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Know and personally interact with every user.

—
OPTIMIZE
KANAFI;YHCS SEGMENTATION A pergf)ﬁzliigye?sation Know the best user
NOW NOW your Know every user in interactions

app Is growing real-time with every user
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Choose, for each user, the action that will have
the most likely
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ON-BOARD

@& App Dashboards
User Lifecycle

KPI| Metrics

NEW

Has only used the app once, which was within the
last 7 days

17

BOUNCED

Has used the app once but now hasn’t been active
for between 8 to 30 days

10

NURTURE

» dashboard.swrve.com

EVALUATING

Has used the app between 2 to 3 times and has
been active within the last 7 days

233

LAPSING

Has used the app multiple times but now hasn't
been active for between 8 to 30 days
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Hi Barry Nolan ~

63.5% VW comparefl to 7 days earlier

ENGAGED

Has used the app more than 3 times and has been
active within the last 7 days

891

DISAPPEARING

Has used the app one or more times but now

hasn't been active for between 31 to 60 days

31,394
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Survival Analysis | swrve
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Supervised Learning | swrve
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Lift

Churn prediction

Predicting Churn, Lift
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purchase? ,  offer churn?

discount

will purchase anyway will churn anyway
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