Linked [}

Navigating
today's evolving
world of work

Insights to help inform our
marketing community

March 2020

For internal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription
Agreement and Service Terms.




Member engagement on coronavirus has increased sharply in
recent weeks

Engagements & Articles Over Time (Jan-Mar 2020)

The uptrend began F20L7%

+1749%
at the third week of 1% : t

January but rapidly
increased end Articles - 69/01.08/17

growth

Of I:e b rug ry (02/01-03/17)

1/1 1/8 1/15 1/22 1/29 2/5 2/12 2/19 2/26 3/4 3/11

e Ngagements e Articles

LinkedlIn internal data, volume of engagements and articles over time with change of increase (from 1st of February to 17 March)
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#marketing
#leadership
#business
#realestate
#hiring

#jobs
#innovation
#kudos
#digitalmarketing
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#coronavirus
#covidl9
#marketing
#iwd2020
#leadership
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#business
#hiring
#eachforequadl

Top Ten Trending #Hashtags Jan 2020

Top Ten Trending #Hashtags Feb 2020

Top Ten Trending #Hashtags 1-18 Mar 2020

Source: LinkedIn Platform Data, March 2020
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Conversations on
LinkedIn are
shifting in relation
to today’s
environment



Since February, we've seen
the conversation around

#coronavirus
As of March ]_7, grow more than 7X

cCoronavirus is the

Alongside other hashtags

N O. :|_ tre N d] N g like #prevention, #safety,

and wellbeing as members

hQShtOg share content to help raise

awareness.

Source: LinkedIn Platform Data, March 2020
For internal, non-commercial use only. Provided under license from LinkedIn and subject
LinkedIn Subscription Agreement and Service Terms.

On March 1¢

Hremotework
started trending, and
“remote working”

searches on LinkedIn
Learning have tripled.




Companies in the [T and financial services sector are most actively
discussing coronavirus.

Top Ten industries mentioning Coronavirus in their company updates
7%

5%
e 4% 9
4% 39%
3% 3%
I I 3% )
Information Financial services Marketing and Hospital & health Non-profit Management ~ Computer software  Law practice Insurance Higher education
technology and advertising care organization consulting
services management

LinkedIn Internal Data — Dec ‘19 — Mar ‘20 - Top 10 Industries mentioning Coronavirus in their updates (sponsored and organic)
For internal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.



% of Posts by trending topics

Culture and community

* Virtual collaboration tools (1.4%)

* Productivity (1.1%)
* Learning new skills (2.5%)

i A

Health and well-being

* ProHealth (2.6%)
* Employee health (0.4%)
* Personal health (0.1%)

Since January, engagement on

| | . »
coronavirus-related topics usiness and productivity

. ) » Gig economy (4.9%)

continue to INcrease Across + Going digital (2.2%)
- . . » Connectivity and bandwidth (1.5%)

regions and industries S 49

Travel plans and contingencies (0.04%)

LinkedIninternal data, % of posts by key topics 16-Mar)
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LinkedIn’s hiring rate

shows early insight into how
the labor market is
responding and what might
lie ahead for those who are
just beginning to feel the
impact.

Some companies have been adapting
interview processes that may slow the
time-to-hire, while we may see others delay
start dates for the time being.

Source: LinkedIn Platform Data, February - March 15 2020

Countries around the world are in
different stages of uncertainty

LinkedIn Hiring Rate Year over Year
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Global businesses will continue to prepare for a range of outcomes
until stability is reached

Consumer Confidence Returns

July - September October - December

Consumer Confidence Returns

Base Case: Global

Quick Recovery Januarv - March
(least likely) ’

Pessimistic: Global
Pandemic and Recession July - September
through 2020

Source: McKinsey “COVID-19: Implications for Business”
For internal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and
Service Terms.



How organizations
are taking action
on LinkedIn
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“ ‘ [

“Many companies are obviously facing
very challenging times, particularly those
in the hospitality and travel industry,

but we have seen huge amounts of
ingenuity and resilience as people
come together on our platform to find
ways through this.”

- Jon Addison, VP, LinkedIn Talent Solutions

' ‘
‘ '
».
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As a brand, what does this mean for you”?

Three principles to consider in times of uncertainty

A ‘
E.

@ fi

#2 #3
Manage employees through change Lead with trust Adapt to drive business continuity
Culture Reliability Executive Leadership
Productivity Transparency Customer Centricity

Learning Corporate Responsibility Safety & Reassurance

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.



Manage your employees compassionately through change

Amplify the culture of the organization, and use the right channels to reassure employees

Culture

Productivity Learning

Connect with others virtually

Provide support groups & access
to mental health resources

Create virtual team social
events

Recognize great work while
working from home

Engage in online courses for
personal interests

Engage in virtual meetings

Communicate casually via virtual
chats

Collaborate seamlessly

Manage programs and projects
while working from home

Equip your teams to have a voice
aligned to your brand purpose

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.

* Learn from online courses (career
development, industry knowledge)

* Share educational industry reports
and whitepapers

» Conduct virtual trainings



Culture

While technology is crucial in
keeping teams connected,
keeping spirits high and helping
teams thrive during challenging
times is also key.

Many organizations are sharing
how virtual gatherings or
company-wide initiatives are

keeping their culture alive. LinkedIn hosts a sing-
along session with over 85

of the employees' kids

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.

Mickey Mikitani [Dfluencer

CEOQ, Rakuten, Inc

Rakuten shared their approach to The LEGO Group exhibited
reducing risk by encouraging work its company culture through
from home, banning non-essential fun virtual communications
travel, cancelling events, and andlachivitios:

increasing use of video-conferencing.



Productivity

The hedalth, safety and well-being
of employees is a top priority for
businesses during these
unprecedented times.

With more people working from
home, companies are focused on
helping their employees stay
oroductive and connected.

+ Follow  +ee

Important message from our CEQ Eornard Loonay today. While many of our
amployees have been askad to wark from home for the foresecable futurs, we
racognize that not all of our amployees can. Thank you 10 ol those k- sce more

Bernard Looney [{) - Jrds
Chiat Exgcutive Officar, 8P

+ Follow
SRy
Last week | explained that everyone a1 bp is now working remotely, bar those

in safety-critical or operations-critical roles.
& miiee

BP thanked their employees and
community for keeping
operations running smoothly.

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.
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[& Write a post n

Salesforce + Follow +=+

& o516t
5d + @

As many organizaticns shift from [n-persen to onling, how can you make it
seamless for your employees to work anywhere? Sarah Franklin shares best
practices for enabling a remote workforce, from creating open communication

channels to making it easy to find info.

LEADING
THROUGH

5 Things We're Doing Now to Help Our Employees Navigate Work View

o®Q

A & FH A H

Salesforce shared best
practices for enabling a
remote workforce.

Lﬁ Write a post

Satya Nadella [T) « F ollowing
. CED at Micrusott
F
Tools like Microsoft Teams and Microsoft 366 are critical to ensuring employeas
can be productive, collaborative and maintain 3 sensa of community while
working ramately. This week, we announced new capabifiies in Teams to make it
easior for teams to communicate and collaborate. Here's my conversation with
product markating manager Aya Tange on how Teams can make virtual meatings
mare inclusive, You can aiso learn more here: hitps://inkd.ln/g7ZXmyx

Microsoft demoed new
features on Teams, their virtual
collaboration tool.



Learning

Much of the workforce depends on
information to make progress on
personal and professional godls.

Brands with access to educational
tools and material are finding
creative ways to host content
online so that their audience can
continue learning from experts,
other people and businesses.

[Z Write a post o B

05
Dear NFL Familly,
These are difficuit times for everyene, With the recent school dioswes happening
acress the country dug to COVID-19, the National Feotball League (NFL), alongside
cur chatable partners, are making free digital education rescurces available to
Teachers, pareats, anc stucents 1o help ease & bit of the burden
Our hope is that these online resources provide you and the students in your life with
support to fead a haalthy and wel-rourded #estyle despite the distuption of these
unprecedented times.
Please review the Ink that follows for a complete &st of digtal learning options. We

wish you, your family, and ad students continued health and safety.
hittps://bit Iy/2UKING

The NFL made free digital
education resources
available to their followers to
help support a healthy
lifestyle amid ongoing
disruption.

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.

. National Football League (NFL) + Follow ===
44,307 Ttk

allaGc @

L,/ Write a post n @

Pepperdine University + Fallow

5 88 Toowers
s Beite « (B

The Uriversity's Infoctious Disease Task Force and Emergency Operations

Committee have been carsfully ing the continuing chall 5
this spresd of COVD-19.

With the hoalth and safaty of our students as the top priority, allin-pargon classl
will frangiion to 2n onling farmat for the remainder of the semester.

The last-day of in-person classes at all five schools and across every campus wil
be thiz Friday, Mearch 3. The Univarsity has also announced that all non-essanty

euents with of 100 ar mare through the and of|
March will be canceled or postponed.

In light of theza circumstances, the University's annual giing day, Giva2Paop,
which was scheduled for roday, will also be rescheduled o & laer dare

For mare information about Pepperding p , visit the University's COVID
12 wansite at hTps-ffinko in/etasony

€ @ 67 - = Canrnents

i E

Pepperdine University
transitioned their student
body over to an online format
for the remainder of the
semester.

all 4G ®

Adobe Enables Distancs Leaming Globally for Schools Impacted by
COVID-19 | Adobe Blog

. ] 28, = A =

Adobe gave students and
teachers greater access to
Creative Cloud apps to help
facilitate distance leamning.



Lead with trust

Demonstrate what drives your company and make your audience be part of the
mission to tackle the existing landscape

Reliability Transparency Corporate Responsibility
e Connect with customers and  Talk directly to prospects about *  Share commitments you are
employees in a place they can challenging topics making to support your
trust community
* Join the conversation with your
« Be open about customers *  Craft thought leadership
current challenges but also on industry trends and what

* Understand the most pressing
topics for your customers in order to
shape your content

celebrate how your brand is your brand is doing in support

innovating during this time of
uncertainty

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.



Reliability

In times of uncertainty, customers
are looking for solutions and
insights to help make the right
business and personal decisions.

Brands are highlighting new
innovations, insights and best
practices to provide actionable
information to customers and their
broader community.

Ljp Write a post

Alibaba Cloud + Foliow ==
64,828 frlinwes

« &ditedd « @
in the ongaing COVID-19 pandermic, 3 cure can't come fast enough. That's why
#AlibabaCioud is providing computational platforms and ¥Al -driven wols 1o
rasearch ingti woridwide Lo the of vaccines and
traatments for #COVIDIS,

()

in addition, Global Heaith Drug Discovery Institute has bullt a high-performance
computational drug discovery system specitically designed for COVID-19 on
Alibaba Cloud E-HPC, an HPCAl Paas product supporting ilfe science
applications and solutions running on cloud. GHOO! ressarchors and pariners
working on treatments and vaccines for COVID-19 can already usa tha E-HPC
cluster througn the GHODI piatform.

For inquirles and support, vsit htpa://inkd.in/f7DgV77
RTECHgetharWeCan

World Hoalth Organization World Health Organization Office at the EU Pan
American Health Organization National University of Singapare Nanyang
Technologizal University Manash University

) Alibaba Clou TECHGETHER
() Alibaba i BN

Computational and
Al Platforms Free for Public Research
Institutions Worldwide

Computational and Al Platforms Free for Public Research Institutions | View :

Worldwide

akpabacioud,com

Alibaba Cloud shared
regular updates on how their
Al-driven tools were
empowering research
organizations worldwide.

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.
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?. The Johns Hopkins University
»u
I e 762 o

" @

loba

v

JOHNS HOPKINS

COVID-19 WEBCAST
ights from Johns H S
2020 « Beg

Live Webcast: JHU Public Health Experts on COVID-19

John Hopkins University
hosted webinars with public

health experts to share new
information on COVID-19.

allac ®

Lﬁ, Write a post H

. Morgan Stanley Wealth Management + Follow ===

Morgan Stanley released
insights for investors on the
impact of COVID-19 on the
economy, supply chains
and global asset classes.



lransparency

Transparency leads to trust and
confidence in a brand. During
uncertain times, openly sharing
information will help keep your
employees, customers and
investors assured with your
decision-making.

|’_p_, Write a post

Patagonia
399,057 followers
As COVID-19 spreads—and is now officially a pandemic—we are taking

additional safety measures (o protect our employees and customers, The scale
of impact is still unknown, and we want to do out part to protect our  see more

W Lke  Addacomment v Share

Patagonia shares public
note to pending business
closures and taking
additional measures to
protect employees and
customers.

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.
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Q World Health Organization v live
2,395,721 folowets
1+ Edited « @

Media brieting on #C0OVID19 with Tedros Adhanom Ghebreyesus. #coronavirus

&z
L

> Kl o02/5488

Media briefing on #COVID19. #coronavirus

O ® O 3628+ 2827 Commants - 85,150 Views

Y Like | Add & comment B /> Share

World Health Organization
holds daily briefings on
COVID-19 to keep people
around the world informed.

[& Write a post

BMW Group + Follow =+

i 457 fallowers

43-@
Stay healthy and safe.
HCOVID19 #Flattenthecurve #Stayhealthy #Staysafe

BMW
GROUP

iety needs responsible action. We are all in an

nployees and their families
ty in the fight against the
o7 the time ‘after corona’

cusent plan is to start

This situation s deeply challenging for all 6f ug, but we know our strong
and team spirit will gat us through t ult fime. We are all

in thes together, and we will overcome it! Be considerate to each other;
stay heaithy and sofe.

BMW Group reaches out
during an exceptional
situation with an honest note
about European automotive
plants.



Corporate
Responsibility

Companies are increasingly
identifying and executing ways to
support response efforts, like
shifting products to create medical
supplies, clothing.

Brands are also providing
financial relief to their
communities.

@ Q Search

& write a post

‘€11 Mike Roman [} - 2na + Follow e+
Il Chairman of the Board and Chief Executive Officer

Published « 6h - @

3M has a unique and critical ility in i and
respanse - & respansibility | and all our people take very seriously. #COVID19
#coronavirus

‘Update on 3M's response to COVID-18

Update on 3M's response to COVID-19 View

Mike Roman on Linkedin

. | 5 A =

Mike Roman, CEO of 3M
announced the company’s plan
to increase production for
critical medical supplies to
impacted cities.

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.
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|'_,f Write a post

LVMH oo Amazon
1,188,534 followern 12.639.4¢
£~ @

1d « Edited « @

Given the risk of a shortage of hydreaicoholic gel In France, Bernard Arnpult
Instructed the LVMH Perfumes & C business to within
their production aites as much gel as needed to SUPPOTE the PUbic 8 _ ke mors

NS

+ Follow +=+

Taday, in an effort to help friends and neighbors in our South Lake Union

community of Seattle, we're creating a $5 million relief fund to provide cash grants
to small businesses feeling the economic impact of COVID-19.

LVMH pivoted their production  Amazon creates a relief fund to
strategy to help meet invest in and support smalll
increasing demands for medical  businesses who are feeling the
supplies. economic impact of COVID-19.



A

-9 && Adapt to drive business continuity

Signal your values and lead the charge to meet evolving customer needs

Executive Leadership Customer Centricity Safety and Reassurance
* Take control of the narrative around * Keep customers informed with up- * Share your step-by-step plan to
their business and industry to-date websites and information address the current challenges
* Demonstrate a thoughtful  Listen and read what customers « Connect with customers virtually
and authentic voice are saying to effectively support _ .
. e e Ry « Conduct webinars, virtual
* Build a sense of Q&A, and panels
connectedness among your *  Provide turnkey resources
customer community to customers

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.



- xecutive
_eadership

Today's best leaders set an authentic
vision by inspiring others to take
action through clear, concise and
compassionate direction.

15:26 7 all 4G @
@
[& Write a post Cn o
"=, KevinBan, MD - Zrd+ aes
;’ Chief Medical Officer at Walgreens
¥ Bd . Edited - @

A personal note about #covid

Dear friends and neighbors

As Chief Medical Officer of Walgreens, | have been working ciosely with the
White House, CDC, CMS and HHS to help mitigate the impact and flatten the
curve of COVID-19.

In this effort, local governments, schools, churches,and community groups have
taken expert advice sericusly and stopped activities to decrease interactions.
This will have an enormously positive impact on the mitigation of the disease,

Parents must now take their role sericusly by not allowing their children to meet
up with their friends. You must not permit hanging out, play dates, sleep overs
or any other type of interactions. Your kids are kids who see this as an
opportunity to skip school and hang with their friends. You must not, by saying
“Mo" to your children. | hope this is clear.

Remember:

1. Wash your hands regularly
2. Practice good cough and sneeze hygiene

- - OV, I | T SN A S T S R QR SO A [ O SR o |

Kevin Ban, Chief Medical Officer,
Walgreens wrote to parents about
mitigating the spread of COVID-19.

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.
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Arne Sorenson [ « 2nd
President and CEO at Marriott Internatianal + Follow

3d-@

Earlier today, | shared with Marriott International associates an update on the
impact of Coronavirus (COVID-18} on our business and the steps we're taking to
respond to it

and the steps we're
taking to respond to it.

O O @ 30,568 - 2,130 Comments - 867,148 Views

(5 Like Add a comment FD Share
Most Relavant -
Q Jeff Waifmr m - Following i
: CEO at Linkedin

If you ever wondered what extracrdinary leadership looks like during
times of crisis, watch this video. Brutally difficult decisions made
P ionately and communi transp: y and frc , .see more

c

Arne Sorenson, CEQO, Marriott
International exhibited
compassionate leadership with an
emotive note to Marriott associates.



Customer
Centricity

The best way to understand
your customers is by listening to
what they need and adjusting
your plan, brand and

content accordingly.

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.

ADP + Follow ===
3. @

Join Pete Isberg, Ellen Feeney, and Helena Almeida for another special edition
e Spotlight fwebcast. Rece 2

Workplace Spotlight Series

EDITION - P2

Responding to COVID-19

FRIDAY, MARCH 20, 2020 | 1100 AM EDT

Event Registration

ADP created a webcast series to
help companies protect their
workforce and understand
government policies.

all 4G 8

(i, Q Search

& Write a post

woolworths Supermarkets

Australian grocery chain
Woolworths updated store
hours to support the needs of
the elderly and disabled

community



15:26 7

@ Q Search

[ Write a post

15:26 7

@ Q Search

[4 Write a post

Justin Trudeau fiJ) - Following
Prime Minister of Canada | Premier ministre du Canada

& Qatar Airways
1,035,885 followers 1d-®

QATAR V39,
As the COVID-19 situation continues to evelve, more and more of you are
stepping up to help your neighbours. And across the country, businesses small
and large are offering their services. So today, we launched a plan th __see more

We understand the need 10 go and see the people and places we want 10 see. As an

alrline, itis our duty to enable people to travel safely. We maintain the highest levels
e O S S l | rO n C e in airline safety, hygiene standards and procedures.

News Release

PRIME MINISTER ANNOUNCES
CANADA'S PLAN TO MOBILIZE INDUSTRY

When navigating times of TO FIGHT COVID-19

uncertainty, companies recognize
that the safety and health of people is
pC}I’OmOUI’]t, |n goverl’]meﬂt OI’ T :r(i)r‘rllleohjli;ister announces Canada'’s Plan to Mobilize Industry to fight mx

All aircrafts are disinfected regul

industries that are impacted most o:: it —
heavily, sharing their plan to keep
peop]e secure can he]p to mitigate Qatar Airways outlined precautions Prime Minster Justin Trudeau
fear and risk the company is taking to ensure safety published plans to mobilize
’ and hygiene standards are increased Canadian industry in order to fight
on flights to help passengers keep COVID-19.
safe.

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.



VWhen creating content, practice
the fundamentals

Never lose sight of your customers' and employees' needs

Demonstrate trustworthiness

Bring your brand values to life
Be supportive

Be human

Listen intently

Be mindful of tone, timing and delivery

© N o U A NN

Look forward while keeping your finger on the pulse




)W

LinkedIn solutions

hat help you to
‘ake action

?

4

\

> .\';‘—v_—f
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Manage your employees compassionately through
Thange

Amplity the culture of the organization, and use the right channels to reassure employees

Culture

Productivity Learning

Connect with others virtually

Provide support groups & access
to mental health resources

Create virtual team social
events

Recognize great work while
working from home

Engage in online courses for
personal interests

Engage in virtual meetings

Communicate casually via virtual
chats

Collaborate seamlessly

Manage programs and projects
while working from home

Equip your teams to have a voice
aligned to your brand purpose

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.

* Learn from online courses (career
development, industry knowledge)

* Share educational industry reports
and whitepapers

» Conduct virtual trainings



Forinterna

1, non

-commerci

The challenge:

Remote employees
struggle to remain
poroductive...

ial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreementa

Collaboration tools
that enable teams to
meet and work virtually

Solutions:

« Virtual Chat: Teams, Slack, Google Hangouts,
WeChat, GroupMe

« Video Conferencing: BlueJeans, Zoom, Skype
« Virtual Messaging: Linkedln Messages

« Collaboration Tools: Google Docs, Sharepoint

nd Service Terms.



Chat with colleagues directly
on Linkedln Messaging

0000 BELL & ®

Messages
Q Search messages

New opportunity

Lena Padilla
InMail - DINOCO- We are hiring!

See all
Recent

Vivian and Jesse

{ %  Jesse: Sounds good!

' Joseph Gregoli
' Joseph: Cool, lets grab lunch next

® Moday!

Lisa Wu
@ Lisa; Thank you!
ive
» Leo Sharp
\ W You: | can’t believe it's been 20 year
~)o

seeco BELL
< Tiffany Wong

Active now

TODAY

%, Sean Johnson - 11:31am

Hi Tiffany, Thanks for connecting! As Alex
mentioned in the other thread, I'm
working on pivoting to design and I'd love
to hear about your projects and day to day
challenges. Would love to grab coffee
some time!

Tiffany Wong - 11:45am
I'® Hey Sean, Coffee sounds great! How does
next Wednesday at 2 look for you?

Type a message

@ @ oF A

QIWIEIR|TYJU] I

FD

How to send a Message:

Easily send messages to your connections (or to
people outside your network with
LinkedIn Premium) from the “Messaging” tab.

You can also navigate to an individual's profile
and send them a message from there.

You can send to one or multiple recipients.

Best practices to keep in mind:

\When possible, reach out when you see people
are “active” on LinkedIn

Easily send attachments via your phone
or desktop

Keep things friendly with emoijis & GlFs
Keep messages under 100 words

Bring up mutual connections



The challenge:

Platforms that drive
connections between
teams and colleagues

Remote employees
feel isolated...

Solutions:
« Video Conferencing: BlueJeans, Zoom, Skype

« Connection and Follower features on LinkedIn &
other major social platforms

« Virtual Groups and Communities features
on LinkedIn, Facebook & other social platforms

» Recognition programs, like the Employee Kudos
features on LinkedIn Pages

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.



Send connection requests to your
colleagues on LinkedIn

Nielsen Consumer Dafa - Asian American consumers are the fastest growing demo. Get the full view. Ac -

f\a Your invitation to Emon White was sant!

3 |s Emon on your team?
-xdl Add your teammates to never miss an iImportant update,

I No || Yes

People you may know

Find Your Mext Challeng
| Learn More

5 Hussain M [Jaf] Clscar N;Issan Brian Robinson Dscar Hincjosa
Dutch Leaderst et atacenter Operations
Lead at Linkedin

M Linkectin [in RE inkmin B inksciin

| Connect Il Connect Connect Linksd T Linkedin Carpor;

How to connect with a colleague:

* \When you connect with your teammates on
LinkedIn, you'll see their updates and LinkedIn
activity in your feed. It's a great way to stay
virtually connected.

» TJoinitiate a connection request, navigate to
your colleague’s profile and click connect.

Best practices to keep in mind:

* |fyou work for the same company, you can
indicate this person is a “teammate.” That way
you'll be notified about each other’s activity,
including birthdays and work anniversaries.

* We recommend including a personal note.
\When sending connection requests outside
your team, make sure your note is professional
and polite.



Connect with your teams in @
Linkedln Group How to join a LinkedIn Group:

» Stay connected with your colleagues and other
like-minded professionals with LinkedIn Groups.

* You can create a new Group or search for
relevant groups on the platform. Then, join and
invite your colleagues to join as well.

80l Carriar >

( Q Healthcare in Arizona Group Q Search

. s ™ Recent
Healthcare in Arizona
GrouP Renata Sudrez commented on your post
& Standard group @ in Association of Medical Assistants

CD 102t memvess Wonld lave to do more o ths Best practices to keep in mind:

[ N “ Has anyone used Vietual of . . . . .
| Invite members | SN gmented Realiy in the. » Join engaging conversations by sharing video
and other rich embedded media

| View post

Start o conversation in this group

* FEasily access and participate in Groups on-the-
P_JingHu '.Oww @ Mas Lieberenz shared your post N go from your phone
o 3%+ , WY 2h

The Art of the Craft: Pro-Tips for the

Has anyone used Virtual or Augmented Reality in the Professional Sesking That Extra Edge e Discover new groups that match your interests

healthcare industry? I'm very curious to know what the Anita Babiaen oo Linkedle

use cases are and if it's noticeably better... see more from the “ My Network” tOb on deSktOp

149 Likes + 47 Coonmonts
Ii View post
Earlier

M Cavid Kealoha ioined Healthcare

T b P E a2




Show employees recognition
with Kudos

It’s been so awesome to work with Olaocluwa Ayeni and watch her jump into
every project with curiosity, gratitude, and an infecticusly upbeat attitude.
#Kudos #TeamPlayer

. Team Player
Olaoluwa Ayeni

-t L

)

Chloe Rowshani ses
M Product Marketing @ Linkedin | "Without community, there is no liberation”
1mo » Edited « @ Public

" @ °ep

How to use Kudos:

Navigate to a colleague’s profile page, select
more and then “Kudos” in the dropdown

You can send Kudos awards like "Outside
the Box Thinker", "Making Work Fun',
"Team Player", and "Thank You"

Best practices to keep in mind:

/ out of 10 employees who
receive appreciation for their work say they're
happy with their jolos

Celebrate your colleagues and employees by
sharing Kudos for a job well done

You can also recognize employees’ success on
LinkedIn by endorsing them for skills and writing
recommendations on their profile



The challenge:

Difficult to develop Online learning
talent in remote programs and resources
environments to grow employees

Solutions:

* Online course programs: LinkedIn Learning,
Coursera, Masterclass, Skillshare

 Industry reports and whitepapers: Gartner,
Forrester

« Virtual learning environments:
Mindtickle, Cornerstone

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.



Encourage employees to take o

course on Linkedln Learning

m LEARNING Learning w  Search skills, sulyects, ar soffware

Keep learning in the
moments that matter

Courses for every step of your career. Instructors with real-warld
experience.

Start my free month  JAE =TT GTE TRE=ET

Explore courses

Business Tachnalogy Groathve

What is LinkedIn Learning?

Keep learning and growing in the remote work
world with online courses on a variety of subjects.

Learn on your own time and earn certificates to add
to your LinkedIn profile.

Companies in over 100 countries use LinkedIn
Learning.

g (2= 4 —a Best practices to keep in mind:

Choose from over 15,500 courses, with dozens
being added each week

Check out trending courses to see what's relevant

Don't have a subscription to LinkedIn Learning?
Check out free classes here


https://www.linkedin.com/learning/?u=104&trk=saml

landscape

Reliability

* Connect with customers and
employees in a place they can
trust

* Be open about
current challenges but also
celebrate how your brand is
innovating during this time of
uncertainty

L ead with trust

Transparency

Talk directly to prospects about
challenging topics

Join the conversation with your
customers

Understand the most pressing

topics for your customers in order to

shape your content

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.

Engage your audience as part of your company mission to tackle the existing

Corporate Responsibility

Share commitments you are
making to support your
community

Craft thought leadership
on industry trends and what
your brand is doing in support



The challenge:

: Brands have o
Consumers don't know N
which news sources responsioiity to snare

e e reliable information with
their networks

Solutions:

« Ultilize trusted and reputable health organizations,
such as CDC and WHO

« Locate resources from government websites

« Leverage coronavirus special news modules, such as
the Daily Rundown & News modules on LinkedIn

« Listen to world leaders using official channels,
like LinkedIn Influencers, Twitter, and news sources

For internal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.



Find trusted news information to
ShQre W]J[h your Linkedh’] ne’[\/\/ork What is "Special Report: Coronavirus"?

* |f you are using our search functionality to find
information about the coronavirus, you'll find a new
trusted information section curated by our editorial
team at the top of the page.

e * Thisis also featured in the Daily Rundown we send to

s . members in 96 countries in 9 languages.

» Coronavirus: Official Updates

» NY orders workers home

What other LinkedIn news can you follow?

» US braces for record jobless ci3
: ; e The Daily Rundown is an easy way to get top
Coronavirus: Official Updates # Share i
(@ © Arcrew Searn, Etor s ke r— professional news at the start of your day. When you
Jpdated 8 hours ago @ . y :
click on a story, you'll see a short overview followed
a by a collection of member posts our editors have
» Pay raises not as rich as they sq
e dsioal| picked to provide further perspectives and opinions
") World Heaith Organization was live + Follow th 200 + 1,620 readers
S Losonert . o Who leads in world's happiest? on the StOry.

& Square gets clear to open a bay
Below are the latest updates from official sources of information curated by Linkedin 4h ago - 7,764 recdey:
Editors. Additionally, you can find the latest information from the World Health » Costliest cities in the world
" + 23,782 readets

Organization by clicking here

EDITORS’ PICKS

* Access loday’s News & Views via the search barin
the LinkedIn mobile app or by visiting your
homepage from a desktop computer.

e Follow the "LinkedIn Editors" page.

For internal, non-commercial use only. Provided under license from LinkedIn and subject to the Linkedin Subscription Agreement and Service Terms.


https://www.linkedin.com/feed/news/coronavirus-official-updates-4513283/
https://www.linkedin.com/showcase/linkedin-editors/

Hear directly from world leaders
with LinkedIn Influencers

Interests
Richard's Activity

m Articles Posts Documents Infiuencers

Richard Branson
Founder at Virgin Group

q‘ Richard Branson [[J - 3rd+
w-®

Wonderful to spend some time with my mum recently https://virg.in/:

+ Follow

For internal, non-commercial use only. Provided under license from LinkedIn and subject to the Linkedin Subscription Agreement and Service Terms.

What is the LinkedIn Influencer program?

LinkedIn Influencers are selected by invitation only
and comprise a global collective of 500+ of the
world's foremost thinkers, leaders, and innovators.

These leaders discuss news and trending topics, such
as the future of higher education, workplace
culture, and decisions of policymakers.

Who can you engage with today?

Qur list of Influencers includes Richard Branson, Bill
Gates, Arianna Huffington, and Mary Barra.

A team of editors works with Influencers to create
content in the form of articles and posts that we
believe make our members more informed
professionals and spark thoughtful conversations.

We then invite all members to join the conversation
and share their own perspectives via comments,
updates, and articles.



Forinterna

The challenge:
Businesses want to Join relevant and public
engage audiences without  ~onversations with

looking opportunistic - jstomers and orospects

Solutions:

« Engage with #hashtags on social platforms, like
LinkedIn and Twitter

« Virtual Groups and Communities features
on LinkedIn, Facebook & other social platforms

« Share, engage, and comment in the feed on
major social platforms

-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.
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Share and engage with content in
your LinkedIn feea

. Q Golden Phase !

Page Activity @

| 9:41 AM
Filter by: Comments o

Share to feed

Austin Dejno commented on your post
Thank you for the kind words!! We can't
| totally agree. You should also check ..

wait to collaborate with you some more

You're invited! Get inthe fUture‘l
early bird pricing for ...

Rose Reynolds
Managing Director at Philosophy Science

13 Likes + 2 Comments
Golden Phase has been a pleasure to
work with. I've worked with multiple firms
2 befare, but they will be memorable
because of how they handled our
challenges and necessary accomodations
in our product launch

Gerald Sanchez shared your post

Erin Kandinsky nalled
it on stage at the ...

149 Likes - 27 Comments

', Joan Warren commented on your post = @ @

— Sh
Great thought piece. ‘

& 8 How creative market’s
52 remote team launche...
" 2

A 8 T oAH

How to share content in your LinkedIn feed

o 92% of B2ZB marketers use LinkedIn
to distribute content

» Easily share and create new posts as an Admin either
from your Page admin center or directly from your
Homepage

Best practices to keep in mind

» Cultivate your brand’s LinkedIn presence like you
would your own. Take a people-first approach to
build community on LinkedIn.

* Share timely content with your audience and stay
active in the conversations that develop on your
POSts.

* Respond to questions quickly and with a personal
touch, when possible. To do this at scale, think about
creating a list of pre-approved and on-brand replies
to common questions or topics.

* Share your best @mentions from supportive
customers, employees or executives.


https://www.linkedin.com/help/linkedin/answer/1591

Follow topics and trends to join
community conversations

Affiliated pages

. LinkedIn Learning

s LinkedIn Talent Solutions

LinkedIn Sales Solutions
364

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.

How to use Hashtags on LinkedIn

Community Hashtags allow marketers and

business owners to track up to three hashtags and
see how many members are following the hashtag in
real-time.

You can also leverage “Irending Hashtags™ to
join topical conversations across the platform.

Best practices to keep in mind

Members will often read content with hashtags of

their interests. Include a hashtag in your post to see a
3% higher CTR.

Leverage fewer, better hashtags, rather than dozens
per post. We recommend 2-3 that most represent
your brand and what's top of mind.

Searches on LinkedIn for #WFH
and #RemoteWork have increased significantly
over the last several weeks.



A

\MA_/IN Adapt to drive business continuity

Signal your values and lead the charge to meet evolving customer needs

Fxecutive Leadership

* Take control of the narrative around
their business and industry

» Demonstrate a thoughtful
and authentic voice

 Build a sense of
connectedness among your
customer community

Customer Centricity

Keep customers informed with up-

to-date websites and information

Listen and read what customers
are saying to effectively support
and partner with them

Provide turnkey resources
to customers

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.

Safety & Reassurance

Share your step-by-step plan to
address the current challenges

Connect with customers virtually

Conduct webinars, virtual
Q&A, and panels



Forinterna
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The challenge:

Consumers don't know

-commerci

who to trust in times of
Crisis

ial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreementa

Share your leadership
perspective to reassure
communities

Solutions:

« Showcase the voice of your company executives
using direct-to-consumer platforms, like LinkedIn,
Youtube, and Facebook

nd Service Terms



Connect company leaders with
customers via video posts How to connect via Video

» Business leaders can share quick updates to
help their communities stay up to date with the facts
and reassure them with human connections

» Millions of people have already created video
on LinkedIn, and video is the fastest growing form of
content

Best practices to keep in mind

* Asabrand, you can share these updates on
your page and in your newsfeed. You could also
stream the message using LinkedIn Live.

4 Maicolm Turnbuil [
&, e Min ustraia

Wishing everyone a happy and presperous Lunar New Year, with a special

* You can even amplify these video messages
further via Elevate or Paid Ads.

pRY ar
message from our Granddaughter ksl

For intemal, non-commercial use only. Provided under license from Linkedin and
subject to the Linkedin Subscription Agreement and Service Terms.



Connect company leaders with
customers via long-form posts How to write a long-form post

*  Our publishing platform allows members and
Influencers to publish articles about their expertise
and interests.

e : o Click “Write an article” near the top of your
Your Posts homepage. This will take you to the publishing tool
where you can fill in content, similar to a blog post.

Your poets (33

Best practices to keep in mind

| YO U r WO rdS 7 *  Your original content becomes part of your professional

| limiu ummmm'm

profile. Share company leaders’ posts from your Page.

*  Members that aren't in your network can follow your article,
so that your next article will be surfaced in their feed.

Writing on Linkedin... * Setyour “public profile visibility” to “everyone” so articles will
be distributed publicly. Add hashtags to improve visibility.

B/ £
*  You can click the “share” icon to easily share across your
social channels.

* You can add multimedia elements to your posts, such as
videos, podcasts, slides and tweets.

For intemal, non-commercial use only. Provided under license from Linkedin and
subject to the Linkedin Subscription Agreement and Service Terms.




The challenge:
Customers are looking for Provide valuable

allways to stay informed  ypdates to customers in
and knowledgeable times of uncertainty

Solutions:

« Corporate websites and social presences,
like Pages on LinkedIn, Facebook Pages, and
Google listings

« Specific callouts and highlights on corporate sites
to bring attention to most recent news and posts

« Employee sharing tools, including Elevate

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.



Share timely updates on
your Linkedln Compq ny que Update your Page with key updates and

links

*  More than 45% of all social media traffic to @
company’s homepage comes from LinkedIn.

* You can pin an update to the top of your Page’s feed
to make it more visible.

m Uikedli Best practices to keep in mind

Whopar oty Ko et gt IE Y —— * Associate your Page to trending hashtags to amplify
_ View in Sales Navigator ' See all 18,128 employees ¢ your message
Home Upda ° . . .
| Pt Linkedin Miltary & Vet * Discover content trending with your target audience
i e and use that insight to define your position

* Easily re-share your employees’ posts
* Share PowerPoints, PDFs and Word docs

For intemal, non-commercial use only. Provided under license from Linkedin and
subject to the Linkedin Subscription Agreement and Service Terms.



https://www.linkedin.com/help/linkedin/answer/83918

WELLNESS & MINDFULNESS
Meditation Has the Power to Influence
Your Genes
psychalogyteday

a Khyl Ty-Rhys
APAC Benefits Program Ma

Consistent mindfulness raning can create a
domino-effect that will improve your wel-being

Building an Internship Program: 7
Ways to Make Sure Yours Is a Huge
Win-Win

&9 Bruce M, Anderson
$ : ter for the Talent BIoG

A summer internship with Sports lilustrated

changed the ccurse of my life in ways large and ...

Encourage employees to share
news with their own networks

Broadeast Q

Hello Kylee
Make your first shar

This card will show you)
shares are performing.
here after you share sd

My topics

Benetfits of using an Employee Advocacy
product like Elevate

Companies who empower employees to
share content perform better. Content shared
by employees has a 2x higher engagement rate.

Salespeople who regularly share content are
45% more likely to exceed quota.

Best practices to keep in mind

Curate quality content via suggestions of
trending content by industry and function

Suggest content to employees who can easily
share across LinkedIn and other social networks

Track your results and optimize based on data
from our member base

For intemal, non-commercial use only. Provided under license from Linkedin and
subject to the Linkedin Subscription Agreement and Service Terms.
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The challenge:

Understand which
You want to stay relevant . |
and give customers the topics are most pressing

information they need and relevant to
customers

Solutions:
« Research firms, like eMarketer, Forrester, Gartner

« Trending topics reports and engines, like
LinkedIn Pages content suggestions and Daily
Rundown

-commercial use only. Provided under license from LinkedIn and subject to the Linkedin Subscription Agreement and Service Terms.



Find trending topics on Pages
Content Suggestions Benetits to using Pages Content

Suggestions

» Content Suggestions help marketers join the
right conversations.

Filter by Compensation v/ Remote Working v/ Mindfulness v/ . 0 .
| [fr— b D e * Use this feature to see what's top of mind for

() Pagefollowers
NOVEMBE

O eapioees W 1 your target audience in real time.
Remote Workers Are Outperforming Office Workers--Here's Why 2

Location Research shows that office workers cannot concentrate at their desks
SanFrancisco
U Los Angeles
E] Seattle

] Denver

B B

Remote Working

Best practices to keep in mind

Z:r;g:‘}z:'z:‘:”rm - HM:;Zv:'::tfrzr:::Lewb is studying how to keep other remote workers engaged [ @ ° Set SpeC]ﬁC ﬁ]terS J[O NArrow dOWﬂ on your

D et it target audience by location, job function, seniority

i‘;’:(: RemoteWorking  Compensation Qnd more

® Director

é e —— * You can see what topics are top of mind as wel
> . as the top trending articles people are consuming

in real time

For intemal, non-commercial use only. Provided under license from Linkedin and
subject to the Linkedin Subscription Agreement and Service Terms.




The challenge:
Leverage virtual

olatforms to build
relationships and stay
connected

You want to stay connected
with customers when you
can't meet in person

Solutions:

* Live streaming: LinkedIn Live, Facebook Live,
Instagram Live

« \irtual events and webinars: LinkedIn Events,
ON24, \WebEx

« Video Conferencing: BlueJeans, Zoom, Skype

Forinternal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.



Build community and share
information with LinkedIn Live Use cases for LinkedIn Live

» Keynotes: Reach a broad base of customers,
followers and prospects during your organization’s
most important announcements or presentations

* Fireside chats: Drive a dialogue with your company
leaders, subject matter experts, and followers

fﬂo:::f::a o : Flle i * Product Spotlight: Spotlight innovations, updates,

Join now — “Welcome to my first #LinkedinLive ) i i .
#streami! Shoutout ta Linkedin for trusting me... 3 P ( A an d new p(] rtn ers h] pS

Best practices to keep in mind

* Do you have subject matter expertise to share on a
topic? LinkedIn Live is a great way to bring context
and commentary to a broad audience.

* Leverage keynote footage after the event
for executive and company thought leadership.

For intemal, non-commercial use only. Provided under license from Linkedin and
subject to the Linkedin Subscription Agreement and Service Terms.




Fngage members virtually
with LinkedIn Events

Use cases for LinkedIn virtual events

e LinkedIn Events are a great way to centralize
information for your virtual event and bring attendees
together before and after an event.

* You can encourage conversation in a single space

_ u:ﬁ a9 for virtual attendees, creating a persistent

community.

Harnessing Data

* Events enable you to broadly share your event's
schedule and details.

Best practices to keep in mind

= : *  We recommend promoting the Event via your Page 2-8
days prior to the event.

No event posts yet
G sation with event aftendees

*  Use “Invite to Follow” to Invite your Page Admin’s first-
degree profile connections to attend

* Events must include a physical location if created on
mobile; you can add a custom location on desktop (l.e.
"Virtual" or "Webinar")

* The only way to boost awareness and reach to a targeted
audience or drive leads and registrations for a virtual event
is by running LinkedIn Ads that direct members to a landing
page with event details.

For internal, non-commercial use only. Provided under license from LinkedIn and subject to the LinkedIn Subscription Agreement and Service Terms.
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The challenge:

Customers will stillbe  Connect directly with the

]O?king tOogrOW:c?e"r OWI qudiences you care most
businesses in a ditficult time about directly

Solutions:

+ Paid Advertising on major platforms, like LinkedIn,
Facebook, Google, and Twitter

« Connecting directly via Email and Messaging tools,
like LinkedIn Messages and Conversation Ads

 Sharing thought leadership via Lead Gen Forms

-commercial use only. Provided under license from LinkedIn and subject to the Linkedin Subscription Agreement and Service Terms.



Connect consumers with valuable

information via Linkedln Ads Why should you use Paid Advertising now
»  97% of B2B marketers use LinkedIn for their
content marketing efforts

o /8% of B2B marketers rate LinkedIn the most
effective social media platform at helping their
organization achieve specific objectives

Considerations

* The best way to understand your customers is
by listening to what they need and adjusting your
business, brand and content accordingly

* Share content around how your brand is adjusting
to respond to coronavirus, Corporate Responsibility
initiatives, or messages from leadership

» Be sure to inspire confidence, but don't use this as a
time to be overtly self-promotional

For intemal, non-commercial use only. Provided under license from Linkedin and
subject to the Linkedin Subscription Agreement and Service Terms.




Connect with clients directly with

Linkedln MeSSClgeS How to use Message Ads on LinkedIn

Send direct messages to your prospects and
customers in their LinkedIn Inbox to spark immediate
action

Set up a Messages campaign using Campaign
Manager

Best practices to keep in mind

Be concise, personal, and relevant. Use bullets rather
than dense copy.

Deliver a targeted message with a single CTA
Hyperlinks are proven to litt CTR by 21%.

Use a high-quality professional image for your sender
image.

For intemal, non-commercial use only. Provided under license from Linkedin and
subject to the Linkedin Subscription Agreement and Service Terms.



Virtually chat with
Cﬁentg UST ale Con\/ersqtion Ads How to use Conversation Ads on LinkedIn

» Start quality conversations with professionals through

P e o:an s a choose-your-own-path experience

{ West Coast University < Episerver ) )
o * Deepen engagement with your audience and turn

S Malin Dahdin
West Coast unnrer!ily N ‘J';i

conversations into quality conversions by reaching

B Sponsered PR Episerver Ascend is the biggest vent of the yer for Swedish
8 i panies and organi working within ion ard . . .

. West Goast University acommarce, THES yar we invils you 1o celebrate Episerver's 251 J[h emin the‘l rin box

Hi Candace! My name is Tyrone Moore, and I'm the Disector of birthday with inspiration, networking and an amazing party.

Admissions at West Coast University. Based on your profite, 1

thowght you'd be a great fit for our onfine Bachalor of Scienca in ‘We'll be sharing the stage with thought leaders and Epserver experts

r h multiple start dates ‘who will share thelr expertise far driving standout digitsl experiences.
e year, you can al hie right time to fit your
IHestyle. Are yor re about this program? Ths year wa will be offering a business ack and a devesopsr Tack

| ves B

(=) Best practices to keep in mind

e s:dm {Kim) Marshall - 1058 Ar
§ oo » Jake advantage of templates, including objective

West Coast University - 10
Business Track
Graat! By requesting int ow, our taam will be ahba ta 1l

650 ot 3 A 1 1 o e PR templates like "drive trials and demos", "offer

Our business track will give you useful insights into cortent marketing,

PRGN U e i professional services", and "promote your podcast”

| & other program ofterings and product recommendations to create better CUSIDMEr experances

| 2 Request information

* Use multiple messages and buttons. Set up two to
three messages with at least two CTAs that
members can interact with

» Keep it conversational, warm, and helpful - the
way you would speak on the phone

* Use rich media like photos

For intemal, non-commercial use only. Provided under license from Linkedin and
subject to the Linkedin Subscription Agreement and Service Terms.




Share relevant thought leadership
Vile Le(]d Gen Forms How to use Lead Gen Forms

*  Embed Lead Gen Forms within your ads to generate
high-quality leads using forms that are pre-filled with
LinkedIn profile data

* Provide valuable thought leadership and
resources your customers can leverage as they
navigate this difficult time for their own business.

FixDex's Webinar Series;

(lr:storm,-' Relationships BeSt prOCﬁCeS tO keep in mind

* Choose 3-4 fields to use on your Lead Gen Form to
improve completion rates

Wehbinar: Creating Deeper Customer Relationships
xdex.con

— » Consider using only pre-filled fields to make it easier
" for your customers to access your content
" —_— »  Check the messaging content and Lead Gen Form

to ensure consistency for the best user experience

For intemal, non-commercial use only. Provided under license from Linkedin and
subject to the Linkedin Subscription Agreement and Service Terms.
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VWe are continuing to monitor how work everywhere is evolving

fr dent .
4 3 0/ 3 6 O/ oy theyre o
0 O e oA% =

productive

of responglents are Ve when working of senior leaders reported that their
now working from home companies are implementing
remotely virtual events as a result of the

027 6% 407+

say this somewhat
or very likely going
to be a more
permanent shift

are doing more
calls on phone
or video

report feeling no
impact to their
productivity
at all

Source: LinkedIn Plotform Survey, Morch 2020
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