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THE ALL-NEW RENAULT KADJAR
AWARD WINNING MOBILE VIDEO CAMPAIGN

Jack Edmonds, Head of Agency Sales
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PARTNERING WITH ONDEVICE RESEARCH

“If you could only choose one format? Video works best
across all formats” - Jildevice

research
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CAMPAIGN
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Our Brains
process video

60,000x Faster

than text

VISUAL CORTEX






TARGETING

SEGEMENT TARGETING FOR "HERO DADS'’
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Al OPTIMIZATION

What is the probability of influencing towards desired outcome?
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ARTIFICIAL INTELLIGENCE
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ARTIFICIAL INTELLIGENCE
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SEQUENTIAL MESSAGING

Pre-roll Video

All-New
Renault
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THE RESULTS




300% /8% /6%

uplift in uplift in uplift in

MOBILE BRAND PURCHASE
AD RECALL CONSIDERATION INTENT

BRAND METRICS UPLIFT DRIVEN BY Al
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COMBINING VIDEO WITH RICH MEDIA

e 55

Pre-roll Video Only Video & Rich Media

Spontaneous Awareness - Total

Mobile Ad Recall

Brand Consideration (Top 3)

Purchase Intention (Top 2)

Any Positive Emotion

Any Action
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2% RISE IN PURCHASE INTENT = 1% RISE IN FOOT TRAFFIC

% Lift (test vs control)

60% R = 0.988
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TAKEAWAYS

1.Utilize Sequential Messaging To Improve ROI

2.Combining Video & Display Strategy

3.Using Brand Metrics To Move Beyond The Click / View



CAMPAIGN AWARD WINS
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