Top 5 Myths of Mobile IP Targeting

Marketers can use IP geolocation to successfully target users
without LBS services turned on.

The profusion of mobile devices has changed the way companies reach and
engage with customers.

Delivering content to
where people are in the
customer journey

Where they aro
physicaly located

Knowing these two factors allows a company to deliver contextual
relevance—content applicable to a specific moment in time—resultin
far more effective way to engage with customers.

One of the best ways to reach mobile users is through IP geotargeting
technology, yet many companies still hold a few misconceptions about just

the most common myths surrounding mobile IP targeting and clear up those
misconceptions once and for all.

The Myths

I can only target mobile users who
have opted-in to location-based
services (LBS).

1P-based mobile targeting isn’t accurate
or very granular.

Mobile device data only provides
location information.

Ialready get GPS-generated
Iatitude/longitude coordinates when
‘mobile users opt-in to LBS. What more
do  need?

‘There is no point in targeting by
connection type when mobile users
could be there five minutes then gone.
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Digital Element is the industry leader in location-hased IP data and services.

For more information on how we can help your business reach its mobile
geting needs, visit www.digitalelement.com.




