





CADILLAC SHOULD EXIST
IN THE REALM OF THE EXTRAORDINARY

1957 CADILLAC ELDORADO BROUGHAM
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WE STAND ON A CENTURY OF

SEENEN-O-VATIO N &

PERFOR.\M‘ANCE
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SUPER CRUISE"







SUPER CRUISE™ b

2.5 MILLION USER MIL

"SUPER USERS” LOGOS;f]U 1ILES PER MONTH

TH‘E‘AVAI‘ ABL'E»TME
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SUPER CRUISE IS ENGAGED 7}.% OF
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SUPER CRUISE ~

e \ =
2.5 MILLION USER MILES - ~—

“SUPER USERS” LOG 3,000 MILES PER MONTH
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WHEN AVAILABLE, SUPER RUISE IS ENGAGED Z%OF THE TIME
ALMOST 90% OF USERS WANE\UPER CRUISE{ N THEIR NEXT VEHICLE
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ZERO EMISSIL
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VEHICLES RELEASE

OF REGULATED EMISSIONS EVERY YEAR



 AND AVOIDEE
300 THOUSAND TONS OF CC
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EMISSIONS EACH YEAR
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k PERSONALLY-

| OWNED VEHICLES

- SIT IDLE FOR »
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95%

OF THEIR LIVES
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DATA FROM
16M ONSTAR USERS

FME L PS5 | eNReervasE VEETE | C L E
GRUisl | TY AdEED S WEPRPRESRT S
[ERE RS T REEIC T UNRSE &
MOBILITY IMPROVEMENTS



ALL-NEW DIGITAL
ELECTRONIC VEHICLE ARCHITECTURE
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YOUR CADILLAC WILL KNOW

ITS OPTIMAL CHARGING TIME
AND SUGGEST THE IDEAL LOCATION
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l! 'l ‘RE MODERNIZING QUR
i ETING APPROACH
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THE PROPENSITY MODEL

dentsu RANDOM
NEGIS + DECISION

FOREST

AUDIENCE PLATFORM METHODOLOGY
l l

o CHED CADILLAC OWNERS
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