Visual Creativity

How far can we go on mobile
screens?

Rowan Newman & Harry Clarke
@WeveUK
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Mobile creative solutions from concept to creation




Mobile is the device of choice

| I —|
Daily time

Desktop spent

2.12 hours Mobile

2.54 hours

eMarketer, Oct 2015




It's a competitive world out there

/ The average person
is exposed to over

= 4000 ads
- every day! o

-
s\

Celtra Adverscience Research 2014









Never underestimate the power
of touch.



Make the most of the
way people-engage
with their phone.







Bradesco Car Insurance
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Keep your audiences attention



Think short, sharp.
and snackable.



@thebodycoach
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@thebodycoach

875k tollowers
Best selling book

"




Harness the unique technology
of the mobile.
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MOVE YOUR PHONE TO
< EXPLORE THE BMW
2 SERIES GRAN TOURER
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Strive for relevance.



les-tuh skwair

LEICESTER SQUARE
say it to get it

Go gle voice search for mobile
C




In mobile relevance,'
means real time. s\










[t's not always about the click.
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@ belVita: Drive new product sales

421 PM i 00% -

Jescages  Network Camier  Detals

Try a softer start to the day.
NEW belVita Soft Baked
Chocolate Chip & Red Berries
£1.39 in your local Tesco. Or
add to your basket here <url>

Terms apply. To stop text
STOP to 020202

__\‘

Campaign
Results

uplift in sales in
Test Vs Control stores

"WEVE:



' Don't underestimate the power of touch

Think short, snackable content
Harness the unique capabilities of the phone

Strive for real time relevance

Watch the new trailer for
Transporter Refuelled <url>

STOP 0 080208+ Think beyond the click
©




When you know the rules...









Thanks!

For our full portfolio visit

j.mp/wevesuite

g @wevesource



