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Day & Time trends
Footfall trends across event stadia:
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Mobile behavior of Males & Females
during event days
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Gender Ratio
at the Events

Aus Open Tennis F1 Grand PrixAus VS Eng T20 Eminem Live Show

F1 - Grand Prix

25% 40% 35%

16 - 24

25 - 36

> 36 years

Aus Open Tennis

23% 54% 23%

16 - 24

25 - 35

> 36 years

Cricket - T20

35% 60% 5%

16 - 24

25 - 36

> 36 years

Eminem Concert

40% 57% 3%

16 - 24

25 - 36

> 36 years

Aus Open Tennis F1 - Grand PrixCricket - T20 Eminem Concert
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Event wise 
audience breakup

Device wise split
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Male
Female

AdNear is a leading location intelligence company that leverages historical location and context to power data driven marketing for advertisers. The company’s data platform is built on top of proprietary technology, 
giving it the strength of location awareness without the need for GPS or operator assistance.

Founded in 2012, AdNear is now headquartered in Singapore with a presence across Australia, South East Asia, Japan and India. To date, the company has reached a massive 530+ million device users and works with 
marquee brands such as P&G, Woolworths, Audi, Unilever, BMW, Adidas, Ford, Samsung and IKEA. AdNear is backed by investments from leading venture capitalists Sequoia Capital, Canaan Partners, Telstra Ventures 
& Global Brain.

Visit www.adnear.com to find out more

Audience Breakup Across
Events in Australia

Tennis - Australian Open
Jan 13 – 26, 2014, Melbourne

Cricket T20
Feb 2, 2014, Sydney, 
NSW – ANZ Stadium

Eminem Show
Feb 22, 2014, Sydney, 
NSW – ANZ Stadium

F1 - Grand Prix
March 13 - 16, 2014, Melbourne

for the study
Events covered 

Affluent Homemakers
Travellers Professionals

Students

Melbourne and Sydney
Movement of audiences who attended 
the 4 events in 

significant movement of affluent 
from other cities for the events

We can see significant increase in users during the events around the Stadia

Tennis - Australian Open Cricket T20 Eminem Show F1 - Grand Prix

5X 
Increase 

Eminem music concert saw the highest increase in Females
Australian Open saw the highest increase in numbers for Males while the

  
Australian Open saw the highest increase in numbers for Males while the
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Females preferred the Eminem event followed by Australian Open, while

Males preferred F1 Grand prix followed by Australian Open and T20 

Females preferred the Eminem event followed by Australian Open, while

Males preferred F1 Grand prix followed by Australian Open and T20 

16 – 24 age group preferred the Eminem music concert while 
>36 age group preferred F1 & Australian Open

16 – 24 age group preferred the Eminem music concert while 
>36 age group preferred F1 & Australian Open

More number of Android users were found in the Eminem 
concert while iOS users were in majority at the Australian Open
More number of Android users were found in the Eminem 
concert while iOS users were in majority at the Australian Open

Aus Open 
Tennis

F1 Grand 
Prix

Aus VS Eng 
T20

Eminem 
Live Show
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Travellers Professionals

Students

00  -  06 hrs
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12  -  18hrs
18hrs  -  00

Tennis - Australian OpenJAN 2014 Feb 2014Aus VS Eng T20 Eminem Live Show Mar 2014 F1 Grand Prix
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