topics for new audiences

Many people have looked to take Which is clearly having real world 



Brands and marketers have an opportunity to step in
…But also a responsibility

The BBC evolved its e-learning programs 
and broadband companies made high 

speed internet more accessible to 
support home-schooling

HSBC UK has partnered with Young 
Money to support kids with Financial 

Education programs



Data and AI driving 
experiences



SPOT THE ROBOT



SPOT THE ROBOT

“Apple’s holiday earnings for 2014 were 
record shattering. The company earned an 
$18 billion profit on $74.6 billion in 
revenue. That profit was more than any 
company had ever earned in history.” 



SPOT THE ROBOT

“When I in dreams behold thy fairest shade
Whose shade in dreams doth wake the sleeping 
morn
The daytime shadow of my love betray’d
Lends hideous night to dreaming’s faded form.”



Some brands have already started using 
this ‘deep fake’ tech to engage audiences



So how do you know what will shape the 
future and what’s just a flash in the pan?



Many of you have probably heard of the Gartner Hype Cycle



Not every trend we’re 
fascinated with will 
make it out of the 
trough of 
disillusionment alive.
We still have a few more years we might 
be enlightened again with chatbots

(Just look at how long it took QR Codes to 
make a comeback)

So you watch, play, learn, but don’t get 
lost in the woods.



So what’s our solution to 
dealing with something as 

slippery as ‘The Future’?



Adopt a different mindset

Excellence as a 
Fast Follower

First Movers have a 48% failure rate

Fast Followers take control market share and have a failure rate 
of 8% 



The 70-20-10 model
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20%
New Next

10%



THANK YOU


