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Customer Inte l l igence and Act ivat ion 
Platform

Making 
investments in 
marketing more 
effective
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550Mn
+
User  Prof i les

700+
Attr ibutes
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Let’s discover

Disrupting the marketing 
stack by offering

Consumer 
Intelligence as a 
Service Z e r o  s t o r a g e  C D P

D e t e r m i n i s t i c  I n s i g h t s

A u d i e n c e  F i r s t  M a r k e t i n g

M u l t i - c h a n n e l  A c t i v a t i o n

A u d i e n c e  C o l l a b o r a t i o n

D a t a  C l e a n  R o o m

d o  m o r e  w i t h  y o u r  d a t a

E m a i l  i d / U s e r n a m e

P a s s w o r d

D a t a  s e c u r i t y  b y  D e s i g n  &  
P r i v a c y  C o m p l a i n t  P l a t f o r m



550Mn+ User Profiles
700+Diverse 
AttributesSourced on-demand from 20+ Audience Partners

Telco Payment Gateway

Financial  Product 
Marketplace

Stock Analysis  
Platform

Modern Trade Job Portal

B2B Marketplace

Smart 
Wearable 
Shoppers

Col lege List ing 
platform

And many more. . .
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Limitless 
Segmentation 

550Mn+
User 
Prof i les

Choose
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700+ 
Attr ibutes



Activate 
on the

go!

On Demand Multi-Channel 
Activation

SMS
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WhatsApp



Think of us as the Uber of 

Consumer 
Intelligence
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Order Fetch Activate Purge
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Zero-Storage 
Platform

Consumer 
Intelligence & 
Activation Platform
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Minimal Control 
of AdTech Value 
chain

Transparenc
y

Three Pillars 
of

Interoperabil ity



How
is AudiencePro making 
Investments in marketing 
more effective? 
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• A w a r e n e s
s

• I n t e r e s t

• C o n s i d e r a t i o n

• I n t e n t

• C o n v e r s i o n s

• I n s t a l l / V i s
i t  t o  F i r s t  
o r d e r  
R a t i o

• F i r s t  
O r d e
r  
V a l u e

• P u r c h a s e  
F r e q u e n c
y

• A v g .  
O r d e r  
V a l u e

• R e t e n t i o
n

I t ’ s  a l l  h a p p e n i n g  b e l o w  t h e  
f u n n e l

• P r o d u c t  
T y p e

Measure
What Matters



P i d i l i t e a i m e d  t o  b o o s t  D r .  F i x I t b r a n d  
a w a r e n e s s ,  g e n e r a t e  l e a d s  v i a  i n t e g r a t e d  
v i d e o  a n d  d i s p l a y  c a m p a i g n s ,  a n d  t a r g e t  a  
n i c h e  a u d i e n c e  o f  R o w  H o u s e  O w n e r s  i n  t i e r  
1  a n d  t i e r  2  I n d i a n  c i t i e s

M o s t  r e l e v a n t  2 P  s e g m e n t s  f o r  D r .  F i x I t
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2X
Li ft  in  CTR on 
Meta

150+
Qual ity  leads from 
high-value & ultra-
niche segments

C a m p a i g n  O u t c o m e s

AudiencePro Dashboard

3X
Li ft  in  CTR on
OTT Platforms

Unduplicated Reach & 
Lead Generation 
with AudiencePro plat form

Object ive

U s e  C a s e  # 1

Solut ion



B a j a j  C o n s u m e r  C a r e  n e e d e d  t o  p r o m o t e  t h e i r  
p r e m i u m  B a j a j  A l m o n d  D r o p s  H a i r  S e r u m  
i n f u s e d  w i t h  o i l  t o  t h e  r i g h t  a u d i e n c e  w h i l e  
a c h i e v i n g  u n d u p l i c a t e d  r e a c h  a c r o s s  m u l t i p l e  
c h a n n e l s

M o s t  r e l e v a n t  2 P  s e g m e n t s  f o r  B a j a j  A l m o n d  
D r o p s

R e ache d 12Mn+ premium users  

AudiencePro Dashboard
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C a m p a i g n  O u t c o m e s

5X
Li ft  in  CTR on 
Meta

2.5X
Li ft  in  CTR on 
YouTube

20~30%
Li ft  in  VTR across platforms

Unduplicated reach across 
YouTube, OTT & Meta

Object ive

U s e  C a s e  # 2

Solut ion



D e t t o l  a i m e d  t o  b r o a d e n  i t s  d i g i t a l  r e a c h ,  
o u t p e r f o r m i n g  T V  c a m p a i g n s  a n d  e l e v a t i n g  
Y o u T u b e  b e n c h m a r k s ,  w i t h  a n  X M R  s t u d y  t o  
f o l l o w  p o s t - c a m p a i g n

Incremental Reach Over TV
with AudiencePro

M o s t  r e l e v a n t  2 P  s e g m e n t s  f o r  D e t t o l

AudiencePro Dashboard
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C a m p a i g n  O u t c o m e s

Object ive

U s e  C a s e  # 3

Solut ion

64%
Incremental  Reach 
over TV

0.51%
CTR Achieved

Source:  XMR report  (Google)



M o s t  r e l e v a n t  2 P  s e g m e n t s  f o r  A i r t e l

14

Object ive

Solut ion

C a m p a i g n  O u t c o m e s

A i r t e l  a i m e d  t o  g e n e r a t e  h i g h - q u a l i t y  l e a d s  
a n d  a c t i v a t e  p o s t p a i d  c o n n e c t i o n s  w i t h  a  
f o c u s  o n  o p t i m i z i n g  t h e  c o n v e r s i o n  f u n n e l .  
T h e y  w e r e  l o o k i n g  t o  e n h a n c e  t h e  e f f i c i e n c y  o f  
t h e i r  l e a d  g e n e r a t i o n  e f f o r t s  a n d  i n c r e a s i n g  
p o s t p a i d  c u s t o m e r  a c q u i s i t i o n

1.8X
Li ft  in  Act ivat ion 
Rate

U s e  C a s e  # 4

High-Quality Lead 
Generation
With AudiencePro 2P determinist ic  
Segments  

29%
Li ft  in  CTR

AudiencePro Dashboard



D o m i n o ' s  a i m e d  t o  c o n n e c t  w i t h  i t s  t a r g e t  
a u d i e n c e ,  d r i v e  a p p  i n s t a l l s ,  a n d  i m p r o v e  
e x i s t i n g  R o A S b e n c h m a r k s  o n  M e t a

20% 
Li ft  in  RoAS

64%
Li ft  in  Instal l  to  F irst  
Order rate

19%
Li ft  in  Bi l l ing per 
order

Delivering Higher Sales
6X RoAS with  AudiencePro 2P segments

D 3 0  C a m p a i g n  O u t c o m e s

M o s t  r e l e v a n t  2 P  s e g m e n t s  f o r  
D o m i n o ’ s

AudiencePro Dashboard

Live

15

Object ive

U s e  C a s e  # 5

Solut ion
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Unlock Deterministic 
Insights of your 1P 
SegmentsEf f ic iency  f rom Remarket ing 
Campaigns

Omni-Channel  Pharmacy Brand

• D r i v e  O f f l i n e  
S h o p p e r s  t o  
O n l i n e  S t o r e

20% 
lift
i n  I n s t a l l  t o  O r d e r  
R a t i o

E-commerce brand

• I d e n t i f y  
A f f l u e n t  
S h o p p e r s

23% 
lift
i n  A v g .  O r d e r  V a l u e



11.7%
E n g a g e m e n t  

r a t e

2X
C T R  &  o v e r  7 M n

u n d u p l i c a t e d  r e a c h

1.3X
R i s e  i n  E - c o m m e r c e  

s a l e

61%
L e a d  t o  Q u a l i t y  L e a d  

R a t i o  f o r  T e r m  
I n s u r a n c e

2X
C o n v e r s i o n  l i f t  o v e r  
r e g u l a r  r e m a r k e t i n g  

c a m p a i g n  o n  M e t a

3X
H i g h e r  C T R  d e l i v e r e d  f o r  a  

m u l t i - c h a n n e l  c a m p a i g n

3.35%
E n g a g e m e n t  r a t e  

r e c o r d e d

50% Lift
A v g .  S e s s i o n  T i m e  
I n c r e a s e d  o n  t h e  

W e b s i t e

>29%
L e a d  t o  Q u a l i t y  

L e a d  R a t e  D e l i v e r e d

92%
V T R  r e c o r d e d  a c r o s s  

p l a t f o r m s

4X
R O A S  &  2 7 % l e a d  t o  

Q u a l i t y  L e a d  R a t e
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Delivering Impact Across Categories

4.5X
H i g h e r  A s s i s t e d  

C o n v e r s i o n s  A c h i e v e d
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Diverse Goals, One 
Platform.Making Investments in Marketing More Effective

Improve RoAS 
with Better 
Performance 
Market ing

Superior  In -
target  
Audience for  
Top Funnel  
Market ing

Acquire High-
value 
Consumers

Drive Eff ic iency 
from 
Programmatic  
Ads

Improve In-
target  Reach 
on Meta,  
DV360,  Google

Tap into Niche 
Consumer 
Segments

Improve VTRs 
of  Video 
Campaigns on 
YT & OTT

Drive Qual i ty  
Leads

Better 
Remarket ing 
Campaigns

Undupl icated 
Reach

Incremental  
Reach over TV



Smarter Prospecting 

Smart  Remarketing

Mult i -Channel  
Activat ion

Determinist ic  Insights
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And many more…

Harnesses the power of 
deterministic 2P 
segments with 
AudiencePro
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Delighted with AudiencePro

“…enabled precise 
target ing of  Cord cutters ,  
tapping on AudiencePro 's  
large pool  of  
determinist ic  audiences .  
Their  data-dr iven 
campaign on the back of  
2P intel l igence helped 
accomplish our  
goal…bui lding net  
incremental i ty  over  TV for  
Dettol . ”

Shashishekhar
Mukher jee ,
H ead  o f  D ig i ta l  
M arket in g

“The high VTR and CTR 
ref lect  the resounding 
success  of  our  Odoni l
Neem air  f reshener  and 
i ts  appeal  to  our  target  
audience…”

Sanath R.  
Pu l ikkal ,
H ead  o f  
M arket in g ,  H o m e 
Care

“We were able  to  layer  
Meta audiences  with 
Vserv  AudiencePro 2P 
determinist ic  audience 
segments  across  hair  and 
beauty categories…”

Vinayak Singh
H ead  o f  D ig i ta l  
M arket in g

Moupriya Das ,
A s s i s tan t  G en era l  
M an ager

“The outstanding 3X 
engagement  rate ref lects  
our  abi l i ty  to  capt ivate 
and engage our  target  
audience,  al lowing them 
to  experience the Audi  
Q3 in a t ru ly  immers ive 
way. . . ”

“Vserv AudiencePro ’s
targeted campaign 
approach and innovat ive 
use of  determinist ic  
audience segments  helped 
us  engage with the parents  
and make our  
#LickAndChomp contest  a 
success .  The creat ive was 
f i rst  of  i ts  k ind:  K ids  
inf luencer  led Rich media 
solut ion…”

Gunjan Khetan ,
C h ief  M arket in g O f f icer

"With the invent ive 
appl icat ion of  customer 
intel l igence,  Vserv 's
col laborat ion with us  
sharpened and elevated 
this  campaign's  
audience target ing,  
thereby helping our  
c l ient ,  Bajaj  Consumer 
Care ,  achieve great  
results…”

Monaz Todywal la ,
CEO

“…With the team's  
support ,  we' re  seeing 
s ignif icant  upl i f t  in  key 
performance indicators  
l ike  Bi l l ing Per  Order  
(+19%)  and Instal l  to  
Purchase rate (+64%) 
over  exist ing campaigns 
whilst  maintaining the 
benchmarks  for  ROAS…”

Ari f Ehsaan
A VP - H ead  o f  
D ig i ta l  M arket in g 
&  Lo y a l ty

“…Vserv  AudiencePro and 
their  determinist ic  
solut ions  helped MG to 
create an engaging ad 
exper ience for  di f ferent  
product  sets  and helped 
us achieve our  ROAS 
goals . . . ”

Udit Malhotra
H ead  o f  
M arket in g

“…Vserv  for  dr iv ing 
qual i ty  leads  at  scale  
whi le  maintaining cost  
ef f ic iencies .  Vserv ’s
intel l igent  solut ion of  
layer ing highly  re levant  
audiences  f rom their  
authent ic  data pool  on 
social  plat forms has  
made our  target ing 
extremely  ef fect ive &  
precise…”

Sameer  Ja in ,
VP – D igi ta l  
M arket in g &  Sa les

Ajay  Gupte ,
C EO

“…With this  campaign,  
our  expectat ions  were 
not  only  met  but  
exceeded threefold with 
Vserv  AdLabs & i ts  r ich-
media led solut ions  
always  standing out . ”



Customer Inte l l igence and Act ivat ion 
Platform

Let’s Win 
Together.

550Mn
+
User  Prof i les

700+
Attr ibutes

Scan to  download the 
docket
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