WINNING MOMENTS THAT
MATTERS

THE NEW BATTLEGROUND FOR BRANDS

A

IAN CARRINGTON, MANAGING'DIRECTOR, PERFORMANCE SOLUTIONS & INNOVATION;.GOOGLE EMEA
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The world checks
its mobile
phones 100B ' &£™7%
times a day .







Consumer moments - -~
create relevant -\
audience \ S i
signals |

08:00 Pm
| want to watch

* @

12:00 Pm
| want to find

05:00 Pm
| want to buy

Google



Advertisers’ core challenges haven't changed

How do I find How do | stand out in a How do | drive sales and
more customers? cluttered marketplace? grow my business?

Google



Drive
measurable

 RESULTS




Mobile is not the second screen, it's the first one.

Mobile search increase in
exceeds desktop in time spent

countries, incl. watching YouTube
USA & Japan on mobile




Reach users with real intent,
relying on queries rather than declared data

Real intent Powerful contextual data

L

Location, Time Your Site activity

Audience data
Device & 0S

For real in-market audiences
Google






Signals make yesterday’'s wishlist
today's reality

| want to speak to people who can be my customer...

Who is Who has

Who looks like

chosen to
interact with my
brand?

$

in-market for
my products or
services?

$

my existing
customers?

$

Google



Impact decisions and win the
moments that matter



Impact users’ decisions
With new & enhanced Shopping experiences

[ v AR0s50]
() Google

coffee maker near
me

best women's Nike

o running shoes
Q  digital cameras $

WEB IMAGES VIDEOS SHOPPING MORE

Shop on Google

[ st
Qaimi Paimi @ 74mi
$89.99 $19.99

Hamillon Be Coffes TFS Eel 2-Cup
Programmable C
JCPenney

Top rated on Google Sponsored ®

Sponscred Nike Women's Revolution 2 Snea...
$54.99 - Macy's
Kk kA (589)

Shop on Google

Nike Women's Kaishi Running Sh...
$70.00 - Sports Authority

Kok Kk (121) Q46mi Coffeemaker - Target

Target : coffeemake: fee-tea-espress...

98899 §128.56 Mobile-fri 0 d coffee makers at

Kodak AZ251 Digital Samsung Smart . :
Camera wit... Camera WB35F 1... Womens Nike FS Lite Run 2 Runn...
Walmart Fry's Electronics = $74.99 - Foot Locker

3 o dok (1k+) @ In store *d Kk kA (114)

More top rated products

single serve b
omatic drip coffee makers

Coffee Makers and Espresso
Machines - Best Buy
Best Buy» site s abcat0912005

ital Cameras & Digital Camera

‘ BIGGER MOBILE NEW ADS FOR BEST LOCAL INVENTORY ADS
‘ SHOPPING UNIT QUERIES FOR LOCAL QUERIES



Impact users’ decisions
Ad experiences that win the key moment

v A 1 10:50 v 4 1050 9 4 1050

[ ) Go gle G 2016 Volvo XC90 : & Volvo dealers

Q  suvs S IMAGES NEWS SHOPPING IMAGES NEWS SHOPPING

WEB IMAGES VIDEOS SHOPPING MORE
Volvo dealers nearby

Sport utility vehicles 3 ] Volvo San Jose
Latest models e = . www.autonationvolvosan...

25 mi - San Jose PIRECTIONS

Volvo of Burlingame
www.volvoburlingame.com

= DIRECTIONS
18 mi - Burlingame

s 2016 Volvo XC90
2015 Lexus NX : . www.volvocars.com/xc90 Mc Kevitt Volvo

MSRP from: $34,480 £ www.mckevittvolvo.com

Official site Build Dealers 23 mi - San Leandro DIRECTIONS

2015 BMW X5 4 - 2016 Volvo XC90 - All-new Luxury SUV Find a Dealer | Volvo Cars
MSRP from: $53,900 ! L y | Volvo Cars Volvo Cars » find-a-dealer
B Volvo Cars > cars » new-models » all-ne...

Mobile-friendly - The all-new XC90 is pure Mobile-friendly - Build & Price Find a Dealer. Cars
reflection of luxury that embodies Swedish design A ild how Website - Ge

| EXPLORE RESEARCH FIND DEALERS



Injteract & connect
with customers
like never before

Burberry goes backstage & beyond
with Cards on Trueview, allowing users
to experience the S/S15 show in a
multi-layered & totally immersive way.

youtube.com

Discover the S/S15
Runway Nails

Q Allowed users to tap, shop share & unlock
more content directly inside the video

NEY 1N+

Q 15% average view-through rate
6x higher engagement on mobile vs desktop



Drive Measurable Results




Measuring Results: Consumers now search & convert across
devices, but measurement is broken

65%
of decisions
start on mobile,
end somewhere
else

but 98%

of advertisers
are not setup to
measure it
right




L ast-click/device attribution no longer works

Real traffic growth is coming from maobile

Indexed desktop CVR

Session share by device

2012/01  2012/07 2013/01  2013/07 2014/01 2012/01  2012/07 2013/01  2013/07 2014/01

At first sight,
Desktop
conversion rates
seem to increase...

But Desktop
session share is
decreasing rapidly
since 2 years...

Share of time spend by device

2012/01  2012/07 2013/01  2013/07 2014/01

Time spent on Desktop

is decreasing, mobile
is increasing since 2
years..



Zalando attributes a third more conversions to Mobile,
using x-device conversion insights to adjust bids

30%

more conversions attributed to
mobile x-device activity

47%

of Search advertising traffic now
coming from mobile*

72%

growth in mobile ad impression
share*

*thanks to mobile-desktop bid parity

I T S
Google

zalando derbies

WEB SHOPPING IMAGES

Zalando Mode & Chaussures - Toute la @
mode sur Zalando - Zalando.fr
m.zalando.fr/

4.4 %%+ %+ advertiser rating

Livraison & Retour Gratuits !

Satisfait ou Remboursé - Hurlez de Plaisir !
Chaussures Femmes  Toute la Mode Hommes

Toute la Mode Femmes Toute la Mode Enfants

Tip: Search for English results only. You can specify
your search language in Preferences

Derbies & richelieus femme en ligne ...
https://m.zalando.fr » derbies-richelieus-f...

Mobile-friendly - Retrouvez une large collection de



Understanding the Full ROl of digital advertising on
offline sales

20%

of in-store transactions were
preceded by an online visit

90%

of them happened on the same -_,._a
day of the in-store transaction Tl
4.2 Jokkkk 363 reviews - €€€ - 5000m
Department Store
20%
o CALL DIRECTIONS WEBSITE

Of thOSG VISItS Were performed 9 40 Boulevard Haussmann, 75009 Paris
from a mObIIe deVICe @ Open today 2:30 am - 9:00 pm v

B




AdWords Store Visits Helps PetSmart Measure How
Google Search Advertising Affects In-Store Traffic

Confirmed that Search ads drive

store visits to local stores &
provided a store visit rate that I Y ET)

calculates full Search ROI O Google

10-18%

of all clicks on Search ads
resulted in a store visit within 30
days




" Reach vettert

qualified customers at

scale N ¢
5

-

o

|

>
Impact e *

purchase decisi win l

Drive measurable

Results




