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Strategy 



Introducing the Fiat 500X 
An SUV with bold spirit 



!e use of mobile in the car buying process 



How long did you research before buying the car? 

71% spend less than a month  
researching before purchase 



Execution 



Weve 
!e Human Intelligence Network 

We are the most accurate window into 
individual consumers in the UK today. 
Powered by 16.5million real people. 
 



O2’s UK Digital Touchpoints 

100%+ 
data growth 
per year  

1m hrs 
video per day 

250m 
minutes per day 

13k 
hotspots 

60.1% 
indoor pop. 

72.5% 
outdoor pop. 

2 Billion 
network events per day. 

24m 
customers 



Age 

Make/ model 

Postal district 

Sport Travel Entertainment Fashion Music 

Gender 

3G/ 4G Handset history Contract type Handset age 

Social grade Life stage HH composition 

Catchment Drive time Barb region Suburban/ rural 

Data Partnerships 

Match Mirror Minus 

Roaming Real-time Habitual 

Web Phone use Campaign engagement 

Weve’s Data Foundation is built using unique, verified data 

Age 

Make/ model 

Postal district 

Sport Travel Entertainment Fashion Music 

Gender 

3G/ 4G Handset history Contract type Handset age 

Phone Contract 

Social grade Life stage HH composition 

Catchment Drive time Barb region Suburban/ rural 

Data Partnerships 

Match Mirror Minus 

3rd party data integration 

Roaming Real-time Habitual 

Call network Behaviour  

Web Phone use Campaign engagement 

Demographic 

Handset 

Home location 

Preferences 

Behaviour 

Location 

Data integration 

Data match 



Smart Segments: Always refreshed, constantly creating… 



Building awareness and consideration of the Fiat 500X 



Creative 



Using mobile-first creative to captivate Fiat’s audience 

Use the unique power of touch. 

Keep your content short and ‘snackable’. 

Harness the unique capabilities of the phone. 

Clicks aren’t the only measurement of success. 

Be relevant. 



MMS+ Display Landing Page 



Effectiveness 



10,000 customers 
visited the digital dealership. 

 

70 seconds 
average time spent on unit. 

 7x higher than Celtra benchmark. 
 

77%  
explored both models of the car. 

Campaign Effectiveness 



Next steps…gaining deeper insight into the Fiat customer 



1. Target the right audience at the  
right time. 
 
2. Build mobile-first creative. 
 
3. Make sure you measure 
 it right. 

What makes for an award winning 
mobile campaign? 




