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Shazam is a 
verb.
PRONUNCIATION: {SHA·ZAM}

Example:
Let me Shazam that for you. 







But now, let’s go granular.

Most shazamed song.
Today. 

In Riyadh.



User profile

ages

13-17

ages

18-24

ages

25-34

ages

35-44

ages

45-54

ages

55+

8% 26% 41% 20% 4% 1%

41%59%Pop 22%

Dance 17%

Hip Hop/Rap

13%

Rock 10%

R&B/Soul 9%

Alternative

5%

Electronic 4%

House 3%

Christian & 

Gospel 2%

Singer/Song

writer 2%

Other

14%

Shazams by genre

15%

18%

17%

13%

12%

12%

12%

Sunday

Saturday

Friday

Thursday

Wednesday

Tuesday

Monday

Shazams by day

0%
1%
2%
3%
4%
5%
6%
7%
8%

0
:0

0

1
:0

0

2
:0

0

3
:0

0

4
:0

0

5
:0

0

6
:0

0

7
:0

0

8
:0

0

9
:0

0

1
0

:0
0

1
1

:0
0

1
2

:0
0

1
3

:0
0

1
4

:0
0

1
5

:0
0

1
6

:0
0

1
7

:0
0

1
8

:0
0

1
9

:0
0

2
0

:0
0

2
1

:0
0

2
2

:0
0

2
3

:0
0

Shazams by hour

Behavioral stats Where they discover music Where they Shazam

9%

18%

21%

27%

37%

42%

53%

65%

73%

blogs

celebs on social

music news sites

charts

music sites/apps

TV

word of mouth

sharing

radio

Source: All Shazam data and profile data from internal measurement, Q1’17. Where the discover/Shazam based on in-app user surveys. Behavioral stats based on GWI, ZA Shazam users, 2016.

at home

at work

on transport 

(car, bus, walking)

in a bar/pub

In a shop or dining

at the movies

78%

30%

78%

35%

53%

20%

1.3M
monthly active users

8M
monthly Shazams

10M
all-time downloads

20th
ranked country (based 

on MAUs)

use social networks 

while watching TV64%

search for products to 

buy while watching TV21%

strongly interested in 

travelling58%

strongly interested in 

cars
46%

strongly interested in 

gaming
45%

watch more than 2 

hours of TV per day
39%

always like to try new 

products76%

19% 64% 11% 5%

iOS Android Shazam.com Other

This is Shazam South Africa.



Three Ways to Engage.
Audio

Activate your brand's 
TV, cinema, radio, music, etc.

In-app media

Extend reach with a mix of industry standard 
formats & world class custom ads

Visual

Activate your brand's
print, OOH, POS, direct mail, etc.





A 3 month partnership putting your brand in-front of all 
things country on Shazam

Music Leaderboard
On Top Country Tracks

Dynamic Banners
On All Country Tracks

Shazam Brand Takeover Track Preview 
300x250Leaderboard Shazam Again

300X250

Own Valentine’s Day sonic assets 
with creative messaging.
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Second screening 
with mobile. 

Source: GWI. Q4 2015,Q1 2016, Q2 2016, Q3 2016. Thinking about when you’ve watched TV recently, 
which of the following devices have you also used at the same time? Global. 
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Audience Index

75% of Shazam users use their mobile while watching TV.
Overindexing at 128% affinity with TV on GWI.
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SHAZAM FOR TV: RAISE AWARESS FOR GUINNESS

CUSTOM HTML5  RESULT 

consumer sees 
Shazam logo..1

..uses smartphone  
to Shazam audio..2

..gets Shazam’s
direct to site or 
custom result. 

3

Shazam for TV.
Make your brand work harder .



Shazam for Nespresso.
M  A  K  I  N  G   T V   C L I C K A B L E .



Shazam for Fiat.
M AKING   PRODUCT PLACEMENT & BRANDED CONTENT  CLICKABLE.







Shazam’s Visual Recognition technology. 

Print Materials

Packaging

POS

OOH

Open Shazam    Tap the Camera     Scan the Code







TVRADIOWEB CINEMAIN-STORE OOHPRESS PACKAGING STICKERS STREET
MARKETING

AUDIO RECOGNITION VISUAL RECOGNITION 

Shazam, two technologies
connecting offline to digital. 

M A K I N G  B R A N D S  C L I C K A B L E.



Shazam has solidified itself as a 
recognition utility, reaching far 
beyond its musical roots. 
.



Shazam 
Augmented Reality.



See it for Yourself!

1. Open Shazam
2. Tap the camera
3. Scan the code







Thank you!
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