Our mission is powering marketers with the best understanding of the evolving data landscape, building winning data strategies,
and building data-centric organizations to drive better business outcomes and customer experiences.
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s as the growth engine of the future

S % *" The convergence of data-driven marketing and experience
it bl "' '°’ g ’ o ‘ delivery is transforming and expanding the role of the CMO

WL R . AR AL L Y Industry Challenges

RPN
-1 :’Q" | 2 il " Managing complexity and risk including adapting to rapidly
.”g g ' o evolving privacy policy and regulation
I e e, . )
;l‘. . s
oy ‘ = Evaluating and prioritizing the right data capability
: et - : “0 -4yl ‘ investments to satisfy both near-term and long-term vision
) ' % \
el .' . 5  ~ S .:.
Q'. \ ' . ¥ o 01 ; r. ’
R R e | MMA
B B ’ ’



Strategy

Capability

Future of the
Ecosystem

MMA

Global Event
Platforms

Connect with us: DATT@mmaglobal.com Partners: duveramp 3o€ sNOwflake’ theTradeDesk

Experience Desigh — Catalog of CX Strategy Use Cases

Data Modernization — Defining and Measuring Personalization
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2021 Events Events Highlights:

O DATT Unplugged MMA, DATT UNPLUGGED AL
=  Webinar Series: Data and CX Journey MMA MMA MMA | WEBINAR SERIES
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Changing the Dialogue:

=  Personal Data, Privacy & Smartphones: The Disconnect T e
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DATA Maturity Tool TOOL
Are you keeping pace with your
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