Branding Innovation

How Content Apps Contribute
Value to Brands

Morden Chen
General Manager at Alibaba UC Ads

Alibaba Group UC Ads
€2



Al

Continuous content

From TV to Mobile
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Now my phone just can’t live without me
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Snackable Short content
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As customers have even shorter
attention span than goldfish’s, short
condensed content outstands

8

SECONDS

THE AVERAGE ATTENTION  THE AVERAGE ATTENTION  THE AVERAGE ATTENTION
SPAN OF A HUMAN IN SPAN OF A HUMAN IN SPAN OF A

2000 2013 GOLDFISH

Data Source: Microsoft Report, published in 2015
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Video Ads, Long Form or Short Form?
Mobile video is watchable, shareable and re-
watchable

67% of users has brand recall after Among video ads of 15 sec, 45 sec
video ads of 15 sec, the equivalent and 60 sec, 15 sec video ads deliver

number of 45 sec video ads is 3.8%. 15  the most memory to customers.

sec video ad is 17 times as much as 45
secC. By Millward Brown, top 10 research firm

By 3" party data consulting agency DCCI
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Innovative
Storytelling

Eye Catching Large Impression Clickable
when users  Vertical video, bigger Install/engagement
open an app display Jorder
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Splash Video
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In-Feeds
Storytelling

Native ads Auto-Play Clickable

Non-intrusive video,  Automatically install/engagement
like normal content  show to users Jorder
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In-Feeds Video

Recommend Rekomendasi

Try Trending Lace Tops This Summer For Gorgeous & Stylish

Look
o 5 Artis Terkenal yang Mati Mengenaskan, Nomor 2

& I i ' Terjepit di Mobil, Nomor 5 Dibunuh Pacar!
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In-Article Video

FILM PHILE &z
m The Last Shadow

f Pioneer
In the Market

The Last Shadow

@ sl Video between native content

Rated: PG-13

Runtime: 112 minutes Valuable Esposure
In the Last Shadow, we see director Victor Owen .
taking on a new genre while still incorporating his CI I C ka b | e
unique visual style. His use of color contrasts in the
night scenes provides a level of consistency for

what at times seems like a disjointed story, and
helps to support the tension in Eva’s relationship
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UC Ecosystem
Value — Algorithm - Users

Q - . App Matrice

[ ]
ﬁ GeekyRanjit & UC News
' Followers 19095 Vision - NO.1 NEWS APP IN

Mikkhail Vaswani INDIA

Followers 65234 o

Komal Nahta

¢ UC Browser
NO.1 BROWSER APP IN INDIA

¢ 9Apps
NO.1 3rd PARTY APP STORE
IN INDIA

Content Lab ——

Influencers Pool

Cover sports, 3C, fashion,
lifestyle, auto, and more
than 10 verticals

- Users Base

¢ Profound Profile
¢ Interest Targeting
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Facilitate UC Ecosystem Resources
Innovative Branding Solutions Provider

\‘App Matrices Engagement
Connect with customers

Content Marketing

jntent — Celebrities, Buzz Solutions for brands

Interest Targeting

Reach the right audience at the right
moment

_ Users Base
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Asia Cup Live Chat OPPO Sponsorship
Live Chat: Virender Sehwag Meets Shahid Afridi
Two great cricketers in conversations about the Indo-Pak cricket clash

Live Chat with Sehwagan = (& search

Live Chat with Sehwag and Afridi

——
S Flipkart ~ Club Factory Recharge

0 @ 0 3” _
I in live streamed

chats

Wil India Take Revenge Vs pakistan? J ,
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Hlw my dears

e The price of this smartphone of Xiaomi has
Hallo .
decreased, click to know

©
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Honor Branded Superhero Campaign

Superhero campaign before Independence Day -
Branded Honor Superhero Outfits

share to friends

e A O R Ll Bih 4G T 49% EF11:24 e O R Ll Bih 4G T 49% PR & 1Y 0t T %1 75% =110:13 EF11:24 v 2O B Ll B 4G T 49% EF11:25 e 2O R .l Bih 4G

You Can be a Superhero! | (& search = ¥ You Can be a Superhero! = (& search = ¥ b _ ( You Can be a Superhero! (& search = (¥ You Can be a Superhero! {5 Searc

)

A Long press to save your picture! A

, Re-Create
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Buzz Solutions for HONOR

Honor 7X New Phone Review by Tech
Celebrities . I o

FIFERE88

& ucNews
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pd Honor is known for setting
In

m m e market. The Honor GG Iﬂﬁ'qq
; = rlier year introduced the

i; T 2 o A 8, @ B w up budget segment,

[ st ot g1, Aiet shsga w B siew of

&I aht? TS ST &, nd this year with the Honor
m . X Honor 7x

g the ante in the mid

maﬁzﬁq’vﬁiwuﬁ??ﬁm
R & o1 ow <t §1 g9 9 A1
f8Y f 2017 & 220,000 §t & F

Bloggers with followers

ViratWedsAnushka- Star
couple to get married next
week. What's your advice ...

.32 et w1 gard 3 ST g 6X da
1, 15 &R 6t Tt # sget a1 33 i g

S

=— — &

S

gnor A gret & 7 e # srT T
£ 7X it fama &, i & R ok

N
[

®

through Content
Lab

to the right customers ‘

UC Ads Algorithm

< Il Chetan Bhawani <
BIR 7x fag: 18:9 ) e, aremt
w1 3R Fwa aga a9

Chetan Bhawani

Tech Star Chetan Bhawani, publish exclusive 90509 Followers
InterVieW artiC|e and pOStS on Omn| media, Your Iclcimc S?I./«';r r‘wc,lv.?\r door who C]}‘/r::'s1
easy solutions to daily life situations anc

|nC|Ud|ng UC NeWS’ FacebOOk, TW|tter and shows you nmo\«z:t:\./f w;"\yi of using the
same technology
YouTube. reached 400k TA.




UC Trends & Interest Targeting
Empowering brands marketing by Data capability

The Monthly Popularity Trends Of OPPO

)
OPPO Mobile Phone Popularity Index

"DATA ANALYSIS REPORT |

D - Duration 2018.01.01~2018.07.01

l» a‘.'
oo
UC TRENDS OPPO DATA ON MOBILE PHONE

Users Data & Profile @ _ ® [T Targetl!wg
& Brand Analysis



Programmatic Buying

NEIYE
BINIELW
Video

Zes ¥ @ Unilever APAC PMP Buying via TTD

3&%@ ;5!'-%‘
%@@%‘ @ Interest Targeting via UC DMP

Users Profile from major DSPs XN

UC DMP
DBM, TTD : . - -
Precise Targeting ’ Undlever @ Video Inventories Consumption




Thank You

We'll meet you at
Alibaba UC Ads booth

WWwWw.ucads.ucweb.com
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