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AWARENESS FAME DIFFRENTITATION COMMITMENT IMAGE QUALITY TRUST
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EMOTIONS BUILD STRONGER BRANDS
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SALES PRICING LOYALTY PENETRATION

…AND STRONGER BUSINESSES
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Quadrant I
urgent and important

DO

Quadrant II
not urgent but important

PLAN

Quadrant III
urgent but not important

DELEGATE

Quadrant IV
not urgent and not 

important

ELIMINATE

URGENT NOT URGENT

IM
PO

RT
AN

T
NO

T 
IM

PO
RT

AN
T







PROJECT POP! 








