




Customer/Consumer Value
Firm Value



Our World is
constantly
evolving…

Situational 
agility is key



Consumers 
are 
evolving

More 
discerning and 

demanding

Two-way 
communication

Focus around 
Sustainability

Sense of 
Purpose



Organizations 
need to 
evolve

Greater Consumer-centricity

Active social listening

Brand-building is the 
responsibility of every function

Caring for the world



Marketers 
need to 
evolve

Business managers vs Marketers

Deeper Brand Purpose

Pro-actively manage the eco-system

Growth mindset

Become Nurturing Leaders



Take the Leap


