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CHALLENGE

- Stand out in an already crowded marketing space to excite our target:
business and leisure travelers, 25 to 65 — a tech-savvy but time-

strapped target

BeebyClarkMeyler.com | @GoBCM

- Figure out a way to leverage the ubiquitous smartphone itself as our
secret marketing weapon

. The goal: drive 500K downloads within the first three months
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SOLUTION

Surround the traveler with a plea from
his smartphone

Concept: the smartphone, like the
smartphone traveler, is overworked and
needs a vacation

The smartphone “pitches” the traveler on
the benefits of getting the new free
Marriott mobile app...and getting them
both a vacation
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Headlines

(Matador) -- I'm walking the trails of
Cockscomb National Park, dense ranforest 10
the right, a river with crocodiles 10 the left

My guide, Sam, tells me the tral were on Is
olten used Dy |Jaguars as an easy path through
the forest He poims o a paw prnt in the mud
o confirm the presence of the g cals

‘Dont worry,” he says, “IU's very unlikely you!
be kiled by a |jaguar oday.”

It s me, UR |Phone | need a Vaca.
o1 yo» 'F‘h P OUT ON RO KN With the FREE Masriotr Agp

Sure,” | reply, "Just a little mauling

Belize's Cockscomb is the only jaguar
presarve In the world, 150 square mies o
nroteciad raindnrast that shaltars 200 ot the
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. The theme was carried across all media — mobile, print, social, display,
and hotel properties, and employed paid, owned, and earned assets

. QR and SMS messaging was placed on ads, including boarding
passes, hotel room keys, and Facebook ads (an industry first)

Give your phone a well-deserved vacation with the
NEW, FREE Marriott Mobile App. The Perfect

6 ITI S M E, U R P H O N E : Travel Companion™ for any smartphone.
2 :_‘ [ nstructions:
T arcode s
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WE NEED A VACATION”

find hote
S

Check-in date Check-out date
m Text “MARRIOTT9" to 99158 to download the app or visit Marriott.com on any smartphone.
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Marriott Email Mobile Display USA Today Print E-ltinerary Targeting Social Video

Introducing the NEW, Free
Marriott"Mobile App

The Perfect Travel Companion for Any Smartphone

= Individual health policies leave many in the lurch
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“IT'S ME, UR PHONE
WE NEED A VACATION"

PRE-TRIP PLANNING POST-TRIP PRE-TRIP

Sponsored Create an Ad

A Vacation For Ur Phone

marriott.com

UR Smartphone will
thank you for
downloading the NEW,
FREE Marriott Mobile
App. Book at over
3,600 properties

\\ | worldwide!
INTRODUCING BN
THE NEW, FREE
"
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"IT'S ME, UR PHONE.

| Text “Marriottl2” to 99158

WE NEED A VACATION" R

Available foriPhone? BlackBerry? Android®

Give your phone a well-deserved vacation.
With the NEW, FREE Marriott Mobile App»

Search Marketing Search Retargeting On Property with QR & SMS Facebook Ads
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RESULTS

First day of the campaign — reached #1
travel app on iTunes

First travel app to break the Top 5 free
apps overall in iTunes (#4)

. 500K downloads within the first three
months

. Over 80K QR and SMS codes scanned
or texted for downloads

Marriott becomes 3™ largest m-
commerce sales site of all time

. QR and SMS tactics continue to remain
In the market

Innovative use of QR and SMS on
Marriott’s owned collateral became top
performers in terms of volume
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Top Paid Top Free Top Grossing
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& Roofdog Games

2. Extreme Road Trip © FREE >

W o 7706 Ratings

Marriott International

‘ 4. Marriott Internati... FREE >
W R W w3y 119 Ratings
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RESULTS

. 'Excellence in Connected Marketing Top
Prize’ ClickZ 2012

. '‘Best Use of Mobile Marketing’
ClickZ 2012

. 'Best Direct Response Campaign’
Digiday 2012

. 'Best Hotel & Lodging Integrated Ad
Campaign’ IAC 2012

. Silver Award for Marriott Mobile App
Launch - Mobile Advertising category

®Digiday
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ABOUT US
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Beeby Clark+Meyler is an award-winning interactive agency focused on
Innovation in media. By this we mean the creation of new and more effective
marketing based on the consumer’s evolving interaction with, and
consumption of, media.

We design highly productive marketing programs that leverage today’s most
engaging digital media technologies to enable more brand engagement,
awareness and sales.

For more information, contact Stuart Meyler, Principal
smeyler@beebyclarkmeyler.com, 203.653.7950

Visit: BeebyClarkMeyler.com

Follow: @gobcm
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