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By the end of 2016, mobile will account for

more than

0y

of the total global digital spend
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The Mobile Ecosystem

An ever-growing list of tech vendors
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The Mobile Ecosystem

An ever-growing list of tech vendors
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Fragmentation. The drawbacks

1. Different vendors competing for the same audience

'
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N Fragmentation. The drawbacks

2. Different vendors = Different workflows, requirements, reports...




Fragmentation. The trend

Platform consolidation through acquisitions
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THE WALL STREET JOURNAL. = evoTees

1:07 am ET
prr 15, 2015 AD AGENCIES

WPP Acquires Medialets, a Mobile Ad
Measurement Company

B
= INSIDER
UK

AOL has acquired mobile ad tech company Millennial
Media

s LeraOReily = w
() Spn 2e0015 1.

TOPICS

Undertone Has Creative On The
Brain, Snaps Up Mobile Ad Startup
Sparkflow

GAMESBEAT

ronSource confirms merger with mobile
! onetization firm Supersonic

DEAN TAKAHASHI ~ SEPTEMBER 10, 2015 5:00 AM




THE MARKET IS ASKING FOR OPEN, END TO END SOLUTIONS
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“When you close systems off, open systems will
continue to leapfrog closed systems.”

o,

" Tim Armstrong
Siszk OPEN AD MANAGEMENT oL CEo



User Experience. The left out.

12:43

telegraph.co.uk

The New YJork Times
Lubitz buscé en

internet como
bloquear la cabina y
suicidarse

Sponsored Picks
stock photo

AMERICAN EXPRESS TRAVEL

WORLD = REPORTER'S NOTEBOOK

Traveling in Europe’s

River of Migrants

iy ANEMONA HARTOCOLLIS

Tens of thousands of migrants and
refugees, mostly fleeing unrest in the
Middle East and Afghanistan, are
pushing their way through the
Balkans to Hungary. From there,

many are continuing their desperate




The rise of Ad Blockers

July 2009 July 2010 July 201 July 2012 July 2013 July 2014

Jan 2010 Jan 20M Jan 2012 Jan 2013 Jan 2014 Jan 2015

Slzmek OPEN AD MANAGEMENT






Research with 16-34 year old consumers

7 3 0/ ket
O nicerapp
7 40/ g
O higher fees

Sizmelk oo manscewenr



at the core.
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CHANGE IS

HARD AT THE BEGINNING
MESSY IN THE MIDDLE
GORGEOUS AT THE END

Robin Sharma

EEEEEEEEEEEEEEEE



HTMLS. The changes

NEW TECH
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MAKE HTML5

(CCESSIBLE
e FOR EVERYQNE




Parallax reveal

hTc
Carrier 9:52 AM -
(]

sizmek.bozzified.com

NBCS20i7s RADIO

NFL | NHL | NBA | MLB | SOCCER | NCAAFB
GOLF | MOTORS | HORSES | TENNIS | OLYMPICS
U Video v | Ooa

GAMES OF THI

XXXI OLY

AUGUST 5-21, 2016

IO ANYTIME ANYWHERE.
LIVE O EXTRA

GAMES OF THE

XXXTOLYI AD

AUGUST5-21, 2016

PREMIER LEAGUE ON NSC STARTS AUGUST 16

——) Coming for
S\ City
Al eyes in the BPL are on
Qetreaning Man City

4 EXPERIENCE OLYMPICS
g UNENEVER BTORE

SEEHOW =)

TOP HEADUINES
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Scroll to reveal

®  Minbox (377) - simeonpowe: % | "™ NBC Olympics | Home o

€« C nbcolympics.com

I Apps @ Amazon Web Serv

Carrier ¥ = 7:07 AM
nbcolympics.com

SPORTS 2012 MEOALS VIDEO

iy : GAMES OF THE

R i TE XXXI OLYM

AUGUST 5-21, 2016

XXX zJY D' Rio 2016: South America

AUGUST 5-21, 2016 plays Olympic host for first time

Rio 2016: South America plays Olympic host for first time

azil — home to colorful carnivals an 2s — will stage the Games of the XXXI Otympiad
in August 2016. Click on the v preview of what's to come
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source: PHD

Activate the senses

Touching ads increases 0
spontaneous ad recall by 0
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HTML5 ads outperforms Static ads in all areas

a 1.53% 16

— 1.2

B Standard
m HTML5

-~ 08

04
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HTMLS. The changes

FILE WEIGHT

Sizmek




Time to rewrite the

Ad Specs
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HTMLS. The changes

VIDEQO
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Adaptive

Streaming (HLS)

ensuring bandwidth optimised video is
served to every user on every screen
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Entertainment "

6CO0OR6

TV RECAPS MOVIES MUSIC BOOKS [ VIDEO SUBSCRIBE

TIME NG NETWORK ;) ENTCRTANMENT WEOOY

Auto-play video

Game of Thrpnes LGBT Entortainement Sumengr Must Ust

Waotch Winser Is Coming

IN THEATERS NOVEMBER 6
OOMORIENCE 1T N

SPECTRE

W THEATURS HOVORR 6 n !
eareemnce 17 SAAX I VST San | f | soecr

*

< P ————— . "IN THEATERS NOVE 26
IN THEATERS NOVEMBER 6
N EXPTRONCE VT e IMAX
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good.creative grabs attention

relevant creative creates

Sizmek
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PWC Consumer Intelligence Series
Key findings

The most acceptable way to target consumers
is by Interests, foliowed by “current location”

The 2 most important factors about mobile advertising are
rEIE\IanC\I of the message and size/duration of the ad

The biggest concern about mobile advertising (29%) is that it
“Crosses the line into my personal space”
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QNS
\\\0 0

Using DCO for HTML5
Built using HTML5 Ad Designer
4 versions

Weather targeted
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= . 2 A ’ ; ' A
Los funcionarios: 'Ojala
hubiera elecciones todos
los anos'

PATR LUIS NUNEZ-VILLAVEIRAN > Madrid
Act 2015 12:31 horas

g X GRR... 1 DO NOT ENJOY
o GETTING RAINED ON!

Cifuelig’
preside
votos de PPY

JAIME G. TRECENO > Madrid




‘Creativity is intelligence

having fun:
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Thank You

carlos.plandolit(@sizmek.com



